
 

 

 

 

 

 
                      

  

 1 

  

Advertising campaign of medicine was 
accompanied with comparative assertion, whereunder 
comparison was made without comparison object. 

Special Panel considered that such assertions 
might create an incorrect impression of medicine 
properties to consumers.  

Special Panel decision was confirmed on appeal. 

Advertising campaign of medicine was 
accompanied with absolute slogan which created the 
impression of a guaranteed positive effect and efficacy of 
the medicine. 

Special Panel decision was confirmed on appeal. 

Advertising campaign of medicine was 
accompanied with statement not corresponding with 
the medicine package leaflet and not proved by 
evidentiary material provided by violating company. 

Special Panel decision was confirmed on appeal. 

Assertions in superlative degree in advertising 
materials went beyond the scope of registered 
indications for use. 

Advertising materials contained graph of 
economic advantage of medicine without any 
reference to studies and publications data.  

Special Panel unanimously admitted the fact of 
violation of the AIPM Code 

Advertising materials were based on άƛƴ ǾƛǘǊƻέ 
preclinical experimental studies data extrapolated to 
clinical efficacy. Special Panel considered these 
materials as misleading and emphasized that άƛƴ ǾƛǘǊƻέ 
studies results should not be used in advertising as an 
argument for comparison between clinical efficacy of 
two medicines.  

Special Panel unanimously admitted the fact of 
violation of the AIPM Code 

Violating company organized program to award                                                                                
in-kind prizes to pharmacy organizations for the 

attainment of certain sales.  

Special Panel unanimously admitted the fact of 
violation of the clause 6.4.3 of the AIPM Code. 
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Special Panel admitted the fact of repeated 

violation of sub-clauses 2.3.4 and 2.3.6 of the AIPM 
Code of Practice.  

Violating company conducted advertising of 
medicine accompanied with comparative assertions, 
whereunder comparison was made without  
comparison object, which might be understood by 
consumer as assertions comparative with other 
treatment modes. 

Special Panel  highlighted that comparative 
studies results without comparison with other 
medicines may be used in advertising materials upon 
information is provided in explicit and obvious form for 
nonexpert/consumer. 

 Violating company provided to healthcare 
professionals in response to a request information not in 
compliance with the package leaflet for the 
pharmaceutical product. 

Special Panel admitted the fact of violation of 
the sub-clause 3.9.2 of the AIPM Code 

  

  

Violating company distributed info material on 
correct using of drug in accordance with prescription, 
which contained data on safety, possible risks and 
methods of its prevention. Special Panel admitted that 
the material can be distributed where company meets 
specific conditions:  

Special Panel admitted the fact of partial 
violation. 

RX 

RX 

Printed advertising material was accompanied 
with statement not corresponding with the medicine 
package leaflet and not proved by evidentiary material 
provided by violating company. 

Special Panel admitted the fact of repeated 
violation. 

OTC 

OTC 
Violating company distributed materials of 

discount programs with the assistance of HCPs 
(doctors). 

Special Panel admitted the fact of violation of 
sub-clauses 3.6.1 and 3.6.3 of the AIPM Code. 

HCPs
/HCO 

Special Panel ŘƛŘƴΩǘ admit the fact of violation. 

OTC 

Violating company provided healthcare 
professionals with samples of the pharmaceutical 
product. 

Special Panel unanimously admitted the fact of 
violation of the clause 3.7 of the AIPM Code. 
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Violating company provided healthcare professionals with stationery indicating the trade mark of the pharmaceutical 
product. 

Special Panel unanimously admitted the fact of violation of the clause 3.5 of the AIPM Code. (confirmed on appeal) 

HCPs/
HCO 

 
ETHICAL DISPUTES, Dec 2015 ς Dec 2016 

Disclosure of violations 

 

Violating company distributed materials with information on discount programs among HCPs (doctors). Special Panel 
stated that the materials ŘƻƴΩǘ serve the purposes related to PV and improvement of the professional level of HCPs. 

Special Panel admitted the fact of violation of sub-clauses 3.6.1 and 3.6.3 of the AIPM Code. 

Information on RX product via the Internet  
Information about RX product was posted on the Internet on the web-site page accessible for any interested person. 
Special Panel admitted the fact of violation of the clause 2.5.2 of the AIPM Code 

RX 

RX Promotional Materials 
Incorrect extrapolation of Clinical research data to the clinical effectiveness of the product. Statements provided in the 

promotional materials are not in compliance with the package leaflet. 
Special Panel admitted the fact of violation of the clause 2.3.4 of the AIPM Code. 

2 Violations were committed within 24 months involving the same pharmaceutical product 
�¾ Statements that create the impression that the effect is guaranteed in all clinical settings;  
�¾ Incorrect comparisons; 
�¾ Comparison was not held on identical characteristics; 
�¾ Incorrect extrapolation of Clinical research data; 
�¾ LƴŎƻǊǊŜŎǘ {ǘŀǘŜƳŜƴǘǎ ǿƛǘƘ ǊŜŦŜǊŜƴŎŜ ǘƻ ǘƘŜ ǎǇŜŎƛŦƛŎ ŀǊǘƛŎƭŜΣ ǿƘƛŎƘ ŘƻŜǎƴΩǘ ǇǊƻǾŜ ǘƘŜǎŜ {ǘŀǘŜƳŜƴǘǎ  
�¾ Guarantee of positive health-promoting effect and absolute  superiority of the Product in comparison with other 
pharmaceutical products. 
Special Panel admitted the fact of repeated violation of the clause 2.3.4 and 2.3.6 of the AIPM Code. (confirmed on appeal) 


