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1. Uenb PekomeHgauumn

Lenbto PekomeHgaumu no
MHOOPMUPOBAHUID O (apMaLLeBTUYECKMX
NpoAyKTax, 340poBbe W 3aboneBaHUAX C
MCNo/Ib30BaHMEM COUMANbHbIX Meama (ganee
PekomeHaauumn)

no TeKkCcty - ABNAETCA

YCTaHOB/IEHWE OCHOBHbIX MNPUHUUMOB W
noAaxoaos K B3aMMOAENCTBUIO

bapmaueBTMYECKMX KOmnaHui (ganee -
KOMMNaHWi) M nonb3oBaTeneir CcoumanbHbIX
Meana B chepe co3haHNA, PaCNpPOCTPAHEHNA,
onybanKkoBaHuA MHPopMaLmm o}
dapmaueBTMYECKOM NPOAYKTE, 340POBbE U
3abonesaHnn B Nt0bHOIM ayamo, BM3yanbHOM

WU TEKCTOBOM Gpopme B COLMaNnbHbIX Meauna.

Hactoawue PekomeHgauumn He

pacnpocTpaHatoTCA Ha  KOHTEHT, He

KOHTPOZIMPYEMbIN KOMMNAHMEN.

1. Purpose of the Guidance

The purpose of this Guidance for
information on Pharmaceutical Products,
Social Media

Health and Diseases in

(hereinafter referred to as the "Guidance") is

to establish the basic principles and
approaches to interaction  between
pharmaceutical companies (hereinafter

referred to as the "companies") and social
media users in the field of creating,
disseminating and publishing information on
pharmaceutical  products, health and
diseases in any audio, visual or text form on

social media.

This Guidance shall not apply to

content not controlled by the company.



2. OcHoOBHbIe NOHATUA

CoumanbHble meauMa — cCpeacTea
KOMMYHWKaLMK, nossonatLme
obmeHMBaTbLCA MHbopmaumen mexay
noab3oBaTeNAMM nocpeacTBOM cetn

«NHTEepHET» B HE3aBUCMMOCTU OT cnocoba

AoCTyna K Hemy, BK/1lO4aA, HO He

OrpaHUYNBaAACH CIeAyOWMM:

- coumanbHble ceTu;
- rpynnbi B MecceHAXepax;
- couuanbHble TPynmnbl, WUHTEPHET -

6noru,

dopymbl, NAoWaaKu Aana

ayauo/doto/ BM/EOXOCTMHra n
CTPUMMUHIA/TPaHCAALMMA, OTKpbITble

06CYyXOEHNA C BO3MOMHOCTbIO ObBMeHa
0bpaTHOM CBA3bIO C NO/b30BATENAMU;

- 4yaT-60Tbl, BUPTya/bHble ACCUCTEHTbI
(8 T.u. ronocosble), NpeacTaBasAoLIME COOOM
KOMMbIOTEPHbIE nporpammel, KoTopble
NnoA4ep’KMBAOT TEKCTOBOE U/MK rO10COBOE
B3aMMoAencTeMe C Nonb3oBaTeNaMM  C
MOMOLLBIO aNrOPUTMOB U/UAN  MaLLMHHOTO

oby4yeHuA.

K coumanbHbiIM meaua He OTHOCATCA

opuuManbHble canTbl KOMMNaHUN, 3a

WCKNIOYEHMEM C/IlyY4aeB, KOrAa Ha  HUX
OpraHuM3oBaHbl MHTepHeT - dopymbl, 6a0rM
WM apyrme cnocobbl BeAEHUA OTKPbITbIX

06CYy)XOEHUIM C  MO/b30BaTENSAMM. Mpwu

2. Terms and Definitions

Social media - means  of
communication that enable the exchange of
information between wusers through the
Internet, regardless of the way it is accessed,
including, but not limited to:

- social networks;

- groups in instant messengers;

- social groups, online forums, blogs,
sites for audio/photo/video hosting and
streaming/broadcasting, open discussions
with the possibility of exchanging feedback
with users;

- chat bots and digital assistants
(including voice assistants), which constitute
computer programs that support text and/or
voice interaction with users with the help of
algorithms and/or machine learning.

