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1. Uenb PekomeHgauumn

Lenbto PekomeHgaumnm no
MHOOPMMPOBAHUID O apMaLLeBTUYECKMX
npoAayKTax, 340poBbe W 3aboneBaHusAx ¢

MCNoab30BaHMEM colmanbHbIX meana (panee

no TekcTy - PekomeHaauuun) aAsBnaetcs
YCTAHOBNEHME OCHOBHbIX MPMHUMMAOB W
noaxonos K B3aMMOLENCTBUIO
dbapmaLeBTUYECKMX KOMMaHWA (panee -

KOMNaHWI) M nosnb3oBaTeneir coumanbHbIX
Meana B chepe co3aHNA, PacCnpOCTPAHEHWSA,
onybanKoBaHuA MHbOopMaLmm o}
dapmaueBTMYECKOM NPOAYKTE, 34,0POBbE U
3abonesaHnn B N06OM ayamo, BM3YaNbHOM

WA TEKCTOBOM popMe B COLMANBHBIX Megua.

Hactoawue PekomeHgaumu He

pacnpocTpaHatoTCA Ha  KOHTEHT, He

KOHTPOAMPYEMbIN KOMMNaHUEN.

1. Purpose of the Guidance

The purpose of this Guidance for
information on Pharmaceutical Products,
Social Media

Health and Diseases in

(hereinafter referred to as the "Guidance") is

to establish the basic principles and
approaches to interaction between
pharmaceutical companies (hereinafter

referred to as the "companies") and social
media users in the field of creating,
disseminating and publishing information on
pharmaceutical products, health and
diseases in any audio, visual or text form on

social media.

This Guidance shall not apply to

content not controlled by the company.



2. OcHoOBHbIe NOHATUA

CoumanbHble Mmepua — CpeacTBa
KOMMYHMKaLMK, nossonatoLme
obmeHMBaTbLCA nHbopmaumen mexay
noab3oBaTeNAMM nocpeAcTBOM cetm

«NHTEpHET» B HE3aBUCMMOCTU OT cnocoba

A0oCTyna K Hemy, BK/1lO4aA, HO He

OrpaHMYNBaAACH CIeAyOWMM:

- coumanbHble ceTtu;
- rpynnbi B MecceHaKepax;
- couuanbHble TPynmnbl, WHTEPHET -

6noru,

dopymbl, NAOLWAAKN ana

ayauo/doto/ BM/EOXOCTMHIa n
CTPUMUHIa/TPaHCAALMIA, OTKpPbITble

06CYy)KOEHUA C BO3MOMHOCTbIO OBMeHa
obpaTHOM CcBA3bIO C NO/Ib30BATENAMM;

- 4yaT-60Tbl, BUPTYa/lbHble AaCCUCTEHTbI
(8 T.4. ronocosble), NnpeacTasaAoLLMEe cobomn
KOMMbIOTEPHbIE nporpammel, KoTopble
NnoA4Eep*KMBAOT TEKCTOBOE M/UIK rOI0COBOE
B3aMMoencTBMe C Nonb3oBaTeNaAMM  C
MOMOLLBIO aNrOPUTMOB W/UAN  MaLLMHHOIO

obyyeHus.

K coumanbHbiIM meama He OTHOCATCA

opuumManbHble camTbl KOMMNaHUN, 3a

WCKNOYEHWEM  CNyYyaeB, Korga Ha  HuUX
OpraHmM3oBaHbl MHTEpHET - ¢opymbl, 6a0oru
WAN apyrMe cnocobbl BeAEHWUS OTKPbITbIX

06CYy)XOEHUI €  NO/b30BaTENSAMMU. Mpwu

2. Terms and Definitions

Social media - means  of
communication that enable the exchange of
information between wusers through the
Internet, regardless of the way it is accessed,
including, but not limited to:

- social networks;

- groups in instant messengers;

- social groups, online forums, blogs,
sites for audio/photo/video hosting and
streaming/broadcasting, open discussions
with the possibility of exchanging feedback
with users;

- chat bots and digital assistants
(including voice assistants), which constitute
computer programs that support text and/or
voice interaction with users with the help of
algorithms and/or machine learning.

Social media shall not include
companies' official websites unless they have
online forums, blogs, or other means of
conducting open discussions with users. If

there are resources/platforms having such



Ha/MuMM  pecypcoB/nOWAA0K C  TaKUM
byHKUMOHanoM Ha obuuManbHbIX canTax
KOMMNaHUM ana

[AaHHbIX pasgenos

NPUMEHUMbI HacToALMe PeKoMeHaaunm.

KoHTeHT coumanbHbiX megua -

MHbOPMaALMOHHOE n/mnu peknamHoe
coobuieHne o bapmaLeBTUYECKOM NPOAYKTE,
3gopoBbe M/wnn 3aboneBaHun B 06O
ayAno, BU3YyasibHOW WM TeKCToBOM ¢opme,

pasmellaemoe B COUMaIbHbIX meagna.

KoHTeHT, KOHTpOAUpyeMbIi
dapmauesTnueckoi KOoMnaHueun
(KOHTpONAMPYEMbIA KOHTEHT) - KOHTEHT

CoLManbHbIX Meana, co3aaBaeMblt Camou
KOMNaHuewn nnm nosb3oBaTesiem
CoumanbHbIX Meana npu y4acTMmM KOMNaHum
n (nnn) npmuBneKkaemoln KoMnaHUen TpeTben
CTOPOHOM, cofeprkaHue KOTOporo
KOHTPOAMPYEeTCA Ha OCHOBAaHMM [A0roBOpa

nim MHOM 3aKOHHOM OCHOBaHWW. KOHTpOI’Ib

KOMNaHuM  u/uan  TpeTbelr  CTOPOHBDI,
npuBieKaemomn KoMnaHuew, MOXKeT
ocywecTBnATbcA B GOpMe  yKazaHui,
06A3aTeNbHbIX ana NCNONHEHUA

no/sib3oBaTenem. 3a co3aaHue U Ny6aAnKaumio
KOHTPO/IMPYEMOrO  KOHTEHTa, Kak ¢
npeaocTaB/ieHnem noNb30BaTeNto
PEKNAMHO-UHPOPMALMOHHBIX  MaTepuanos
ANA CO3AaHMA KOHTEeHTa, Tak M 6e3 Takoro

npenocTaBieHns, KoMnaHuen n/uam TpeToe

functionality on the companies' official
websites, this Guidance shall apply to such

sections.

Social media content shall mean an
informational and/or advertisement message
about a pharmaceutical product, health
and/or a disease in any audio, visual or text

form posted on social media.

Content controlled by the

pharmaceutical company (controlled
content) shall mean social media content
created by the company or a Social media
user with the participation of the company
and/or a third party engaged by the
company, whose contents are controlled on
the basis of a contract or other legal basis.
The control may be exercised by the company
and/or a third party engaged by the company
in the form of instructions obligatory for the
user. The user may be paid remuneration for
the creation and publication of controlled
content, either with or without provision of
promotional and information materials for
the creation of such content to the user by

the company and/or a third party engaged by

the company.



CTOPOHOM, npUBAEKaeMom KOMMNaHuew,
MOXET  BbIMN/Aa4YMBaTbCA  BO3HarpaxkaeHue
noab3oBaTesto.

KOHTEHT, He  KOHTpPO/AMpYyeMbIA

dapmauesTnueckoi KoMnaHuen
(HEKOHTPOAMPYEMDBIA KOHTEHT) - KOHTEHT
co34aBaembli

coumanbHbIX megua,

nonb3oBaTenem CouManbHbIX megua,
coAeprKaHMe KOTOPOro He KOHTpo/smMpyeTca
Ha OCHOBaHMM [OroBOpa WAM  MHOM
3aKOHHOM OCHOBaHWM KOMNaHuen u/mnn
TpeTbeMn CTOPOHOW, npuBaeKkaemom
KOMNaHWen, a TaKKe 6e3 BbINAaTbl KaKoro-
NMbo BO3HarpaXkAeHus Mosb3oBaTento 3a

Co3gaHune un I'Iy6l1VII-(aLI,VIPO AaHHOIO KOHTEHTa.

Mo pe3ynbTatam nposeaeHunA
MEPONPUATUIA,  HANpPUMeEpP,  KOHIPEeccos,
dopymos, npecc-KkoHdpepeHUu,

OpPraHM3aTopom M/UAN Y4aCTHUKOM KOTOPbIX
MOMET BbICTyNaTb KOMMaHWUA W/Man Tpetbe
Lo, npvBieKaemoe KOmnaHuen,
nonb3oBaTenem MoxeT OblTb CO34aH MU
onybanKoBaH HEKOHTPO/IMPYEMbIA KOHTEHT.
YyacTve nonb3oBaTenA B MEPONPUATUM, B
TOM 4uC/ie NO NPUrIAWEHUI0 KOMMNAHUK
n/mnn  Tpetbero vua, NPUBIEKAEMOro
KOMnNaHuen, He BfieyeT 06A3aTeNbCTBO MO
co3gaHuo 1M nybavkaumMm nosnb3oBaTesnem

KOHTPOJ/IMPYEMOTIO KOHTEHTA.

Content uncontrolled by the

pharmaceutical company (uncontrolled
content) shall mean social media content
created by a social media user whose
contents are not controlled on the basis of a
contract or any other legal basis by the
company and/or a third party engaged by the
company, and without any remuneration
paid to the user for the creation and

publication of such content.

Uncontrolled content may be created
and published by a user based on the results
of events, for example, congresses, forums or
press conferences, where the company
and/or a third party engaged by the company
may be an organizer and/or a participant. A
user's participation in such an event,
including at the invitation of the company
and/or a third party engaged by the
company, shall not entail an obligation for

the user to create and publish any controlled

content.



KaHanbl KOMMYHUKaLMIA,
KOHTpO/MpyeMmble dapmauesTUyeCcKo
KOMMNAHUEN - KaHa/ibl KOMMYHUKALWUN,
BK/ItOYan CaTbl, npuHagnexalme

KOMMaHUKM, COAEepKaHWE KOTOPbIX MOXKET
HenocpeAcTBEHHO pefaKTMpPOoBaThCA

KOMMaHuen  u/mam  TpeTbum  /INLIOM,

npuBaEKAEMbIM KOMMaHMen.

KaHanbl KOMMYHUKaLMWIA, He

KOHTpO/MpyeMmble dbapmauesTUUECKOM
KOMMaHUEWN - KaHa/ibl KOMMYHUKaLUUA n/munu
WX  pasgens,

cogepxaHme KOTOopbIX He

[OCTYMNHO ana HernocpeacTBEHHOro
pefaKTUPOBaHNA KOMMNaHWEN U/Uan TpeTbnum

INLOM, NpUBNAEKAEMbIM KOMMaHuen.

MNonb3oBarenu COLMaNbHbIX
meamna - BCe YYaCTHUKM W OPraHM3aTopbl

06CyKAEHUI B COLMANbHbIX Meana.

3. O6wme nonoxeHusa

3.1. Bce wuHbOpMaLUMOHHbIE W/MUAK
peknamHble coobuieHuns o}
dapmaLeBTUYECKOM NPOAYKTE, 340P0BbE U
3aboneBaHUAX, a TaKKe Ntobas aKTUBHOCTb OT
UMeHMU KOMMNaHuW, KaK  COTPYAHMKA
KOMMAHWK, TaK N NPUBAEKAEMON KOMMNaHUEN
TpeTbel CTOPOHbI, AO/IXKHbI COOTBETCTBOBATL
TpeboBaHUAM 3aKOHO4ATENLCTBA
Poccuitickoit depepaumn, Koaekca
Accoumaumm

Hag/exallen NPaKTUKK

Communication channels controlled
by the pharmaceutical company shall mean
communication channels, including websites
owned by the company, whose content may
be directly edited by the company and/or a
third party engaged by the company.

Communication channels not
controlled by the pharmaceutical company
shall mean communication channels and/or
sections thereof whose content is not
available for direct editing by the company
and/or a third party engaged by the

company.

Social media users shall mean all
participants and organizers of social media

discussions.

3. General Provisions

3.1. Any informational and/or

promotional messages about a
pharmaceutical product, health and diseases,
as well as any activity on the company's
behalf, whether of an employee of the
company or of a third party engaged by the
company, shall  comply with the
requirements of the legislation of the Russian
Federation, the Code of Practice of the

Association of International Pharmaceutical



MeXAYHAaPOAHbIX bapmaLeBTUYECKMX

npovssoauTenemn (AIPM), NHbIM

OOKYMeHTam, npuHATbIM AIPM (Hanpumep,

PekomeHaaunm no cobnoaeHuto
3aKOHOaTe/1bCTBa o pekname
6e3peLenTypHbIX npenaparos,

PekomeHaaumMmn no NporpaMmmam noaaepKu
NauMeHTOB M Ap.), a TaKKe MNOOMKEHUAM
NOJIUTUK

BHYTPEHHUX dbapmaL,eBTUHECKUX

KOMMaHUM.