Social media shall not include
companies' official websites unless they have
online forums, blogs, or other means of
conducting open discussions with users. If

there are resources/platforms having such



HaAMUYMM  Pecypcos/NOWAA0K C  TaKuM
OYHKUMOHANOM Ha oOduUMaNnbHbIX CcanTax
KOMMNaHUM ana

[AaHHbIX pasgenos

NPUMEHUMbI HacTosAWwMe PeKomeHaaunm.

KoHTeHT coumanbHbiX meaua -

MHbOPMALNOHHOE n/vmnu peknamHoe
coobuieHne o papmaLeBTUYECKOM NPOAYKTE,
3g0poBbe M/wnn 3aboneBaHun B Nobok
ayamo, BM3yasbHOM WM TEKCTOBOWM dopme,

pasmellaemoe B COUMaibHbIX meana.

KoHTeHT, KOHTPOAUpYyeMbIi
dapmauesTnueckoi KoOMMaHueun
(KOHTpONAMPYEMbIA KOHTEHT) - KOHTEHT

CoOLManbHbIX Meaua, CO34aBaeMblit Camou
KOoMNaHuewm nnm nosb3oBaTesiem
CoumanbHbIX Meana nNpu y4acTum KOMMNaHuUm
n (Mnn) NnpusBneKaemor KoMnaHuen TpeTben
CTOPOHO, cofeprkaHue KOTOporo
KOHTPO/IMPYeTCA Ha OCHOBaHWMM [A0roBOpa

MM MHOM 3aKOHHOM OCHOBaAHWUN. KOHTpO}'Ib

KOMNaHuM  u/unnm  TpeTbelr  CTOPOHDI,
npuBieKaemomn KoOMnaHuewn, MOXKeT
OCyLLecTBNATbCA B GOpMe  yKasaHWW,
06A3aTeNbHbIX ana NCNONHEHUA

no/sib3oBaTenem. 3a co3aaHue U Nyb6AnKaumio
KOHTPO/NMPYEMOrO  KOHTEHTa, Kak ¢
npeaocTaB/ieHnem noNb30BaTeNto
PEKNAMHO-UHPOPMALMOHHBIX  MaTepuanos
ANA CO3AaHMA KOHTeHTa, Tak M 6e3 Takoro

npenocTaBieHns, KOMNaHen n/unmn TpeTben

functionality on the companies' official
websites, this Guidance shall apply to such

sections.

Social media content shall mean an
informational and/or advertisement message
about a pharmaceutical product, health
and/or a disease in any audio, visual or text

form posted on social media.

Content controlled by the

pharmaceutical company (controlled
content) shall mean social media content
created by the company or a Social media
user with the participation of the company
and/or a third party engaged by the
company, whose contents are controlled on
the basis of a contract or other legal basis.
The control may be exercised by the company
and/or a third party engaged by the company
in the form of instructions obligatory for the
user. The user may be paid remuneration for
the creation and publication of controlled
content, either with or without provision of
promotional and information materials for
the creation of such content to the user by

the company and/or a third party engaged by

the company.



CTOPOHOM,  NPUBAEKAEMOM  KOMMaHUEN,
MOXET  BbIM/aYMBATbCA  BO3HarpaxaeHue
no/ib3oBaTenNto.

KOHTEHT, He  KOHTpPO/MpYyeMbIA

dapmaueBTnueckoi KoMnaHueun
(HEKOHTPOAMPYEMDBIA KOHTEHT) - KOHTEHT
co3/aBaeMbli

couManbHbIX meama,

nosab3oBaTenem couManbHbIX Mmegua,
coAeprKaHMe KOTOPOro He KOHTpoaupyeTca
Ha OCHOBaHMM [0roBOpa MWAM  UHOM
3aKOHHOM OCHOBaHWKW KOoMNaHuen u/mnu
TpeTbewn CTOPOHOW, npuBaeKkaemom
KOMNaHWen, a TaKxe 6e3 BbinaaTbl KaKoro-
NMbo BO3HArpakAeHwWs MoJsb3oBaTento 3a

Co3gaHne un I'IY611MKaLI,MPO AaHHOTO KOHTEHTa.