3.2. He3aBMCMMO OT MCMO/Ib3yeMOro

KaHafa KOMMYHUKauuMuM uHbopmauma o
dbapmaL,eBTMHECKOM NPOAYKTE, 340P0BbE U
3a60neBaHNAX He A0NKHA HOCUTb CKPbITbIN
Xapakrep. NHdopmauma o}
bapmaueBTMYECKOM NPOAYKTE, 340pPOBbLE,

3aboneBaHUAX AOMKHA ObITb AOCTOBEPHOM U

He BBOAMUTb notpebutenen n/vnu
cneumnanncTos 3/1paBOOXpPaHeHUA B
3abnyxxaeHue.

3.3. CnoHcupyemas
dbapmaLeBTMUYECKOM KOMNaHuen wu (unu)
npuBaeKaemomn KOMMaHuewn TpeTben
CTOPOHO nHpopmauma o]

dapmaueBTUYECKUX NPOAYKTaX, 340POBbeE,
3aboneBaHunsAX, HE3aBUCMMO OT TOrO, HOCUT
OHa pEeKNaMHbIN XapaKTep MAWN HeT, A0/KHa
cofeprKaTb YeTKOe yKasaHMe Ha CnoHcopa.
Mpu pasmelweHn B CcoUMaNbHbIX Mmeaua

KOHTPO/IMPYEMOrO KOHTEHTa, HeobXxoAMmo

Manufacturers (AIPM), other documents
adopted by AIPM (for example, the Guidance
for compliance with legislation on advertising
over-the-counter medicines, the Guidance
for patient support programs, etc.), and the
provisions of the pharmaceutical companies'

internal corporate policies.

3.2. Regardless of the communication

channel used, information about a
pharmaceutical product, health or diseases
shall not be concealed. Information about a
pharmaceutical product, health or diseases
shall be reliable and shall not mislead

consumers and/or healthcare professionals.

3.3. Information about
pharmaceutical products, health or diseases
sponsored by the pharmaceutical company
and/or a third party engaged by the
company, whether it is promotional in nature
or not, shall clearly indicate the sponsor.
When placing controlled content on social
media, it is necessary to indicate the name of

the pharmaceutical company in written or

oral (for audio and video materials) form (for



YKa3blBaTb HanmeHoBaHUne

dapmaLeBTUYECKOM KOMMNaHUK B
NMUCbMEHHOW WAW YCTHOW (ANs ayaMo U
BMAEO)

(Hanpumep,

dopme «MmaTtepuan

noaroTosneH npu MHPOPMaALMOHHOM
noaAeprke KomnaHum X»; «Npu nogaeprke
KomnaHuu X»; #npunoaaepkeX u ap. (roe X

— Ha3BaHWe KoMnaHuu)).

3.4. KomnaHuun HecyT

OTBETCTBEHHOCTb 3a nHdopmaumto,
pasMeLleHHY0 B COLMAAbHbIX Meaua oT
MMEHU U/UAM NO MOPYYEHUID KOMMNAHUU U
(nnn) npmBnekaemon KomnaHuUen TpPeTbewn
KomnaHumn

CTOpOHOl\;I. He OTBe4YalT 3a

AeNCTBMA  Nonb3oBaTeNel  coumanbHbIX
Mefgua, Bblpaatowmeca B BUAE PENOCTOB
coobLeHNt, nepecblnaemMbiXx COOOLLEHMN
WAW WUX 4acCTW, BKAOYAA ayamo- BUOEO- U
TEKCTOBbIN KOHTEHT, KoTopble
onyb6nKoBaHbl OT MMEHM UK NO NOPYYEHUIO
KOMMaHUK " (nnn) npuBAeKaemom
KOMMNaHWEeN TPEeTben CTOPOHOM, a TaKxKe 3a
[OMNONHUTE/IbHbIE KOMMEHTapuUM K HUM,
€C/IN TaKne PenocTbl U KOMMEHTapUM K HUM

ABNAKOTCA HEKOHTPO/IMPYEMbIM KOHTEHTOM.

Hanpumep, ecanm Komnauuma u (1am)
npuBaeKaemasi KOMNaHWeN TPETbA CTOPOHA B
TOM WUIM UHOM BUAE MPUHUMAET yyacTue B
PacnpoCTPaHeHUU UHAMBUAYANbHOIO UK
rPynnoBOro MHEHMA B COLMAJbHbIX Meama,
KOMMaHWA HeceT OTBETCTBEHHOCTb 3a 3Ty
nHoopmaymio. Mpu 3atom uHPopmauma o
bapmaueBTMYECKOM

NpoAayKTe B TeKcTe

nocta/matepuana He [OJ/IKHA coaepaTb

example, "the material was prepared with
the information support of X"; "with the
support of X"; #supportedbyX, etc. (where X

is the company's name)).

3.4. Companies shall be responsible
for the information posted on social media on
behalf of and/or in the name of the company
and/or a third party engaged by the
company. Companies shall not be responsible
for any actions of social media users in the
form of reposts of the messages, forwarded
messages or parts thereof, including audio, video
and text content, published on behalf of or in
the name of the company and/or a third
party engaged by the company, nor for any
additional comments to them if such reposts
uncontrolled

or comments constitute

content.

For example, if the company and/or a
third party engaged by the company
somehow participates in the dissemination of
individual or group opinions on social media,
the company shall be responsible for such
information. At the same time, information
about a pharmaceutical product contained in
the text of the post/material must not include
any comments from specific patients,
recommendations of individuals or legal

entities, or any opinions or recommendations



OT3blIBbl oT KOHKPETHbIX NnauneHTOoBs,

pekomeHaaumm dur3nYecKmx nnm

ropnanvyecCcknx vy, a TaKXKe MHEHUA "

pekomeHaaumm cneumanncTos
34paBooOXpaHeHnA o0 dapmaLeBTUYECKOM
NPoAyKTe.

NHdopmauma o} 340poBbe,

3aboneBaHnM uan coBpeMeHHbIX meToaax

neyvyeHunA 3aboneBaHuA B PamMmKax

KOHTPO/IMPYEMOrO  KOMMAHWEN KOHTEHTa,
pacnpocTpaHAEMOro B COUMasbHbIX Meana,
MOXeT CcoZepaTb MHEHMA CneLnanncToB
3/1paBOOXPaHEHMA MW NOJSIb30BaTENEN, NPU
ycnosum COOTBETCTBMA TpeboBaHMAM
3aKoHoZaTenbcTBa Poccuitickoint ®epepaumm,
Koaekca Hagnexkawen npaktuku AIPM, a
TaKXKe MNOJMIOXKEHUAM BHYTPEHHUX MNOJNTUK

KOMMaHWM.

Komnanun wn (nnn) npusnekaemoim
KOMMaHWen TpeTbeil CTopoHe Heobxoanmo
MOAEepmnpoBaTh, B TOM YMC/E CKPbIBaTb U/ nnun
yAanaTb KOMMEHTapuM nonb3oBaTenel Ha
nocTbl

KOMMaHWK, He COoOoTBETCTBYIOWMNE

TpeboBaHMAM OencTByoLwero
3aKoHoZaTenbcTBa Poccuitickon depepaumm,
Koaekca Hagnexauwen npaktuku AlPM,
BHYTPEHHMX MOAUTUK KOMMAHWUM, NpaBuaam
coobuiectBa (Kak onpeaeneHo Huke). Mpwm
3TOM KOMNaHuu u (Mamn) npuBneKaemon
KOMNaHWen TpeTben cTopoHe Heobxoammo
cobntoaatb peKomeHAaLMN N0 MOHUTOPUHTY
NHPopMaLmm no 6e3onacHocTH

bapmaLeBTUYECKUNX NPOAYKTOB n

of healthcare professionals about such

pharmaceutical product.

Information about health, disease, or
modern methods of treating a disease within
the framework of company-controlled
content distributed on social media may
contain opinions of healthcare professionals
or users, provided they comply with the
requirements of the legislation of the Russian

Federation, the AIPM Code of Practice, and

the provisions of internal corporate policies.

The company and/or a third party
engaged by the company shall moderate,
hide and/or delete user comments to the
company's posts that do not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and
community rules (as defined below). At the
same time, the company and/or a third party
engaged by the company shall follow the
recommendations for monitoring
information on the safety of pharmaceutical

products and complaints about the quality of

pharmaceutical products.



MOHUTOPUHIY  MPETEeH3UM Ha  KayecTBO

dbapmaL,eBTMHECKOTO NPOAYKTA.

3.5. Peknama peuenTypHOro

dapmaueBTUYECKOrO npoAaykTa B

coumanbHbIxX Mmeama 3anpeLleHa.

NHbopmaLMOHHbIe coobuieHuna o}
peLenTypHOM $papMaLLeBTUHECKOM NPOAYKTe
MOryT ObITb

agpecoBaHbl TOJZIbKO

cneumnanncTtam 34paBoOOXpPaHEHUA.

KomnaHms He MoOXeT npuBaeKaTb
nosb3oBaTeNeil CouManbHbIX Meama, B TOM
yucne cneumanncToB 34paBoOOXpPaHeHUA, Ana
uenem

pasmelwieHma  uHbGopmauum O

peuenTypHOM dapmaueBTMYECKOM

npoAayKTe, Ha KaHa/laX KOMMYHUKaUUM,

AOCTYNHbIX ANA HAaCeNneHUA.

OTHeceHue NHPOpMaL My,

cogepKallencs B KOHTPOIMPyeMOM

KOmnaHuemn KOHTEHTE, K pexkname

ocyuwecrTesnAaeTca KOMMaHnen B KaXXa0om
KOHKpPeTHOM cCay4vyae, ucxoaAa w3 Haan4yunAa

nmbo  OTCyTCTBMA NPU3HAKOB pPeKNamMbl B

COOTBETCTBUMU C AENCTBYHOLLMM
3aKOHOAaTENbCTBOM Poccuiickoi
depepauun 1 Koaekcom  Haanexallen

npaktuku AIPM.

3.6. [lonb3oBaTenu  coumanbHbIX
MeZna MoryT NpesoCcTaBAATb MHPOPMALLMIO O

300p0oBbe U/nnu 3abonesaHnmn.

KomMmnaHun nmeroT NpaBo NpuBaeKaTb

y4eHbIX U cneunannctoB 34paBOOXPaAHEHUA

3.5. The advertising of prescription
pharmaceutical product in social media is
prohibited. Informational messages on
prescription pharmaceutical product may be

addressed only to healthcare professionals.

The company may not engage social

media users, including healthcare
professionals, for the purpose of posting
about a

information prescription

pharmaceutical product on

any communication channels

accessible to the public.

The information included in content
controlled by the company shall be classified
by the company as promotional in each
specific case, based on the presence or
absence of promotional characteristics in
accordance with the current legislation of the
Russian Federation and the AIPM Code of

Practice.

3.6. Social media users may provide

information about health and/or disease.

Companies shall have the right to

engage scientists and healthcare

professionals to provide information

10



ans npeaocTaB/ieHns nHbopmaumm
WUCKNOYUTENbHO O  340pOBbe  U/Mnu
3aboneBaHun B COOTBETCTBUM c
TpeboBaHUAMM AeNncTByowero

3aKoHoaaTenbcTBa Poccuiickonnt depepaumu,

Koaekca Hagnexkawen npaktuku AlIPM,

BHYTPEHHMX NOSIUTUK KOMMAHUMN.

B coumanbHbix MeaMa B pamKax

KOHTPO/IMPYEMOr0  KOHTEHTa  KOMMNaHMWsA
MMeeT NPaBo NpMB/eKaTb NONb30BaTENA ANA
uenen npoaBuiKeHUA (BKAOYaA peknamy)

6e3peuenTypHoro ¢papmaLeBTUYECKOrO

npoAaykTa B
COOTBETCTBUMU C TpeboBaHMAMM
AencTByOLWEro 3aKOHO4ATeNbCTBA
Poccuiickoi depnepaumn, Kopekca

Hagne)Kawen npaktukm AIPM, BHYTpPeHHMUX
NONAUTUK KOMMNAHWM, npasBun coobuiecTBa
COLManbHbIX Meaua.

B cnyyae HeobxogumoctTm u npwu
HaIMYNMM  TEXHUYECKOM BO3MOMKHOCTU Ha
HEKOHTPOANPYEMbIX KaHanax
KOMMYHMKaLUM KOMMAHMA MOXKeT AenaTb
3aMpoc NO/Nb30BaTENO HEKOHTPOJIMPYEMOrO
KaHana Ha WCnNpaBAeHWEe HeJoCTOBEPHOM
nHpopmauymm B OTHOLLEHUMU CBOUX
bapmaueBTUYECKUX NPOAYKTOB U /UK cBOEW
AEATENbHOCTM, a TakXe WHOpmauuK, He
COOTBETCTBYHOLLEN TpeboBaHMAM
3aKoHopaaTenbcTBa Poccuiickonnt deaepaumu,
HagnexKallen

Kopekca NPaKTUKK

Accoumaumm MeXAYHaPOAHbIX

dapmaueBTMYECKUX NponssoauTenen (AIPM),

exclusively on health and/or disease in
accordance with the requirements of the
current legislation of the Russian Federation,
the AIPM Code of Practice, and internal

corporate policies.

In social media, the company has the
right to engage a user for purposes of
promoting (including advertise) an over-the-
counter pharmaceutical product as part of
controlled content in accordance with the
requirements of the current legislation of
the Russian Federation, the AIPM Code of
Practice, internal corporate policies and

social media community rules.

If necessary and technically possible,
on uncontrolled communication channels,
the company may request that a user of the
uncontrolled channel correct inaccurate
information regarding their pharmaceutical
products and/or their activities, as well as
information published on uncontrolled
communication channels that does not meet
the requirements of the legislation of the
Russian Federation, the Code of Practice of
the Association of International
Pharmaceutical Manufacturers (AIPM), or
other documents adopted by AIPM (for
example, the Guidance for compliance with
legislation on advertising over-the-counter
medicines, the Guidance for patient support

programs, etc.), and the provisions of

pharmaceutical companies' internal policies.

11



WHbIM AOKYMeHTaMm, NpuUHATbIM AIPM

(Hanpumep, PekomeHgaumm no cobntofeHunto
3akoHoAaTeNnbCTBa o] pekname
Be3peuenTypHbIX npenaparos,
PekomeHpaummn no nporpammam noaaepKm

MaUMEHTOB M Ap.), @ TaKXKe MNOJOKEHMAM

BHYTPEHHUX MNOAUTUK  apMaLEeBTUYECKUX
KOMMaHui, pasmeLleHHOM Ha
HEKOHTPOANPYEMbIX KaHanax

KOMMYHMKaLLUN.
3.7. Ob6paboTka nepcoHanbHbIX

[aHHbIX NO/Nb30BaTeNell OCyLecTBAAETCA C

cobnioaeHnem  MNPUHUMNOB W NpaBun,
npeaycMoTPEHHbIX AENCTBYIOLLMM
3aKOHOAaTENbCTBOM Poccuiickoi
depepauun, Koaekcom HaZnexallemn

npaktnkn AIPM, BHYTPEHHUMWU NOAUTUKAMMU

KOMMNaHWK, B TOM 4Yucie NOAUTUKOM
06paboTKM NepPCoOHaNbHbIX JAHHbIX
nonb3oBaTenen, NONUTUKOM
KoHPUAEHUMANBHOCTH, npasuaamm

coobLecTsa coumanbHbIX Meana.

ObpaboTKa nepcoHasbHbIX AAHHbIX

ocyuwiecTsnAaeTca C cornacuAa CY6beKTa

NepcoHanbHbIX AaHHbIX Ha 06paboTKy ero
nepcoHanbHbIX  AaHHbiX. Cornacume  Ha
06paboTKy MepCcoHaNbHbIX AAHHbIX MOMET
O6bITb  AaHO

CY6beKTOM nepCcoHanbHbIX

[@HHbIX UAW ero npeacTaBuUTENEeM B Nt06OM

nosBoAsoWen noatTBepaMTb GaKT  ero
nonyyeHua ¢dopme, eCcAM  UHOE  He
YCTaHOBNEHO  deaepanbHbiIM  3aKOHOM.

Mcnonb3oBaHMe pPas/iNYHbIX 3HAKOB

3.7. User personal data shall be
processed in accordance with the principles
and rules provided by the current legislation
of the Russian Federation, the AIPM Code of
Practice, and internal corporate policies,
including the policy for the processing of user
personal data, the privacy policy, and the

social media community rules.

Personal data may be processed only
with the data subject's consent to the
processing of his/her personal data. The
consent to personal data processing may be
given by the data subject or his/her
representative in any form enabling

confirmation of the fact of its receipt unless

otherwise provided for by federal law.

The use of various signs (checkbox) on
the registration page when posting the full
text or a hyperlink to the text of consent to
user personal data processing shall serve as a
valid form of expressing consent to the

processing of personal data of social media

users unless the written consent of the data
subject is required in accordance with the

12



(checkbox) Ha cTpaHuuUe perucTpauum npu

oAHOBpPEMEHHOM  pasmeleHnun NONHOTO

TEKCTa WM TMNEepPCCbIIKM Ha TEKCT cornacus
Ha 06bpaboTky

NnepCoHaNnbHbIX  AaHHbIX

nonb3oBaTenemn ABNAETCA  AOMNYCTUMOM

dopMmoit BbipaxkeHMa cornacusa Ha 0b6paboTky

NnepcoHabHbIX AaHHbIX nonb3oBaTenemn
counanbHbIX megna 3a NUCKNTHOYEHNEM
cnyyaes, Korga B COOTBETCTBUM C

3aKoHopaaTenbcTBom Poccuitckoi

depepaumMm 0 NEpcoHaNbHbIX  AAHHbIX

TpebyeTca nosnyyeHue cornacus cybbekTa
NMUCbMEHHOWM

NnepCoHasbHbIX AOdHHbLIX B

dopme  (Hanpumep, npu  obpaboTke

nepCcoHasbHbIX AaHHbIX (o) COCTOAHUMN

310pOBbA).

B MpaBunnax coobliecTsa

peKoOMeHAyeTCcA Pa3MeCcTUTb rMNepccbliky(um)
Ha [MonnuTuKy 06pPaboTKM NepcoHaNbHbIX
AaHHbIX U [MONNTUKY KOHOMAEHUMANbHOCTH

(npn ee Hannuuu).

Nonb3oBaTenb KOHTPOAMPYEMOro KaHana

KOMMYHMKauum, obnagalowmin  npasamu

agMMHUCTPATOPa  COUMaAbHbIX  Meaua,

MOMET ObiTb YMNO/JIHOMOYEH KOMMaHUEN
OCYLLECTBNATb KOHTPONb 33 HaAAerKaliMm
oTobpaxkeHnem B AOCTYMHOM ans
nosb3oBaTenen pexume

COOTBETCTBYHOLLUX MOSTUTUK U YBeAOMﬂeHMVI

06 n3meHeHUAX B HUX.

legislation of the Russian Federation on
personal data (for example, when processing
personal data about the state of one's

health).

It is recommended to include a
hyperlink(s) to the Personal Data Processing
Policy and the Privacy Policy (if any) in the
Community Rules. A user of a controlled
communication channel possessing the
rights of a social media administrator may be
authorized by the company to exercise
control over the proper display of relevant
policies and notifications about amendments

thereto in a mode accessible to users.

13



4, PekomeHpauumn no
GoOpMMPOBAHUIO KOHTEHTA COUMAJbHbIX
mepgma

4.1. Ana KOHTPONMPYEMOro

KOMMNaHuel KOHTeHTa 06A3aTesibHblI:

*  CcooTBETCTBME TpeboBaHUAM
AencTByIOLWEro 3aKOHOAaTeIbCTBA
Poccuiickoi depepaumn, Kopekca

HagnexKawen npaktukn AIPM, BHYTpeHHMX
NONUTUK KOoMNaHui, Mpasunam coobluecTsa

(kaKk onpeaeneHo HUXKe);

*  yKasaHue HaMMeHOBaHMA
KOMMaHuu, oT KoTopoWu ncxoamT
NHPopmaums, n/vmnu onpeaeneHHoro
bpeHga, oOTHocAweroca K

dbapmaLeBTMHECKOMY NPOAYKTY;

cobnogeHune npoueaypbl
YTBEPKAEHWUSA, YCTAHOBNEHHON B KOMMAHUK

(nyHKT 8.1 KoaeKca Haanexallen NpakTUKK

AIPM).

4.2. KomnaHum Heobxoanmo
OpraHun3oBaTb:

*  MOHUTOPWUHI W  MoAepaumto
KOMMEHTUPOBAHMA KOHTPO/IMPYEMOro
KOMMaHMEeNn  KOHTeHTa  M0Ab30BaTeNAMMU

counmanbHbIX Mmeana;

* npouecc cbopa nHdopmaymm no
6e3onacHocTH dapmaveBTMYECKOTrO
NPOAYKTA U MPeTeH3U MO ero KayecTBy Ha
KOHTPOIMPYEMbIX KaHanax KOMMYHWKaLMWA.

BO3MOKHOCTb KOMMEHTNPOBAHUA

4. Guidance for Generating Social

Media Content

4.1. For company-controlled content,

the following are required:

*  compliance with the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules (as defined below);

* an indication of the name of the
company providing the information and/or
brand

the specific related to the

pharmaceutical product;

* compliance with the approval
procedure established by the company

(clause 8.1 of the AIPM Code of Practice).

4.2. The company shall arrange:

* monitoring and moderation of
the comments of social media users on the

company-controlled content;

* the ©process of collecting

information on the safety of the

pharmaceutical product and complaints

about its quality on controlled
communication channels. It is recommended

to switch off the ability to comment if it is not

14



pekoMeHayeTCcA  OTKAYMTb B C/yyae
HEBO3MOXHOCTU PErynapHOro MOHUTOPUHIA
KOMMEHTapueB Monb30BaTenell KOMMNaHWeN
M/MAN NpUBNEKAEMON KOMNaHMeN TpeTben
CTOPOHOM Ha npegMeT COAEepPKaHUA B HUX
WHPopmaumm no 6esonacHoCTM MAM O

NpeTeH3nAX NO KaYecTBy NPOAYKTA.

4.3. KomnaHnA MoXKeT yNoAHOMOYNUTb
Nno/sib30BaTeNA COUMANbHbLIX Meana CneauTb
32 KOHTEHTOM M KOMMEHTapuAMM Ha
NOAKOHTPO/NBHOWM  eMy  NAOWAAKe  Ha
npeameT MX COOTBETCTBMA TpeboBaHUAM
OENCTBYIOLLETO 3aKOHOZaTeNbCTBa

Poccuiickoi depnepaumn, Kopekca
HagnexKawen npaktukm AIPM, BHYTpPeHHMUX
NONTUK KOMMNaHWI, NpaBuaam coobliecTsa.
Mpn 3TOM C KOMNAHUM He CHUMAeTcA
OTBETCTBEHHOCTb 33 HapyLlweHne

YCTaHOBNEHHbIX TPeHOBaHUN.

4.4. Ha KaHanax KOMMYHWKauum cC
OorpaHUYEeHNAMN BBOAA M/MAWN pasMeLLeHuUA
nHpopmaumm gonyckaeTca npegocraBaeHme
KPATKOro COOOLEHUs U, eCn NPUMEHUMO,
CO CCbINKOM Ha pa3BepHyTyto MHbOPMaLUIO
npu cobnogeHnn noanyHkTos 3.2.2 u 4.2.2
Koaekca Hagnexawen npaktuku AIPM wu

COOTBETCTBYHOLLMX pa3'bFICHeHMﬁ K HUM.

possible for the company and/or a third party
engaged by the company to monitor user
comments regularly in terms of the presence
therein information or

of any safety

complaints about product quality.

4.3. The company may authorize a
social media user to monitor the content and
comments on a company-controlled site for
their compliance with the requirements of
the current legislation of the Russian
Federation, the AIPM Code of Practice,
internal corporate policies and community
rules. At the same time, the company shall
remain responsible for any violation of the

established requirements.

4.4. A brief message and, if applicable,
a link to detailed information is allowed on
communication channels with restricted data
input and/or posting subject to sub-clauses
3.2.2 and 4.2.2 of the AIPM Code of Practice

and related clarifications thereto.
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5.1. MpaBuna BeAeHuA
CcouManbHbIX meauna Ha KaHanax
KOMMYHMUKaLum, KOHTPO/IMpYEMbIX

KomnaHueu

5.2. KomnaHuu pekomeHayeTca

pa3paboTaTb  BHYTPEHHIO

npoueaypy,
YCTaHaBANBAIOLLYHO TpeboBaHuA no

CO34aHUIO, BEAEHUID U YNPaBAEHUIO
KaHaZloM KOMMYHUKALUMN, KOHTPOUPYEMOM
KOMnaHuen, BKAoYaa TpeboBaHMA  no
MOHUTOPUHIY U 06paboTke MHPoOpMaLUKM No
6e30nacHOCTM WM nNpeTeH3uMi No KayecTsy
dapmaueBTUYECKUX MPOAYKTOB, a TaKXKe
03HAKOMMUTb C HeM COTPYAHMKOB KOMMNAHUN K
npuBaeKaemomn KOMMNaHMeMn TpeTben
CTOPOHbI, A TaK¥Ke BCeX NNL, y4acTBYHOLMX B
CO343aHUK, BEAEHUN N YNPABIIEHUM KaHANOM
KOMMYHMKaLNK, KOHTPOMPYEMOM
KOMMNaHuen.