Mo pe3ynbTatam nposeaeHunA
MEPONPUATUIA,  HAaNPUMeEpP,  KOHIPEeccos,
dopymos, npecc-KoHdpepeHUuA,

OpPraHM3aTopom M/UAN Y4aCTHUKOM KOTOPbIX
MOMET BbICTyNaTb KOMMaHMA U/UAn TpeTbe
Lo, npuBieKaemoe KOomnaHuen,
nonb3oBaTesnem MoXeT OblTb CO34aH MU
onybanKoBaH HEKOHTPO/IMPYEMbIA KOHTEHT.
YyacTve nonb3oBaTenAa B MepPONpUATMM, B
TOM 4uc/ie NO NPUrNAWEHUI0 KOMMNAHWUK
n/mnn  Tpetbero vua, NPUBIEKAEMOro
KOMnNaHuen, He BsieyeT 06A3aTeNbCTBO MO
co3gaHuo 1M nybavkaumm nosb3oBaTenem

KOHTPOIMPYEMOrO KOHTEHTA.

Content uncontrolled by the

pharmaceutical company (uncontrolled
content) shall mean social media content
created by a social media user whose
contents are not controlled on the basis of a
contract or any other legal basis by the
company and/or a third party engaged by the
company, and without any remuneration
paid to the user for the creation and

publication of such content.

Uncontrolled content may be created
and published by a user based on the results
of events, for example, congresses, forums or
press conferences, where the company
and/or a third party engaged by the company
may be an organizer and/or a participant. A
user's participation in such an event,
including at the invitation of the company
and/or a third party engaged by the
company, shall not entail an obligation for

the user to create and publish any controlled

content.



KaHanbl KOMMYHUKaLMM,
KOHTpO/Aupyembie dapmauesTUUECKOi
KOMMNaHUEW - KaHa/lbl KOMMYHMKaLMMA,
BK/tOYaA CalThl, npuHaanexalime

KOMMaHUK, COAEPKAHME KOTOPbIX MOXKET
HenocpeacTBEHHO pefaKTMpPOoBaThCA

KOMMaHuen  u/vuam  TpeTbum  JINLIOM,

npuBaEKAEMbIM KOMMaHMen.

KaHanbi KOMMYHUKaLMN, He

KOHTpO/Mpyemble dapmauesTUUECKOM
KOMMaHMUEMN - KaHaibl KOMMYHUKaLUA n/mnu
X pasfenbl, COAEp*KaHWe KOTOpbIX He
[OCTYMNHO ana HenocpeacTBEHHOro
pefaKTUPOBaHMA KOMNAHWEN U/UNK TPeTbUM

INLOM, NpUBNAEKAEMbIM KOMMaHuen.

MNonb3oBarenu COUMaNbHbIX
meAaMna - BCe YYACTHWMKM WM OpPraHusaTopbl

06CyKAEeHUI B cOLMANbHbIX Meana.

3. O6wme nonoxeHusa

3.1. Bce wHPOpMaUMOHHbIE W/Unn
peknamHble coobuieHuns o}
dapmaLeBTUYECKOM MPOAYKTE, 340POBbE U
3aboneBaHUAX, a TaKKe Ntobas akTUBHOCTb OT
UMEHU KOMMaHuu, KaK  COTPYAHMKaA
KOMMAHMK, TaK U NPUBJEKIEMON KOMMNAHUEN
TpeTbel CTOPOHbI, AO/KHbI COOTBETCTBOBATb
TpeboBaHMAM 3aKOHO4ATENbCTBA
Poccuitickoit depepaumn, Koaekca
Accoumaumm

Haa/eKallen NPaKTUKK

Communication channels controlled
by the pharmaceutical company shall mean
communication channels, including websites
owned by the company, whose content may
be directly edited by the company and/or a
third party engaged by the company.

Communication channels not
controlled by the pharmaceutical company
shall mean communication channels and/or
sections thereof whose content is not
available for direct editing by the company
and/or a third party engaged by the

company.