5.2. NHbopmaums oT UMEHU

KOMMaHWM  OO/MKHA  pa3mewatbca €
KOPNOPaTUBHOM YY4ETHOM 3anMMCU KOMMNAHWUM
NMb0o MHbIM cNOCcObOM yKasbiBaTb Ha TO, YTO
MHPOPMaLMA UCXOAUT OT KOMMNaHMK (4TO
[O/IKHO ObITb YKa3aHO B ONUCAHUM YYETHOM

3anucum).

5.3. KomnaHum pekomeHayeTca

pa3paboTtaTb MNpaBuna cooblecTsa
COOTBETCTBYIOLLEr0 COUMANbHOIO meaua U

pasmectnuTb X B AoNOJ/IHEHNE K ONMUCAHUIO

Media on

5.3. Rules for Maintaining Social

Communication Channels

Controlled by the Company

5.1. The company is advised to
develop an internal procedure establishing
requirements for the creation, maintenance
and management of a communication
channel controlled by the company, including
requirements for monitoring and processing
safety information and complaints regarding
the quality of pharmaceutical products, and
to familiarize the employees of the company
and a third party engaged by the company, as
well as any persons involved in the creation,
maintenance and management of the

communication channel controlled by the

company, with such procedure.

5.2. Any information posted on behalf
of the company shall be posted from the
company's corporate account or otherwise
indicate that the information originates from
the company (to be indicated in the

description of the account).

5.3. The company is advised to
develop Community Rules for the relevant
social media and post them in addition to the

community description. The format of such
16



coobuiecTsa. dopmart pasmelLeHnn

YKa3aHHbIX OOKYMEHTOB onpeaenAaeTca

TEXHUYECKNMU BOSMOXKHOCTAMU NNOLWAAKN.

B MpaBunax coobuiectsa ykasblBaeTcs

cneayowan nHpopmaLuma:
*  ueneBas aygutopws;

*  BO3paCTHble OrpaHUYeHUa npu
HeobxoamMmocTu (Hanpumep, MHGopmauma o
dbapmaLeBTMYECKOM NPOAYKTE HEe [O0/KHA

6bITb agpecoBaHa Muam maaguwe 18 ner);

* onucaHue cnocoba
naeHTMdMKaLMmM nosb3oBaTenei B cayyae
HEeobXoAMMOCTU MPUMEHEHUA OrPaHUYEHU

LeNeBomn ayamuTopum;

*  [JOMNyCcTUMble M HeponycTUMble
TeMbl COOOLWEHNN 1 0bCyKAEHNI C yyeTom
BCEX NPUMEHMMbIX TpeboBaHUA U HOPM.
Ocoboe BHMMaHMe cnegyet  yAenuTb
opraHu3auum paboTbl C TaKMMKU BOMPOCAMM,
KaK MO/MIOXKUTENbHbIE U  OTpULATE/IbHbIE
OT3biBbl O ¢GapMaLLeBTUYECKOM MPOAYKTE,
npumeHeHne GapmaLEeBTUYECKOrO NPOAYKTA
B COOTBETCTBMM C  WHCTPyKUMehH no
MeANLNHCKOMY NPUMEHEHWIO, cbop
MHbopmaumm no 6e30MacHOCTM U NPETEH3UM

Mo Ka4yecTBy NPOAYKTa;

*  npeaynpexaeHue ans
nosib3oBaTenein 0 TOM, YTO B C/ly4ae, ecaun B
MX COODBLLEHMAX COAEPMKUTCA He3TU4YHan
n/vnu HepgocToBepHas MHGOPMaLUS, a TaKKe
ecnm OHMU

Hapywat TpeboBaHuA

AeCTBYIOLWWEro 3aKoHOA4aTeNbCTBa

documents shall be determined by the

technical capabilities of the platform.

The Community Rules shall include

the following information:
* the target audience;

* age restrictions if necessary (for
example, information on a pharmaceutical
product shall not be addressed to persons

under the age of 18);

* a description of the user

identification procedure if the target

audience is restricted;

* acceptable and unacceptable
topics of messages and discussions, taking
into account all the applicable requirements
and rules. Particular attention should be paid
to the procedure for handling such matters as
positive and negative reviews about a
pharmaceutical product, wuse of a
pharmaceutical product in accordance with
the package leaflet on medical use, collection

of safety-related information and complaints

about product quality;

* a warning that, if user messages

contain  unethical and/or inaccurate
information, as well as if they violate the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
internal

Practice, corporate policies or

community rules, such messages will be

17



Poccuitckoi depepaumn, Kopekca
Hagne)Kawen npaktukn AIPM, BHYTpPeHHMX
NONIUTUK KOMMNAHWW, MpaBuna CoobLLeCTBa,
nx coobuieHna 6yayT yaaneHbl, a A4OCTyn K
maTtepuanam

rpynnol orpaHun4yeH nnn

3a6/10KMpPOBaH;

*  MOAUTHKA 06paboTKM
NepCcoHaNnbHbIX AAHHbIX NOAb30BaTENEN UK

rmnepccblsika Ha Hee (cm. n. 3.7);

*  MOAUTUKA KOHOMAEHUNANbHOCTH

WA TMNEepCCbiaiKa Ha Hee (cm. n.3.7).

5.4. B counanbHbIX meana, 4OCTYMHbIX
ONA  WKWPOKOM ayaAnTOpuUM, KOMMAHUM He

MOTYT NpMBJIEKaTb NOJIb30BaTENEN:

s pana uenemn pasmelLeHuA
MHOPMALMM O pPeLenTypHbIX NPOAYKTax

KOMMNaHUu;

 [ONA CO34aHUA pa3genoB  AnA
0T3bIBOB/peKoMeHaauuni
naumeHTos/notpebutenei o)

bapmaueBTMYECKMX NPOAYKTAX;

* ana obcyxaeHuma peuenTypHbIX

bapmaueBTUYECKUX NPOAYKTOB;

s AnAa npeaocTaBneHns
MeAMLMHCKMX KOHCYNbTauuMii, B TOM YnC/Ee B

YacTM peKomeHgaunin dapmaueBTUYECKUX

NPOAYKTOB.

KOHTEHT couManbHbIX Megua He
OOMKEH COCTaBAATb npegmet
NNUEH3npyemon MeANLIMHCKOM

deleted and access to group materials will be

restricted or blocked;

* the personal data processing
policy or a hyperlink thereto (see Clause 3.7

hereof);

* the privacy policy or a hyperlink

thereto (see Clause 3.7 hereof).

5.4. In social media accessible to the
public, the companies may not involve users

for the following purposes:

» for the purpose of posting

information on the company's prescription

medicines;
* to create sections for
reviews/recommendations of

patients/consumers about pharmaceutical

products;

e to discuss prescription

pharmaceutical products;

* to provide medical advice,
including to recommend any pharmaceutical

products.
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aeatenbHoctu (n. 2.6 Kogekca Hagnexalen

npakTnkun AIPM).

5.5. KomnaHumn w©n opraHusatopy
COUMANbHbIX Meguma B KOHTPOAMPYEMOM

KaHane KOMMYHUKaLUA peKoMeHayeTca:

* He BCTyNmaTb B AMCKYCCUIO C

nonb3oBaTesIAMU, pasmeLllatollMMMN KOHTEHT,

cogeprralumin HE3TUYHYIO n/mnn
Hef0CTOBEPHYHO nHbopmaumtio, He
COOTBETCTBYHOLW MM TpeboBaHMAM
AeNcTByOLWEro 3aKOHOAAaTeNbCTBa
Poccuiickoi depgepaumn, Kopekca

HagnexKawen npaktukn AIPM, BHYTpPeHHMX

NONNTUK KOMHaHMVI, npasuiam COO6LLI,eCTBa,'

° CKpbIBaTb niz YAANATb

KOMMEHTapUKN, CoAep)Kalime HEes3TUYHYIO

N/VNN HeAOCTOBEPHYHD WHPOpMauUmio, He

COOTBETCTBYHOLWME TpeboBaHMAM
AencTByOLWEro 3aKOHOAATeNbCTBa
Poccuiickoi depgepaumn, Kopekca

HagnexKawen npaktukn AIPM, BHYTpPeHHMX

NONUTUK KOMMNAHMN, NpaBuKiam coobLLecTBa;

*  6/10KMpOBaTH nonb3oBaTesnen,

pPasMelaWmx  KOHTEHT,  codeprKallnii

HE3TUYHYIO n/vnu HEeA0CTOBEPHYHO

nHbopmaumtio, He COOTBETCTBYIOLLMM
TpeboBaHUAM OeNCTBYOLWEro
3aKoHoaaTenbcTBa Poccuiickon depepauun,
HaZnexKallen

Kopekca npaktnkm AlPM,

Social media content must not be the
subject of licensed medical activity (clause

2.6 of the AIPM Code of Practice).

5.5. It is recommended that the
company and the organizer of social media in

a controlled communication channel:

* not enter into discussions with
users who post content containing unethical
and/or inaccurate information that does not
meet the requirements of the current
legislation of the Russian Federation, the
AIPM Code of Practice, internal corporate

policies and community rules;

* hide or delete comments

containing unethical and/or inaccurate
information that does not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules;

* block users who post content

containing unethical and/or inaccurate
information that does not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules.
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BHYTPEHHUX NOJIMTUK KOMMNAHWIN, NpaBuiam

coobuiecTtsa.

5.6. KomnaHun pekomeHayeTcAa, a B

YCTAaHOB/IEHHbIX 3aKOHOM cnyyanax

HeobxoaAnMmo:

*  OCYLECTBAATb perynapHbii

MOHUTOPUHI  cO0bLWEeHN nonb3osaTenemn
CoLManbHbIX Mmeamna Ha npeamet
COAEPXaHMA B HUX HEITUYHOU u/uam
He0CTOBEPHOM nHdopmaumm, He
COOTBETCTBYHOLLEN TpeboBaHMAM
AeNCcTByOLWEro 3aKOHO4ATeNbCTBa
Poccuiickoi depnepaumn, Kopekca

HagnexKawen npaktukn AIPM, BHYTpPeHHMX

NONNTUK KOMHaHMVI, npasuiam COO6LLI,eCTBa,'

*  OCYyLLeCTBAATb perynapHbIi

MOHUTOPUHI  COOBLWEHNI nosb3oBaTeNnemn
COUMaNbHbIX Meana Ha npegmMmeT Hanuuma B
HUX MHPopmauum no 6esonacHocTU wu/mnu
NpeTeH3nAMM no KayecTBy

dbapmaLLeBTUYECKMX NPOAYKTOB KOMMNAHUM.

MOHUTOPUHT MOKeT 6bITb

aBTOMaTU3NPOBaH B pexume 24/7.

Echrm B coobuweHun coaepKuTcs

nHopmauma no 6esonacHoctM U/ umau
NPeTeH3ns No Kavectsy dbapmMaLeBTUYECKOrO
NPoAYyKTa, OPraHnM3aTop CoLManbHOro meana
06s3aH TaKoM

OCYLLECTBUTb  Mepeaady

nHpopmaumm B COOTBETCTBUMU o
TpeboBaHMAMM pa3genoB 8, 9 HacToAwmX

PekomeHaaumii;

5.6. The company is advised and, in

cases prescribed by law, required to:

* regularly monitor messages of
social media users in terms of the presence
therein of any unethical and/or inaccurate
information that does not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules;

* regularly monitor messages of
social media users in terms of the presence
therein of any safety information and/or
complaints regarding the quality of the

company's pharmaceutical products.

Such monitoring may be automated

to take place round-the-clock.

If a message contains safety-related
information and/or a complaint regarding the
quality of the pharmaceutical product, the
social media organizer shall report such
information in accordance with the

requirements of Clauses 8, 9 of this Guidance;

° moderate user comments

containing unethical and/or inaccurate
information that does not meet the

requirements of the current legislation of the
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*  MoAepupoBaTb  KOMMEHTapuu
Nonb3oBaTeNei, CoAep’Kalme HesTUYHYI0

W/VNN HeAOCTOBEPHYH WHPOpMaumio, He

COOTBETCTBYIOLMNE TpeboBaHMAM
AeNCTByOLWEro 3aKOHOAAaTeNbCTBa
Poccuiickoi depnepaumn, Kopekca

HagnexKawen npaktukn AIPM, BHYTpPeHHMX
NONUTUK KOoMNaHui, Mpasunam coobLuecTsa,
B TOM 4uc/ie KOMMEeHTapuu, cofeprkalime
peKknamHyto nHbopmaumio 0
dbapmaLeBTUYECKMX MNPOAYKTAX KOMMAHUW,
NHPopMaLmio o] NPUMeHeHUK
dbapmaL,eBTMYECKOTO NPOAYKTa, He
COOTBETCTBYIOLLLEM WMHCTPYKLMMK no
MeaANLMHCKOMY NPUMEHEHMUIO, o]
NPUMEeHEeHUN NO He3aperncTpMpPOBaAHHbLIM

NnoKasaHuAM, nopoyatne [eN0BYIO
penyTauuio KOHKYPEHTOB, WHpOopMauuio O
peuenTypHOM $papmaLLeBTUYECKOM NPOAYKTe
B COUMaNbHbIX

meaguna n KaHanax

KOMMYHUKaLMWU, AOCTYMNHbIX ANA LWUPOKOM

aygutopun.
ana uenemn HaCTOALLMX
PekomeHgaumMn  nop  MOAEPUMPOBaAHMEM

NMOHMMaeTCA pearnpoBaHMe Ha HE3TU4YHYIO

n/mnm HeLOCTOBEPHYIOD  MHPOpMaLMIo,
KOHTEHT, He COOTBETCTBYHOLWMI TpeboBaHUAM
[eNCTByOLWEro 3aKOHO4ATEeNbCTBA

Poccuitckoi depgepaumn, Kopekca
Hagnexawen npaktukm AIPM, BHYTpPEHHMX
NOAUTUK KOMMaHWi, Mpasmunam coobliecTsa,
nybanKaumm

nytem KOMMEHTapunes n

APYroro KOHTeHTa, yAaneHna Uanm CKpbITUA

Russian Federation, the AIPM Code of
Practice, internal corporate policies and
including comments

community rules,

containing any promotional information

about the company's pharmaceutical
products, information about any use of a
pharmaceutical product not included into the
package leaflet for medical use or about its
off-label use, information that discredits the
business

competitor's reputation, or

information about a prescription
pharmaceutical product in social media and
communication channels available to the

general public.

For the purposes of this Guidance,

moderation shall mean responding to
unethical and/or inaccurate information or
content that does not meet the requirements
of the current legislation of the Russian
Federation, the AIPM Code of Practice,
internal corporate policies and community
rules by posting comments and other
content, deleting or hiding comments and, if
necessary, by blocking users. At the same
time, such information shall be processed in

accordance with the internal corporate

policies.
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KOMMEHTapueB W, npu HeobxoammocTy,

610KMPOBKM nosib3oBaTenen.
OOHOBPEMEHHO YKa3saHHaa WHpopmMaLma
A0/MKHA 6bITb 06paboTaHa B COOTBETCTBUM C

BHYTPEHHUMU NONNTUKAMUN KOMIMAHUN.

5.7. Ecam umHbopmaums B pamKax
KOHTPO/IMPYEMOro KaHana KOMMYHMKaLUMK
npegHasHayeHa TOMbKO AN1A CheuManncTos
3[,paBOOXPaHEHMS, KOMMaHuA n/vmnu
npuBAEeKaeMana KOMMAHWEN TPeTbA CTOPOHA
06s3aHa YCTaHOBWUTb BHYTPEHHWUI npouecc
MOEHTUPMKAUMM U KOHTPOAA  LLeNieBOM
ayautopum (Hanpumep, No/sb3oBaTeNb MNpwU
3anpoce [OCTyna K couuasbHbiIM Mmegma
OO/KeH noaTsepaAnTb, ABNAETCA /1N OH

CneumManncTtom 34paBoOXPaHeHuA, MNyTem
KAMKa Ha otBeT [a/HeTt, n pgpyrue mepbl

KOHTPONS U naeHTUbMKaumnmn).

6. Pabota ¢ 3anpocamu oT

nonb3oBaTene CouuanbHbIX Megua o

dapmaueBTUUECKUX NPOoAYKTaX

6.1. B cnyyae BO3HWKHOBEHMUA

BOMNPOCOB n/mnn 3anpocos oT
no/ib3oBaTenei Ha KOHTPOAMpPYeMbIX W/vUnu
HEKOHTPOIMPYEMbIX KaHanax
KOMMYHWKaL M, KacatoLmxcs
bapmaueBTUYECKMX MPOAYKTOB, KOMMaHMUA

MOXEeT NpeaocCTaBNATb Ha HUX OTBETDI.

KomnaHua u/vamM  npusnekaemas
KOMNaHWen TpeTbA CTOPOHA, AENCTBYOLLAA

OT MMEHU WNAM NO NOPYYEHUKD KOMMNAHUMWM,

5.7. If the information within a

controlled communication channel s
intended only for healthcare professionals,
the company and/or a third party engaged by
the company shall establish an internal
process for identifying and controlling the
target audience (for example, when
requesting access to social media, the user
shall confirm whether he/she is a healthcare
professional by clicking on a Yes/No
response, and other measures of control and

identification).

6. Responses to requests for
pharmaceutical products from social media

users'

6.1. In the event of users' questions
and/or requests regarding pharmaceutical
products coming through controlled and/or
uncontrolled communication channels, the

company may respond to them.

The company and/or a third party
engaged by the company, acting on behalf or
in the name of the company, must indicate
the pharmaceutical company which the
information is coming from, and their
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OOKHbI yKasaTb, oT KaKow

dbapmaLeBTUYECKOM  KOMMAHUM  UCXOOUT
MHPOPMaLMA, NPU STOM UX aBTOPU3OBAHHbIE
COTPYAHWUKM AONKHbI 06nafaTb 3HAHUAMM B
TpeboBaHUM

OTHOWEHUN HacCToALWNX

pekomeHaaummn, AencTByoLwero
3aKoHoZaTenbcTBa Poccuitckon degepaymm,
Koaekca Hagnexauwen npaktuku AlPM,
BHYTPEHHUX MNOJINTUK KOMMNAHMN, BKAtOYAs
TpeboBaHMA ¢dapmaKoHag3opa M paboTbl C

MeANLMHCKON MHpopMaLMen.

6.2. Bonpocbl 0T cneuvanucTos

3/1paBOOXPaAHEHNsA " naLmneHTOoB,
Kacalowmecs npeaoctaBieHma MeanLMHCKOM
nHdopmaLmu, JONKHbI 6bITb
3aperucTpmMpoBaHbl, €ciM OHW 3afaHbl Ha
KaHane KOMMYHMKAUUKU, KOHTPOANPYEMOM
KOMMaHWen, WAN Ha HEKOHTPOJNPYEMOM
KaHane (ecnM B KOMMAHMWU  CyLLecTByeT
NnpoLLecc MOHUTOPUHIa COLMANbHbIX Meana,
noAo6HbIX

HAaCTPOEHHbIN Ha BblABAEHUE

BOMNPOCOB). Ha 3aperncTpMpoBaHHble
BOMPOCbI KOMMNaHWUA NpPeaoCTaBiAeT OTBETbI
cornacHo KoaeKkcy Haanexawen NpakTUKK

AIPM (nyHKTbI 3.9, 4.5).

6.3. OTBeTbl NONb30BaATENAM A0NKHbI
OorpaHn4mMBaTbCA OTBETOM Ha

HEenocpeAcTBEHHO 3a4aHHbIA  BOMPOC MU
cooTBeTcTBOBaATbH NyHKTam 3.9 n 4.5 Kogekca

Hag/exalen npakTnukm AIPM.

authorized employees shall be
knowledgeable about the requirements of
this Guidance, the current legislation of the
Russian Federation, the AIPM Code of
Practice and internal corporate policies,

including pharmacovigilance and medical

information requirements.

6.2. Questions from healthcare
professionals and patients regarding the
provision of medical information shall be
registered if asked via a communication
channel controlled by the company or via an
uncontrolled channel (if the company has a
social media monitoring process configured
to identify such questions). The company
shall give answers to registered questions in

accordance with the AIPM Code of Practice

(clauses 3.9, 4.5).

6.3. Responses given to users shall be
limited to direct answers to the question
asked and shall comply with clauses 3.9 and

4.5 of the AIPM Code of Practice.
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OTBeT B TOM 4uUCNe He [A0JKeH

MCNoNb30BaTbCA B  UeNAX pexkaambl WU

NPOABUNKEHUSA bapmaLeBTUYECKOTO
npoAyKTa (Hanpumep, B cny4dae Bonpoca 6e3
yKasaHusA

TOproeoro HanmeHoOBaHWA, B

oTBETE  TOProBOE€ HAaMMEHOBaHME  He
MCNob3yeTca), coaep:KaTb PEKOMeHAAUnK
(coseTbl

MeANLMHCKOro Xapaktepa

OTHOCUTE/IbHO Tepanun, A03MPOBOK U T.M. ).

6.4. WHPopmauma OT KoMMaHUKU
[ONXKHa OblTb aKTyaNbHOM, ACHOM, TOYHOWM,
06bEeKTUBHOMN, AOCTOBEPHOM, OCHOBbIBATbLCA
Ha YTBEPKAEHHOM MHCTPYKL UK no

MeANLMHCKOMY NMPUMEHEHUIO.

6.5. lpenocrtaBnAa B OTBETE CCbIIKY

Ha HEe3aBMCUMbIN KOMMNaHUA

pecypc,
NnpoBepAeT aKTya/ibHOCTb M COOTBETCTBUE
MHGOpPMaLMM NO CCblSIKE BCEM MPUMEHMMbIM
TpeboBaHMAM  (TpeboBaHMA  KOMMNAHWUW,
AIPM, poccuiCKOro 3akoHoAaTenbCcTBa) Ha
03ATy NMPOBEPKU; peKoOMeHAyeTCA YKa3bIBaTb
naty nocnegHero aocTyna no

Hpeﬂ,OCTaBﬂﬂeMOVI CCbIJIKE.

6.6. [lpn npepocraBieHUn OTBeTa Ha
KaHane, AOCTYMHOM LWMPOKOM ayauTopum,
KOMNaHWA A0MKHaA cobnoaaTb cneayowme

TpeboBaHus:

The answer, among other things, shall
not be used for advertising or promoting a
pharmaceutical product (for example, if the
guestion does not contain a trade name, a
trade name shall not be used in the answer)
or contain medical recommendations (advice

on treatment regimen, doses, etc.).

6.4. The information provided by the
company shall be relevant, clear, accurate,
and based on the

objective, reliable,

approved package leaflet for medical use.

6.5. When providing a link to an
independent resource in its response, the
company shall verify the relevance and
compliance of the information available via
the link with all applicable requirements
(company requirements, AIPM requirements,
Russian legislation) as of the date of such
verification; it is recommended to specify the

date of the last access.

6.6. When providing a response on a
channel accessible to the general public, the
company shall comply with the following

requirements:
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° OTBE€Tbl KOMMNAHUMN HEe OO0/1KHbI

NnoAMEHATb KOHCYbTaUUIO Bpa4a nnn

NPun3biBaTb K CaMOJIEHEHUNIO;

° B oTBeTax Ha BOMNpoChbl,

Kacalowmeca npumeHeHus 6espeLentypHoro

bapmaueBTMYECKOrO  MPOAYKTa,  AO0/IKHO
coaepxKaTbca npeaynpexaeHue 0
HEeobXoAMMOCTM MNONYYNUTb  KOHCY/bTaLMIO

cneuumanmcra 34paBOOXpPaHeHUn n
npUMeHeHns GapmaLEeBTMYECKOro NPOAYKTa
B COOTBETCTBMM C Ha3HaAYEHMAMM Neyvallero
Bpaya. Mpwn aTOM AonycKaeTcs
npeaocTaB/ieHNe CCbIIKM Ha UHCTPYKLMIO NO

MEANLMHCKOMY MPUMEHEHMIO NPOAYKTA.

* B C/yyae, ecAu BOMNPOC Kacaetca
peuenTypHoro bapmaLeBTUYECKOTO

NpoAyKTa, OTBET [O0/MKEH OblTb OrpaHM4YeH

npeaynpexaeHnem O  HeobxoAMMOCTH
NOMIYYNTb  KOHCY/bTaUMIO  CheuManncTa
34paBOOXpPaHeHun n nPUMeHeHUs
bapmaLeBTUYECKOTO NpPoAyKTa B

COOTBETCTBMMN C HaA3Ha4YeHMAMU neyvallero

Bpaya WAM  0obpaTuTbcA B CAYXKOY

npeaocTas/ieHnA HEOT/I0KHOM
MeLNLMHCKON noMoLuu. Mpr STOM KOMNaHKUA
ocyuwiecrtsnaer paboty c OaHHbIMMU
3anpocamu cornacHo nyHkTy 4.5. Kopgekca
Hagnexauwen npaktnkn AIPM un pasgenam 8
M 9 HacToAWMX pekomeHaauui (B cnyyae
3anpocoB nNo 6e30MacHOCTM M NpeTeH3nn no

KayecTBy NPOAyKTa).