Social media users shall mean all
participants and organizers of social media

discussions.

3. General Provisions

3.1. Any informational and/or

promotional messages about a
pharmaceutical product, health and diseases,
as well as any activity on the company's
behalf, whether of an employee of the
company or of a third party engaged by the
company, shall comply with the
requirements of the legislation of the Russian
Federation, the Code of Practice of the

Association of International Pharmaceutical



MeXAYHaPOAHbIX dbapmaueBTUYECKUX

npoussoauTenem (AIPM), NHbIM

OOKYMeHTam, npuHATbIM AIPM (Hanpumep,

PekomeHaaunm no cobnoaeHuto
3aKOHOaTe/1bCTBa o pekname
6e3peLenTypHbIX npenaparos,

PekomeHZaumMmn nNo NporpaMmmam noaaepKu
NMauMeHTOB M Ap.), a TaKKe MNO/IOKEHUAM
NONIUTUK

BHYTPEHHUX dbapmaL,eBTUHECKUX

KOMMaHUM.

3.2. He3aBMCMMO OT MCMNOJIb3yeEMOro

KaHafla KOMMYHMKauuu WHPopmMauma o
dbapmaLeBTMHECKOM NPOAYKTE, 340P0BbE U
3a60neBaHMNAX He [0NKHA HOCUTb CKPbITbIN
Xapakrep. NHdopmauma o}
bapmaueBTMYECKOM NPOAYKTE, 340POBbLE,

3ab601eBaHUNAX A0MKHA OblTb AOCTOBEPHOM U

He BBOAMUTb notpebutenen n/vnu
cneumnanncTos 3/1paBOOXPaHEHMA B
3abnyxxaeHue.

3.3. CnoHcupyemas
dbapmaueBTMUYECKOM KOMNaHuen wu (unu)
npuBaeKaemomn KOMMaHuemn TpeTben
CTOPOHOW nHdopmaumn o]

dapmaueBTUYECKUX MNPOAYKTaX, 340pOBbe,
3aboneBaHusAX, HE3aBUCMMO OT TOr0, HOCUT
OHa pEeKNaMHbIN XapaKTep MAWN HeT, A0/KHa
cofeprKaTb YeTKOe yKasaHMe Ha CrnoHcopa.
Mpu pasmelweHnM B CoUManbHbIX Mmeaua

KOHTPO/IMPYEMOro KOHTEHTA, Heobxoaumo

Manufacturers (AIPM), other documents
adopted by AIPM (for example, the Guidance
for compliance with legislation on advertising
over-the-counter medicines, the Guidance
for patient support programs, etc.), and the
provisions of the pharmaceutical companies'

internal corporate policies.

3.2. Regardless of the communication

channel used, information about a
pharmaceutical product, health or diseases
shall not be concealed. Information about a
pharmaceutical product, health or diseases
shall be reliable and shall not mislead

consumers and/or healthcare professionals.

3.3. Information about
pharmaceutical products, health or diseases
sponsored by the pharmaceutical company
and/or a third party engaged by the
company, whether it is promotional in nature
or not, shall clearly indicate the sponsor.
When placing controlled content on social
media, it is necessary to indicate the name of

the pharmaceutical company in written or

oral (for audio and video materials) form (for



YKa3blBaTb HanmeHoBaHUe

dapmaLeBTUYECKOM KOMMaHUK B
NMUCbMEHHOM WAM YCTHOM (ana ayauo wu
(Hanpumep,

BMAEO)

dopme «MmaTtepuan

noaroTosneH npu MHOOPMALMOHHOM
noaAeprke KomnaHum X»; «nNpu noaaeprke
KomnaHum X»; #npunoaaepkeX u ap. (roe X

— Ha3BaHWe KoMnaHuu)).