° B OTBETaX Ha BOMPOChI,

Kacawouinecs 3aboneBaHun, nx

* the company's responses shall
not replace a doctor’'s consultation or

advocate self-treatment;

* answers to questions regarding
the use of an over-the-counter
pharmaceutical product shall contain a
warning about the need to consult a
healthcare professional and to use the
pharmaceutical product in accordance with
the instructions of a consulting physician. In
this case, it is allowed to provide links to the

package leaflet for medical use of the

product;

« if the question concerns a
prescription pharmaceutical product, the
answer shall be limited to a warning about
the need to consult a healthcare professional
and to use the pharmaceutical product in
accordance with the instructions of the
consulting physician or to contact emergency
medical services. The company shall handle
such inquiries in accordance with clause 4.5
of the AIPM Code of Practice and parts 8 and

9 of this Guidance (in the case of safety

inquiries and product quality complaints);

* answers to questions concerning
diseases, their prevention and treatment,
and healthy lifestyles may include links to
patient-oriented resources, including the
contact information of a dedicated “hotline”.

When answering, it is not recommended to
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NPoPUNAKTUKM U NedYeHus, 340POBOro
obpasa KWM3HM, OOMNYCKAEeTCA pasmelleHue
CCbIZIOK Ha pecypcbl, NpeAHa3HayeHHble AnA
NauMeHToB, B TOM 4YMUC/Ie  KOHTaKTbl
BblAE/NIEHHOM «ropsAYen IMHUNY. B oTBeTax He
PEKOMEeHAYeTCA UCNONb30BaTh CneLmanbHble
MeANLMHCKME TEPMUHbI, NpeAHa3HaYeHHble

ANA CNeunanmcToB 34paBOOXPaHEHNS;

° OTBETbl HE AO0JIXKHbl COAEPHKATb

Ha3BaHUI (apMaueBTUYECKUX MNPOAYKTOB,

OTMyCKaemblX MO  peuenTy, a paBHO
n3obpaxkeHni YyMaKOBKM TaKNX
bapmaueBTMYECKMX MNPOAYKTOB WAn  ee

3/IEMEHTOB, WAW WHbIM 06pa3om ObITb

HanpaBAEHHbIMM Ha npoAaBuXKeHne
dapmaLeBTUYECKOTO NnpoAayKTa,

OTMYCKaemoro no peuenTy ;

* B C/lyd4ae, eCc/n HaMMeHOBaHMue
6e3peLenTypHOro npoAyKTa coBnagaer c
HaMMeHOBaHMEM peLenTypHOro NpoayKTa, B
oTBeTe A40/IXKHO ObITb YeTKO 0603HAYEHO, YTO
OTBeT KacaeTca 6e3peuenTypHOro nNpoaykrta
(Heobxoammo ykasatb MHH, dopmy Bbinycka,
O03MPOBKY M MNpo4YMe acneKkTbl, KoTopble
OT/INYatoT

JaHHbIN 6e3peLenTypHbIN

NPOAYKT OT peLenTypHoro);

* B CAy4Yae, eCAM AOCTYN K KaHany
KOMMYHMKaLMM npegHa3HayeH TObKO ANA
CNeunanncToB 340paBOOXPAHEHMA, KOMMNAHUA

BNpaBe  NpPeAoCTaBNATb  MHPOpMaumio,

KacalolylocA  peuenTypHbIX  NPOAYKTOB

KOMMNaHuUn, He ABNAKLWYOCA peKﬂaMOVI

(moanyHKkT 2.5.2 Kopekca Hagneskallen

use specialized medical terms intended for

healthcare professionals;

* answers shall not contain the

names of prescription pharmaceutical
products or images of their packaging or
elements thereof or otherwise be aimed at
promoting a prescription- pharmaceutical

product;

 if the name of an over-the-
counter product is the same as the name of a
prescription product, the answer must clearly
state that it concerns the over-the-counter
product (INN, pharmaceutical form, strength
and other aspects that distinguish this over-
the-counter product from the prescription

product must be specified);

* if the communication channel is
accessible only to healthcare professionals,
the company shall have the right to provide
information  regarding the company's
prescription products if it is not promotional
in nature (sub-clause 2.5.2 of the AIPM Code
of Practice). The information provided in
response to an inquiry of a healthcare
professional shall be comprehensive and
evidence-based. The information shall be
supported by appropriate links indicating the
author's name, the full name of the article or
monograph, the place of its publication, the
year of its publication, and volume, issue and
page numbers (sub-clause 3.9.10 of the AIPM

Code of Practice); answers to questions

concerning the use of unauthorized products
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NPaKTUKK AIPM). NHdopmaums,

npegocrassiAaemaa B OTBE€T Ha 3anpoc

cneymanncrta  34paBOOXpPaHEHUNA, O0/1XKHA

6bITb ncyepnbiBaroLLen n Hay4YHO

obocHoBaHHOM. MHbopmaums  AoSKHA

noAKpennATbCA COOTBETCTBYHOLLMMMU
CCbIIKAMM C YKa3aHMEeM WMEHM aBTopa,
MONHOrO Ha3BaHWUA CTaTbM UAM MOHOTrpadum,
mecTa nybamkaumm, roga usgaHuin, Homepa
TOMa, BbIMycKa M cTpaHuubl (noanyHKT 3.9.10
Kogoekca Haanexauer npaktukn AlIPM);

OTBETbI Ha BONpPOChI, Kacawouwmeca

NPUMeEHEeHUs He3aperncTpMpoBaHHbIX
NPOAYKTOB WAW BbIXOAALWME 33 npegensl
NHCTPYKLMN no MeAULMHCKOMY
NPUMEHEHWNI0, MOTYT ObITb MpenocCTaBaAEHbI
WCKNOYMTENbHO MONb30BaTeNt0, 3ajaBLlemy
BONPOC (Hanpumep, B IMMHOM COOBLLEHMN),
npM 3TOM CamM BOMPOC [AO/XKeH ObiTb
yAANeH/CKpbIT C KaHala KOMMYHMKauMu B
CAy4ae, eCAM  KaHan  KOHTpoaupyeTtca
KOMNaHWEN NN NPUBNEKAEMOWN KOMMAHUEN

TpeTben CTOPOHOMN.

or off-label use may be provided exclusively
to the user who asked the question (e.g., in a
direct message), while the question itself
shall be deleted/hidden from the
communication channel if the channel is

controlled by the company or a third party

engaged by the company.
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7. MWcnpaBneHue

HepoCToBepHOK  u/wmam HEKOPPEKTHOM1

uHpopmaumMm Ha  HEKOHTPOAUPYeMbIX

KOMNaHuen KaHanax KOMMYHUKaUuuun

7.1. B cnyyae, ecam Ha KaHane
KOMMYHUKaLmn, He KOHTPOAMPYEMOM
KOMMNaHWEN UAN NPUBAEKAEMOMN KOMMAHMeEMN
TpeTbeh CTOPOHOM, BO3HMKAeT BOMNPOC OT
nonb3osaTens no 6e3peuentypHoOMy

dapmaueBTMYECKOMY  MPOAYKTY  u/waun
ANCKyCCcUA Nosib3oBaTeNen, KomnaHum n/mnm
npuBAEKaeMo KOMMNaHnel TPeTben CTOpoHe
Ha CaMOM KaHafie pekomeHAayeTca caenaTb
npeaynpexaeHve  nosb3oBatento(am) o
HeobxoaMMOCTM CcobNoAeHUA MHCTPYKLUK
no MeANLMHCKOMY NPUMEHEHWIO, O Ha/IUUYUK
NPOTMBOMNOKa3aHWM K NPUMEHEHNIO
dapmaLeBTUYECKOTO NpPOAYKTa,

HEOGXOAMMOCTM nonyyeHmA KOHCYyNbTauUKn

CneunanuncTos, a TaKxe (npwm
HeobxoAMMoCTH) obpatuTtbea K
nonb3osBaTento, obnajalolleMy npaBamu
agMUHUCTPATOpPa [AaHHOro  couManbHOro

meauna, C 3anpocom Ha ydaneHue Wunau

KOPPEKTUPOBKY He3TUYHOM n/mnm

HefoCTOBEPHOM  MHPOPMALMKM,  KOHTEHT
KOTOpON He cooTBeTcTByeT TpeboBaHUAM
AencTByOLWEro 3aKOHO4ATeNbCTBA
Poccuitckon depepaumn, Koaekca

HagnexKawen npaktukm AIPM, BHYTpPEeHHWUX

NONNTUK KOMMNAHWI, NpaBmiam coobuiecTsa.

7.2. B cnyyae, ecaM Ha KaHane

KOMMYHMKaLUK, HE  KOHTPOAMPYEMOM

Incorrect

7. Correction of Inaccurate and/or

Information on Communication

Channels not Controlled by the Company

7.1. If a user's question and/or a

discussion about an over-the-counter

pharmaceutical product arises on a
communication channel not controlled by the
company or a third party engaged by the
company, the company and/or a third party
engaged by the company is advised to warn
the user(s) about the need to comply with the
package leaflet for medical use, the existence
of contraindications to the use of such a
pharmaceutical product and the need for
professional advice, and (if necessary) to
contact a user having administrator rights in
this social media with a request to delete or
correct  unethical and/or  inaccurate
information whose content does not comply
with the requirements of the current
legislation of the Russian Federation, the
AIPM Code of Practice, internal corporate

policies and community rules.

7.2. If a user's question and/or a

discussion about a prescription
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KOMMNaHWEN UAN NPUBAEKAEMON KOMMAHWEN
TpeTbel CTOPOHOW, BO3SHUKAET BONPOC M/nnm
ANCKYCCUA NONb30BaTeNel No peuenTypHOMY
bapmaueBTMYECKOMY NPOAYKTY, KOMMNAHWUK
M/MAN NpUBNEKAEMON KOMNaHMEN TpeTben
CTOPOHE, B C/ly4ae 0OHAPYKEHUA U HanuuumA
TEXHMYECKON BO3MOXKHOCTU, PEKOMEHAYETCA
06paTUTbCA K NoNb3oBaTeNto, obnagatowemy
npasamu

agMMHUCTpaTopa [laHHOTO

COLUMaNbHOro Meama, € 3anpocom  Ha
yAaneHne HeaTUYHOM 1M/Unm HeaoCTOBEPHOM
nHbopmaumm, KOHTEHT  KOTOpOM He
cooTBeTCcTBYET TpeboBaHMAM [eNCTBYHOLLErO
3aKoHoZaTenbcTBa Poccuitickon depepaumm,
Koaekca Hagnexauwen npaktuku AlPM,
BHYTPEHHUX MOAUTUK KOMMAHWUM, npaBuiam

coobulecTsa.

Mpn HanpaBneHWW TaKOro 3anpoca
KOMMAHUS WUAW MPUBAEKaemas KomnaHuemn
TPeTbsi CTOPOHA AO0NXHbl YKa3aTb, OT KaKoW
KOMMaHUKU ncxoamTt nHpopmaumsa. KomnaHus
CO34aeT M WUCMOAb3yeT ANa 3TUX Uuenewn
TO/IbKO KOPMOPATMBHYIO YYETHYl 3anucb C
Ha3BaHMEM KOMMAHMM B COCTaBe WMEHU
y4eTHOM 3anmucu (Npu 3TOM Ha cante
KOMMAHUN NN MHOM KaHa/ie KOMMYHUKaLNK
C OTKPbITbIM AOCTYNOM A5 NONb30BaTeNemn
HeobxoAMMO OTpasuTb, 4YTO MHbOpPMaLUS,
nyb6anKyemasa nocpencTtBOM TONbKO TaKoM
YY4E€THOM  3anucy,

oTpaskaeT  no3numio

KOMMNaHuK).

pharmaceutical product arises on a
communication channel not controlled by the
company or a third party engaged by the
company, in case of its detection and if it is
technically possible the company and/or a
third party engaged by the company is
advised to contact a user having
administrator rights in this social media with
a request to delete unethical and/or
inaccurate information whose content does
not meet the requirements of the current
legislation of the Russian Federation, the
AIPM Code of Practice, internal corporate

policies and community rules.

When sending such a request, the
company or third party engaged by the
company shall indicate the company from
which the information is coming. For this
purpose, the company shall create and use
only a corporate account with the company's
name included in the account name (in this
case, the company's website or other
communication channel with open access for
users shall state that only the information
published via such an account reflects the

company's true position).

The information provided by the
company shall not be promotional in nature
or go beyond the scope needed to correct
inaccurate information (in accordance with
the package leaflet for medical use of the

pharmaceutical product).
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NHdopmaums, npeaocTaBasemas
KOMMaHWeRN, He A0/I)KHA HOCUTb PEKNaMHbI

XapaKTep M BbIXOAUTb 3a PamKM 0bbema,

Heobxoanmoro ana ncnpasneHus
HeJ0CTOBEPHOM nHpopmaumu (B
COOTBETCTBUM C WHCTPYKLMEN no
NPUMEHEHUIO dapmaueBTMyeckoro
npoAayKTa).

MNpu HanpasneHuu
COOTBETCTBYIOLLErO  3amnpoca  KoMMaHuwu

M/MAN NpUBNEKAEMOM KOMNAHWEN TpeTbeW

CTOPOHE  PEKOMEHAYeTCA  OTC/AEeXMBATb
npouecc yaaneHua u/Man KOppPeKTUPOBKMU
NHPopMaLmm nonb3oBaTesiem,
obnapgatolero npasBamm agmuMHUCTpaATopa.
Mpy HeZOCTUNKEHUM pe3ynbTaTa KoMMNaHUu
/NN NpuBNEKaeMON KOMNaHWen TpeTben
CTOpPOHe pekomeHayeTcA HanpaBuTb
NOBTOPHbIN 3anpoc BAafenbly canta Wu
AencTBoBaTh B COOTBETCTBMU C MOJIUTUKAMM U
npaBunamm paboTbl CO CMOPHbIM KOHTEHTOM,
npeAycMOTPEHHbIMM onpeaeneHHbIm

coumanbHbIM Meaua.

8. PekomeHpauum nNo MOHUTOPUHTY U
06bpaboTke nHpopmauun no 6esonacHocTn

dapmaueBTUUYECKUX NPOAYKTOB

8.1. KomnaHuu cnepyeT perynspHo
OCyLLEeCTBNATb MOHWUTOPUHT
KOHTPO/IMPYEMbIX KaHaNOB KOMMYHUKaALUWUNI,
OTKPbITbIX A/A LWMPOKOW ayauTOpUM, Ha
npegmert

Haan4unAa noTeHUMaibHbIX

When sending a request to this effect,
the company and/or a third party engaged by
the company is advised to monitor the
process of deletion and/or correction of
information by the user having administrator
rights. In the event of a failure to reach the
desired result, the company and/or a third
party engaged by the company is advised to
send a second request to the website owner
or act in accordance with the policies and
rules for handling contentious content

provided for by the given social media.

8. Guidance for Monitoring and
Processing Information on the Safety of

Pharmaceutical Product

8.1. The company shall regularly
monitor controlled communication channels
open to the general public for potential user
concerning the

messages safety of

pharmaceutical products.
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coobLLeHui nonb3oBaTesnen no
6e3onacHocTH dbapmaueBTUYECKNX
NPOAYKTOB.

Cnepyet obecneyunTb TaKyto
nepnoanyHoCTb npocmoTpa

KOHTPO/IMPYEMbIX KaHanoB KOMMYHMUKaLMUA

KoMNaHuewn n/mnn npuBaeKaemomn

KOMMaHWen TpeTbel CTOPOHOM, YTOObI
BbIMO/MIHANOCL TpeboBaHWMEe B OTHOLIEHWUMU
BPeMeHW NpeaoCTaBNAeHUss MOTeHLUMaNbHbIX
BaNMAHbIX coObLeHU no 6e3onacHoOCcTN B
YNO/IHOMOYEHHble OpraHbl, HAYMHaAA C AaThbl,

Korga nHoopmauma bbina pasmelleHa.

KomnaHua pernctpupyet coobluieHua
nosib3oBaTenemn no 6e3onacHocTH
bapmaueBTUYECKMX MPOAYKTOB B pPamKax
YCTAQHOB/IEHHOM B KOMMAHUM  CUCTEMDI
dbapmaKoHaa3opa, NPOM3BOAWUT OLLEHKY Ha
npeameT Ux BaMAHOCTU UIU HEBANNAHOCTH,
a TakXke 06paboTKy M nepeaavy MHGopmaumm
B COOTBETCTBUM C AeNcTBYOWUM
3aKOHO4ATENIbCTBOM Z BHYTPEHHeM

NMONUTUKOM KOMMNAHWUW.

8.2. B KOHTpoAupyemblx KaHanax
KOMMYHMKaUUM KOMMNAHUU PEeKoOMeHAyeTcs
obecneynTb NO/Ib30BATENSAM BO3MOMKHOCTb
AnA obpaTHOM CBA3M C KOMMNAHMEN C LENbio
coobuieHna nHdopmaumm no 6e3onacHoOCTH
dapmaLeBTUYECKNX NPOAYKTOB, Hanpumep,
yepes ¢opmy obpaTHOM cBA3KU, opmy

coobuleHmA, appec 3NEeKTPOHHOM  MNouTbl

It is necessary to ensure that the
company and/or a third party engaged by the
company review controlled communication
channels frequently enough that the
requirement regarding the time limit for
provision of potential valid safety messages
to regulatory authorities, starting from the
information was

date the posted, is

observed.

The company shall register consumer
reports on the safety of pharmaceutical
products within the framework of the
pharmacovigilance system established by the
company, evaluate their validity or invalidity,
and process and transfer information in
accordance with applicable laws and internal

corporate policies.

8.2. In the company-controlled
communication channels, it is recommended
to provide users with an opportunity to
provide feedback in order to report
information on the safety of pharmaceutical
products, for example, through a feedback

form, message form, e-mail address and/or
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n/mnn Homep TenedpoHa ynoAHOMOYEHHOTO

oTAeia KoOMNaHUu.

B dopme 0bpaTHOM CBA3N KOMMNAHUU
pekomeHayeTca npeaycmoTpeTb
cneumanbHoe none  (checkbox) ana
npeaocTaB/feHnsa MNo/sib3oBaTeNiem cornacus
Ha 06paboTKy NepcoHanbHbIX AaHHbIX B
COOTBETCTBMW C TPeboBaHMAMW MNONUTUKK
06paboTKM

NnepCcoHanbHbIX AaHHbIX

KOMMNaHUMN.

Mpn nonyyeHun obpalieHua oT

nosb3oBaTens c nHpopmaumen no
6e3onacHocTH dapmaueBTMYECKOro
npoaykta 4yepe3 dopmy obpaTHON CBA3M
KOMMNaHWUW HeobXxoAMMO NpeaoCcTaBUTb OTBET
noab3oBaTento no YKa3aHHbIM um

KOHTaKTHbIM AaHHbIM B COOTBETCTBUU C

TpeboBaHMAMM BHYTPEHHEMN NOAUTUKK
KOMNaHUMU.
Mocnepytouyto KOMMYHMKaLMIO

KOMMNaHWUM U/UNn NPUBAEKAEMOM KOMNAHWUEN
TPeTbel CTOPOHbI C TaKUM MOJIb30BaTeNEM B

CBA3M C ero coobuieHMem, CoAepKalimm

NOTEHLMA/bHYIO NHpopMaLMIO no
6e3onacHoCTH dapmaLeBTUYECKOro
NPoAyKTa, PEKOMEeHAYeTCcA OCyLLecTBAATb

BHE PAMOK COLMa/IbHbIX MeAuna NocpeacTBOM

KOpnopaTuBHOM y4YeTHOM 3anucu o

Ha3BaHMEM KOMMAHUM B COCTaBE WMEHMU
y4YeTHOM

3anuncum B COOTBETCTBUU c

Tpe6OBaHMﬂMM, YCTaHOB/1IEHHbIMUA

BHYTPEHHUMWU NOTNTUKAMU KOMMNaHWUA.

phone number of the company's authorized

department.

In the company's feedback form, it is
recommended to provide a special field
(checkbox) for the user to give his/her
consent to personal data processing in
accordance with the requirements of the

company’s personal data processing policy.

When receiving a user report
containing information on the safety of a
pharmaceutical  product through the
company's feedback form, it is necessary to
provide a response to the user using the
contact information indicated by him/her
pursuant to the requirements of the

company's internal policy.

It is recommended to conduct any
subsequent communication between the
company and/or a third party engaged by the
company and such a user in connection with
his/her potential

report containing

information on the safety of a
pharmaceutical product, not through social
media, but through a corporate account with
the company's name included in the account

name in accordance with the requirements

established by internal corporate policies.
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8.3. B cnyyae npuenevYeHun

KOMMNaHMeMn TpeTbeMn CTOPOHBI ana
OCYLLECTB/IEHNA MOHUTOPUHIa MHPopMaLmn
no 6esonacHoCcTH bapmaLeBTUYECKUX

NPOAYKTOB,  KOMMNaHWW  peKomeHayeTcs
NPOBOAMUTbL ANA COTPYAHUKOB NPUBAEKAEMOM
opraHuM3auMn TPEHWHITM NOo  BOMpocam
dapmakoHaasopa M npoueaypam cbopa wu
nepegayun cooTBeTCTBYIOWEN MHDOPMaLMK, a
TaKKe perynapHyto

CBEPKY wMmetowmxca

AaHHbIX no 6e3onacHocTH

dbapmaL,eBTMYECKMX NPOAYKTOB.

8.4. lpun obHapyxKeHUn cooblieHn
no 6esonacHocTH bapmaLeBTUYECKNX

NPOAYKTOB Ha HEKOHTPO/IMPYEMbIX KaHanax

KOMMYHUKaLUK, Takune coobueHuns
nepenatoTcA B YNOJHOMOYEHHbIA OTAenN
KOMNaHuu U1 nognexatr obpaboTke B
COOTBETCTBUMU C TpeboBaHMAMM

3aKOHO4ATENNIbCTBaA U BHyTpeHHeVI NONUTUKOM

KOMMaHUM. PekomeHayeTca BECTU
KOMMYHMKaLMIO C JIMLOM, COOBLMBLLMM
NHPOpMaLMIO no 6e3onacHocTH

dapmaueBTMYECKMX NpoAyKToB, B ¢dopmate
JINYHbIX COOOLIEHUI C Uenbio M3berkaHuA
nybanyHoro poctyna K uHPopmauum o

COCTOAHWN 340P0OBbA NLIA.

8.3. If the company engages a third
party to monitor information on the safety of
pharmaceutical products, the company is
advised to arrange trainings for the
employees of the organization so engaged on
matters of pharmacovigilance and
procedures for collecting and transmitting
relevant information, as well as regular
verification of the available data on the safety

of pharmaceutical products.

8.4. Upon the detection of messages
on the safety of pharmaceutical products on
uncontrolled communication channels, such
messages shall be transmitted to the
company's authorized department and shall
be processed in accordance with the
requirements of the law and internal
corporate policies. It is recommended to
communicate with the person who provided
information on the safety of pharmaceutical
products in the form of private messages in

order to avoid public access to information

about the person's health status.
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8.5. KomnaHuam pexkomeHayeTcA

OCYLLECTBAATb MOHWUTOPUHT caiToB
NoAAEPMKKU NALMEHTOB N COLMANbHBIX TPy
no onpepeneHHbIMM 3aboneBaHuaMKU ONnn
uenen cbopa MHPopmaumm no 6e30nacHOCTU
bapmaLeBTUYECKUX NPOAYKTOB.

nepMOﬂ,W—IHOCTb MOHUTOPUHTA AaHHbIX

CalToB CnefyeT onpeaenAtb B 3aBUCMMOCTU
OT PUCKOB, CBA3AHHbLIX C MOHUTOPUPYEMbIM

bapmaL,eBTUYECKMM MPOAYKTOM.

8.5. Companies are advised to
monitor patient support websites and social
groups dedicated to specific diseases to
collect information on the safety of
pharmaceutical products. The frequency of
monitoring of such websites shall be

determined depending on the risks

associated with the monitored

pharmaceutical product.
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9. PeKOMEHAAUUM N0 MOHUTOPUHTY U

06paboTKe npeTeH3MA NO  KauyecTBy
$papmaueBTUHECKUX NPOAYKTOB
9.1. KomnaHuu pekomeHayeTtca

OCYLLECTBAATb MOHUTOPUHT

KOHTPOAMPYEMbIX KaHaNO0B KOMMYHUKALMIM
Ha npeamMeT HaaAuuMsa  MNOTeHUMaNbHbIX
cooblieHnin nonb3oBaTenei, coaepHKalimx
NPeTeH3nn no Kayectsy ¢GapmMaLeBTUHECKUX
NpPoAyKToB. Nepnoan4HOCTb MOHUTOPUHTA, a
TaKKe  npaBuna  06paboTKM  AaHHbIX
coobuieHnit onpeaenatoTca TpeboBaHUAMM

BHyTpeHHeVI NONNTUKU KOMIMaHUMN.

PekomeHpyeTca perynapHbIi
MOHWUTOPUHI  KOHTPOAMPYEMbIX  KaHaNoB
KOMMYHMUKaLMi KOMNaHWnewn n/mnn
npuBieKaemomn KoMnaHuem TpeTben

CTOpOHOﬁ B COOTBETCTBUUN C Tpe6OBaHMﬂMM

3aKOHOAaTe/IbCTBA n BHYTPEHHMMU
NOSIMTUKAMM KOMMNAHUA.