3.4. KomnaHuu HecyT

OTBETCTBEHHOCTb 3a nHdopmaumtio,
pasmMelleHHYI0 B COLMAAbHbIX Meaua oT
MMEHU W/UAM NO MOPYYEHUID KOMNAHUU U
(nnn) npmBnekaemon KomnaHWen TpeTbewn
KomnaHum

CTOpOHOl\;I. He OTBe4yalT 3a

AeNCTBMA  Nonb3oBaTeNel  coumanbHbIX
Mefgua, Bblpakatowmeca B BUAE PenocToB
coobLLeHNA, nepecblnaembiXx COOOLLEHMN
WAW WX 4acCTW, BKAOYAA ayaumo- BUAOEO- U
TEKCTOBbIN KOHTEHT, KOoTopble
onyb6nKoBaHbl OT MMEHM AN NO NOPYYEHUIO
KOMMaHUM n (nnn) npuBAEeKaemom
KOMMNaHMeN TPEeTben CTOPOHOM, a TaKxKe 3a
OOMONIHUTENbHbIE KOMMEHTApUNU K  HUM,
€C/IN TaKne PenocTbl U KOMMEHTAPUN K HUM

ABNAKOTCA HEKOHTPONNPYEMbIM KOHTEHTOM.

Hanpumep, ecnn komnanua un (Mam)
npuBaeKaemas KOMNaHWen TPETbA CTOPOHA B
TOM WAWN MHOM BMAE NMPUHMMAET y4yacTue B
PacnpoCTPaHeHUU UHAMBUAYANLHOIO UM
rPynnoBOro MHEHWs B COLMaNbHbIX Meauna,
KOMMNaHWA HeceT OTBETCTBEHHOCTb 3a 3Ty
nHoopmaumto. Mpu 3atom uHPopmauma o
bapmaL.eBTUYECKOM

npoayKTe B TeKcTe

nocta/matepuana He [OJ/IKHA coaepaTb

example, "the material was prepared with
the information support of X"; "with the
support of X"; #supportedbyX, etc. (where X

is the company's name)).

3.4. Companies shall be responsible
for the information posted on social media on
behalf of and/or in the name of the company
and/or a third party engaged by the
company. Companies shall not be responsible
for any actions of social media users in the
form of reposts of the messages, forwarded
messages or parts thereof, including audio, video
and text content, published on behalf of or in
the name of the company and/or a third
party engaged by the company, nor for any
additional comments to them if such reposts
uncontrolled

or comments constitute

content.

For example, if the company and/or a
third party engaged by the company
somehow participates in the dissemination of
individual or group opinions on social media,
the company shall be responsible for such
information. At the same time, information
about a pharmaceutical product contained in
the text of the post/material must not include
any comments from specific patients,
recommendations of individuals or legal

entities, or any opinions or recommendations



OT3blIBbl oT KOHKPETHbIX NauneHTOos,

pekoMeHaaunm dU3nYeCcKnx nnm

ropnanvyecCknx nuy, a TaKKe MHEHNA WU

pekomeHaaunm cneunanuncTos
34paBoOXpaHeHUAs O dapmaLeBTUYECKOM
NPOAYKTE.

NHpopmauma o) 300pOBbE,

3aboneBaHnun unn COBpPEeMEHHbIX MeTodaXx

nedveHumA 3aboneBaHus B pamKax

KOHTPO/IMPYEMOrO KOMMAHMEN KOHTEHTA,
pacnpocTpaHAEMOro B COUMabHbIX Meana,
MOXeT coZepaTb MHEHMA Cneumanncros
3/1paBOOXPAHEHMA MU NOJSIb30BaTeNEN, NPU
ycnosum COOTBETCTBMA TpeboBaHMAM
3aKoHogaTenbcTBa Poccuiickoint depepaumm,
Koaekca Hagnexkawen npaktuku AIPM, a
TaKXKe MNOJMIOKEHUAM BHYTPEHHMX MNOJINTUK

KOMMaHUM.

Komnanum u (nnamn) npusnekaemoim
KOMMaHWen TpeTbeil CTopoHe Heobxoanmo
MOAEepmnpoBaTh, B TOM YUC/IE CKPbIBaTb U/ nnu
yAanaTb KOMMEHTapuM nonb3oBaTenen Ha
nocTbl

KOMMaHunK, He COoOoTBETCTBYIOWMNE

TpeboBaHMAM OencTByoLwero
3aKoHogaTenbcTBa Poccuitickoint depepaumm,
Koaekca Haanexkawen npaktuku AlPM,
BHYTPEHHMX MOJUTUK KOMMAHUIM, NpaBuaam
coobuiectBa (Kak onpeaeneHo Huke). Mpwm
3TOM KOMNaHuu u (uaun) npuBneKaemon
KOMNaHWen TpeTben CTOpoHe Heobxoaumo
cobntoaaTtb peKomeHAaLMN N0 MOHUTOPUHTY
NHPopMaLmm no 6e3onacHocTH

bapmaLeBTUYECKUNX NPOAYKTOB n

of healthcare professionals about such

pharmaceutical product.

Information about health, disease, or
modern methods of treating a disease within
the framework of company-controlled
content distributed on social media may
contain opinions of healthcare professionals
or users, provided they comply with the
requirements of the legislation of the Russian

Federation, the AIPM Code of Practice, and

the provisions of internal corporate policies.

The company and/or a third party
engaged by the company shall moderate,
hide and/or delete user comments to the
company's posts that do not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and
community rules (as defined below). At the
same time, the company and/or a third party
engaged by the company shall follow the
recommendations for monitoring
information on the safety of pharmaceutical

products and complaints about the quality of

pharmaceutical products.



MOHUTOPUHIY  MPETEeH3UM Ha  Ka4yecTBO

bapmaueBTMYECKOrO NPOAYKTa.

3.5. Peknama peuenTypHOro

dapmaueBTUYECKOrO npoAaykTa B

coumanbHbIxX Mmeama 3anpeLyeHa.

NHbopmaLmMOHHble coobuieHuna o}
peuenTypHOM $papmMaLLeBTUHECKOM NPOAYKTe
MOryT ObITb

agpecoBaHbl TOJZIbKO

cneumnanncTtam 34paBoOOXpaHEHNA.

KomnaHua He MoXeT npuBaeKaTb
nonb3oBaTeNei CoumanbHbIX Meaua, B TOM
yucne cneumanncToB 34paBoOOXPaHeEHUA, ANA
uenem

pasmelieHma  uHbopmauum 0O

peuenTypHOMm dapmaueBTMYECKOM

npoAayKTe, Ha KaHalaX KOMMYHUKauUunu,

AOCTYNHbIX ANA HaceneHunA.

OTHeceHMne MHPopMaumy,

cogepKallencs B KOHTPOMPYEMOM

KOMMaHuemn KOHTEHTE, K pekname

ocyuwecresnAaeTca KOMMaHnen B KaXXgom
KOHKpPEeTHOM cChny4yae, uUcxoaAa wm3 Hannydma

NGO OTCYTCTBMA MPU3HAKOB pPeKNambl B

COOTBETCTBUMU C AENCTBYHOLLMM
3aKOHOAaTENbCTBOM Poccuiickoi
depepauun 1 Koaekcom  Haanexallen

npaktuku AIPM.

3.6. [lonb3oBaTenu  coumanbHbIX
MeZLna MOoryT NpesocTaBAATb MHPOPMALMIO O

300poBbe U/nnu 3abonesaHnmn.

KomnaHun nmeroT NpaBo NpuBaeKaTb

YYEHbIX WU CMeunanncToB 34paBOOXPaHEHUS

3.5. The advertising of prescription
pharmaceutical product in social media is
prohibited. Informational messages on
prescription pharmaceutical product may be

addressed only to healthcare professionals.

The company may not engage social

media users, including healthcare
professionals, for the purpose of posting
about a

information prescription

pharmaceutical product on

any communication channels

accessible to the public.

The information included in content
controlled by the company shall be classified
by the company as promotional in each
specific case, based on the presence or
absence of promotional characteristics in
accordance with the current legislation of the
Russian Federation and the AIPM Code of

Practice.

3.6. Social media users may provide

information about health and/or disease.