Pabota C coobuleHMAMMN
no/sib3oBaTenen, pa3sMelLLLEHHbIMM B
HEKOHTPOAUPYEMBbIX KaHanax
KOMMYHMKaLNi, OCYLLECTBNAETCA B

cooTBeTCcTBUN C Tpe6OBaHMF|MM BHYTpeHHeﬁ

NONMNTUKN KOMNAHUN.

9.2. B KOHTpOAMpPYEMbIX KaHasax

KOMMYHUKaUMUM KOMMNaAHUWN pPeKoMeHAYyeTCA

9. Guidance for Monitoring and
Processing Complaints Concerning the

Quality of Pharmaceutical Products

9.1. The company is advised to
monitor controlled communication channels
for potential user messages containing
complaints concerning the quality of
pharmaceutical products. The frequency of
such monitoring, as well as the rules for
processing such messages, shall be
determined by the requirements of the

internal corporate policy.

It is recommended to ensure regular
monitoring of controlled communication
channels by the company and/or a third party
engaged by the company in accordance with
the requirements of legislation and internal

corporate policies.

User messages posted via
uncontrolled communication channels shall
be handled in accordance with the

requirements of the internal corporate

policy.

9.2. In the company-controlled

communication channels, it is recommended

35



obecneunTb NONb30BATENAM BO3MOMKHOCTb
AnA obpaTHOM CBA3K C KOMMNAHMEN C LENbio
coobuweHna  UHOOpPMauuMK, coaepiKalien
NPeTeH3nn no Kayectsy ¢apmaLeBTUYECKMX
NPOAyKTOB, Hanpumep, 4epe3s  dopmy
obpaTtHoi cBA3M, dopmy coobuieHuna, agpec
3/1EKTPOHHOM NoYTbl U/Unn Homep TenedoHa

YNO/THOMOYEHHOTO OTAEN 1A KOMMNAHNW.

B dopme 0bpaTHOM CBA3N KOMMNAHUU
pekomeHayeTcs npeaycmoTpeTb
cneumanbHoe none  (checkbox) ansa
npeaocTaB/feHMa NONb30BaTe/NIEM COr/lacus
Ha 06paboTKy nepcoHanbHbIX AAHHLIX B
COOTBETCTBUN C TPeboBaHMAMWU MONUTUKU
06paboTKM

nepCcoHanbHbIX AaHHbIX

KOMMNaHUMN.

Mpn nonyyeHun obpalieHua oT

nonb3oBaTena ¢ MHGopmaumen No KavyecTsy
bapmaueBTMYECKOro NPOAYKTa Yepe3 popmy
obpaTHOM CBA3M KOMMNaHUM Heobxoanmo
npefoCTaBUTb OTBET MONb30BaTeNO MO
YKa3aHHbIM MM KOHTAKTHbIM [OaHHbIM B
COOTBETCTBMU C TPebOBaHUAMU BHYTPEHHEWN

NONMNTUKN KOMNAHUN.

9.3. Mpu OTCYTCTBUM

dopmbl
06paTHOM CBA3WM Ha KaHaNe KOMMYHUKALUu

Aonyctmmo npegnoxnTb nonb3oBaTesito

nepegatb B KOMNaHuU  coobuieHue,

coaep)kaliee NPeTeHsuMo Mo KayecTBy

dbapmaLeBTMYECKOTO  MPOAYKTA, WNHbIM

cnocobom, Hanpumep, nocpeacTBOM

to provide users with an opportunity to
provide feedback in order to communicate
information containing product quality
complaints, for example, through a feedback
form, message form, e-mail address and/or
phone number of the company's authorized

department.

In the company's feedback form, it is
recommended to provide a special field
(checkbox) for the user to give his/her
consent to personal data processing in
accordance with the requirements of the

company’s personal data processing policy.

When receiving a user request
containing information on the quality of a
pharmaceutical  product through the
company's feedback form, it is necessary to
provide a response to the user using the
contact information indicated by him/her
pursuant to the requirements of the

company's internal policy.

9.3. If there is no feedback form on
the communication channel, it is permissible
to ask the user to provide the company with
the message containing a complaint
concerning the quality of a pharmaceutical
product in another way, for example, through

the official website of the company and/or of
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obmuManbHOro caiTta KomnaHuu wu/mam

COOTBETCTBYIOLLETO bapmaLeBTUYECKOTO

npoaykta wuam TtenedoHa KomnaHuu. MNpu

aTOM KOMMaHWK pekomeHAayeTcA
OCyLLEeCTBNATb KOMMYHUKaLMIO C
nonb3oBaTenem nocpeacTBOmM
KOpnopaTuBHOM y4YeTHOM 3anucu o

Ha3BaHMEM KOMMaHUMN B COCTaBe WUMEHMU

y‘-lETHOVI 3anncum B COOTBETCTBUM C

Tpe6OBaHMﬂMM, YCTaHOB/1IEHHbIMUA

BHYTPEHHUMWU NONNTUKAMMU KOMMaHUN.

9.4. Mpun obHapyXeHUn coobLleHUi

Nno KadyectBy $apmaueBTUYECKMX NPOAYKTOB

Ha KOHTPO/IMPYEMBIX KaHanax
KOMMYHMKaLWK, Takue coobueHuns
nepefaroTcA B YNOJHOMOYEHHbIA OTAEN
KOMNaHuu 1 nognexatr obpaboTke B
COOTBETCTBMWU C BHYTPEHHEN MNOAUTUKOWN
KOMMaHUM. PekomeHayeTca BECTU
KOMMYHMKaLMIO C JIMLOM, COOBLMBLLMM
MHPOpMaLMIO no KauecTsy

dapmaueBTMYECKMX NpoAyKTOoB, B ¢dopmate
JINYHbIX COOOLIEHUI C Uenbio M3berkaHuA
nybanyHoro poctyna K uHPopmauum o

COCTOAHWN 340P0BbA NLIA.

KomnaHus perncrtpupyert cooblueHusa
nonb3oBaTtenem no KauecTsy
bapmaueBTUYECKMX MPOAYKTOB B pPamKax
YCTaHOB/IEHHON B

KOMMNaHUn CnCTtembl

KOHTPONA  KayecTBa  ¢$apmaLeBTUYECKMX
NPOAYKTOB, NPOMU3BOAMT OLLEHKY Ha NpeameT

X BaMAHOCTU UNN HEBAZIMAHOCTHN, @ TaKXKe

the corresponding pharmaceutical product or
by the company's telephone. The company is
advised to communicate with the user
through a corporate account with the
company's name included in the account
name in accordance with the requirements

established by internal corporate policies.

9.4. Upon the detection of any reports
on the quality of pharmaceutical products on
controlled communication channels, such
messages shall be transmitted to the
company's authorized department and shall
be processed in accordance with the
requirements of internal corporate policies.
It is recommended to communicate with the
person who provided information on the
quality of pharmaceutical products in the
form of private messages in order to avoid

public access to information about the

person's health status.

The company shall register user
reports on the quality of pharmaceutical
products within the framework of the
pharmaceutical product quality control
system established by the company, evaluate
their validity or invalidity, and process and
transfer information in accordance with the

requirements of internal corporate policies.
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06paboTky M nepegayvy uHPopmauumn B
COOTBETCTBMM C TPEOOBAHUAMMU BHYTPEHHEMN

NONMTNTUKN KOMMNaAHUMN.

9.5. Ob6paboTKa coobueHuni

nosb3oBaTeniei, KoTopble OAHOBPEMEHHO
coaepat uHpopmaumto no 6e3onacHoOCTU n
KayecTBy (apmauLeBTUYECKOrO MNPOAYKTa,
ocyuiecTsaseTca B nopagke,
npeaycMoOTPEeHHOM BHYTPEHHEN MOAUTUKOWN
KomnaHumn

KOMNaHuu. pekomeHayeTcA

npeaycmoTpetb 3OPEeKTUBHbIA  MexaHU3M

B3ammogenctena n obmeHa uHdopmaumen
no TaKMMm

coobueHnam MexXay

COOTBETCTBYOLMMMU bYHKLMOHaNbHbIMM

nogpasaeneHnAaMmm KomnaHuu.

9.5. User messages that
simultaneously contain information on the
safety and quality of a pharmaceutical
product shall be handled in the manner
prescribed by internal corporate policies. A
company is advised to provide an effective
mechanism for interaction and exchange of
information on such messages between the

corresponding functional departments of the

company.
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MpunoxkeHue
Hactoawue PekomeHaaumu
noAroToB/EHbI Ha ocHoBe aHanm3a

cneayrouwmnx OCHOBHbIX AOKYMEHTOB:

- ®epepanbHbIn 3aKOH oT

13.03.2006 r. N2 38-®3 «O peknamey;

- ®epepanbHbIn 3aKOH oT
12.04.2010 r. Ne 61-®3 «O6 obpalieHnm

NEeKapCTBEHHbIX CPEACTBY;

- ®depepanbHbli 3aKOH oT
21.11.2011 r. Ne 323-#3 «0O6 ocHoBax
OXpaHbl 340pOBbA rparkgaH B Poccuitckom

depepaymny;

- ®depepanbHbli 3aKOH oT
27.07.2006 r. Ne152-®3 «O nepcoHanbHbIX

AAHHbIXY;

-  ®epepanbHbIn 3aKOH oT
27.07.2006 r. N2 149-®3 «06 nHdopmaumm,
MHOOPMALMOHHBIX TEXHONOMUAX U O 3aLuuTe

nHbopmaLmny;

- ®depepanbHbli 3aKOH oT
29.12.2010 . Ne 436-d3 «O 3awmTe gerten ot
nHbopmaumm,

NpUYMHAOWEN Bpes  UX

34,0POBbIO N PA3BUTUIOY;

- 3akoH Poccuiickon Pepepaunm
oT 27.12.1991 r. Ne 2124-1 «O cpepacTBax

MaccoBon MHpopmaumn»;

- PeweHune CoseTta EBpasuickom
3KOHOMMYecKoM Komuccum ot 03.11.2016 r.
Ne 87 «0O6

yTBepxaeHun  [pasun

Appendix

This Guidance were prepared on the
basis of the analysis of the following core

documents:

- Federal Law No. 38-FZ dated
March 13, 2006 "On Advertising";

- Federal Law No. 61-FZ dated April
12, 2010 "On Circulation of Medicines";

- Federal Law No. 323-FZ dated
November 21, 2011 "On the Fundamentals of
Citizens’ Health Protection in the Russian

Federation";

- Federal Law No. 152-FZ dated July
27,2006 "On Personal Data";

- Federal Law No. 149-FZ dated July
27, 2006 "On Information, Information

Technologies and Data Protection";

— Federal Law No. 436-FZ dated
December 29, 2010 "On Protection of
Children from Information Harmful to Their

Health and Development";

— Law of the Russian Federation No.
2124-1 dated December 27, 1991 "On Mass
Media";

— Resolution of the Council of the
Eurasian Economic Commission No. 87 dated

November 3, 2016 "On Approval of the Rules
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HagNeXKalen npakTMkn GapmakoHag3opa

EBPa3mMiiCcCKOro sKOHOMMYECKOTO COHo3aY;

- KoaeKkc Hagnekaller npakTUKK

Accoumaumm MeKAYHapPOAHbIX
dapmaLeBTUYECKMX npousBoauTenei
(AIPM);

- KogeKkc Hagnexalwen npakTUKn

IFPMA;

- Kogekc Haanexkallel nNpakTUKu
EFPIA;

- PekomeHpaumun no cobntoaeHuto
3aKOHOAATeNbCTBa o pekname

b6e3peuenTypHbIX npenapaTtoB (oaobpeHbl

®AC Poccun);

- PerkomeHpauumn AIPM no

nporpammam noagep*Kkun nauneHtos (PSP);

- General Data Protection
Regulation (PernamenTt (EU) 2016/679,
Ounpektuea (EU) 2016/680);

- CootBeTtcTBylOWME BHYTPEHHME

NOMIUTUKM apMaLEBTUYECKUX KOMNAHUA —

yneHos AIPM.

of Good Pharmacovigilance Practice of the

Eurasian Economic Union";

- Code of Practice of the
Association of International Pharmaceutical

Manufacturers (AIPM);
- IFPMA Code of Practice;
—  EFPIA Code of Practice;

- Guidance for compliance with
legislation on advertising over-the-counter

medicines (approved by the FAS of Russia);

- AIPM Guidance for patient
support programs (PSP);

- General Data Protection
Regulation (Regulation (EU) 2016/679,

Directive (EU) 2016/680);

- Relevantinternal policies of AIPM

member companies.
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