Companies shall have the right to

engage scientists and healthcare

professionals to provide information

10



ans npeaocTaB/ieHns nHbopmaumm
WUCKNIOYUTENBHO O  340poBbe  U/Kau
3aboneBaHunn B COOTBETCTBUM c
TpeboBaHMAMMU AeNncTByowero

3aKoHoaaTenbcTBa Poccuiickonnt depepaumu,

Kogekca Hapgnexkawen npaktukm AlIPM,

BHYTPEHHMUX NOJIUTUK KOMMaHUMNA.

B couuanbHbix MegMa B pamKax

KOHTPONMPYEMOrO  KOHTEHTA  KOMMaHusA
MMeeT NpaBo NpuMBAEKaTb NOAb30BaTENA ANA
uener npoaBUXKeHMA (BKAOYaa peknamy)

6e3peuenTypHoro ¢papmaLeBTUYECKOTO

npoAaykTa B
COOTBETCTBUMU C TpeboBaHMAMMK
AencTByOLWEro 3aKOHOAATeNbCTBa
Poccuiickoi depnepaumn, Kopekca

Hagnexkawen npaktukn AIPM, BHyTpeHHMX
NONAUTUK KOMMNAHWKM, npaBun coobuiecTBa
CoLManbHbIX Meaua.

B cnyuyae Heobxogumoctm u npwm
HAa/IMYNN  TEXHUYECKOM BO3MOXHOCTM Ha
HEKOHTPOIMPYEMbIX KaHanax
KOMMYHUKaLMM KOMMAHMA MOXKeT Aenatb
3aMpoc M0/Ib30BaTEN0 HEKOHTPO/IMPYEMOrO
KaHana Ha WcnpasieHWe HeaoCTOBEPHOM
nHbopmaumm B OTHOLLEHMUMU CBOUX
bapmaueBTUYECKUX NPOAYKTOB U /UK cBOEN
AEATENbHOCTM, a TakXe WHbOpmauun, He
COOTBETCTBYHOLLEN TpeboBaHMAM
3aKoHopaaTenbcTBa Poccuiickonn deaepaumu,
Haa/1exKallemn

Kopekca NPaKTUKK

Accoumaumm MeXAYHAaPOAHbIX

dapmaueBTMYeCKUX nponssoauTenen (AIPM),

exclusively on health and/or disease in
accordance with the requirements of the
current legislation of the Russian Federation,
the AIPM Code of Practice, and internal

corporate policies.

In social media, the company has the
right to engage a user for purposes of
promoting (including advertise) an over-the-
counter pharmaceutical product as part of
controlled content in accordance with the
requirements of the current legislation of
the Russian Federation, the AIPM Code of
Practice, internal corporate policies and

social media community rules.

If necessary and technically possible,
on uncontrolled communication channels,
the company may request that a user of the
uncontrolled channel correct inaccurate
information regarding their pharmaceutical
products and/or their activities, as well as
information published on uncontrolled
communication channels that does not meet
the requirements of the legislation of the
Russian Federation, the Code of Practice of
the Association of International
Pharmaceutical Manufacturers (AIPM), or
other documents adopted by AIPM (for
example, the Guidance for compliance with
legislation on advertising over-the-counter
medicines, the Guidance for patient support

programs, etc.), and the provisions of

pharmaceutical companies' internal policies.
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WHbIM JOKYMeHTaM, NpUHATbIM AIPM

(Hanpumep, PekomeHaaumm no cobntogeHunto
3akoHoAaTenbCTBa o] pekname
Be3peuenTypHbIX npenaparos,
PekomeHgaumm no nporpammam noaaepKm

MaUMEHTOB U Ap.), @ TaKXKe MNOJIOKEHMAM

BHYTPEHHMX MNOAUTUK  dapMaLLEBTUYECKUX
KOMMaHWi, pa3meLLeHHOM Ha
HEKOHTPOANPYEMbIX KaHanax

KOMMYHUKaLUN.
3.7. O6paboTKa nepcoHanbHbIX

[aHHbIX NO/Nb30BaTeNell OCyLEeCTBASAETCA C

cobnioaeHnem  NPUHUMNOB WM NpaBuA,
npeaycMoTPeHHbIX AENCTBYIOLLMM
3aKOHOAaTENbCTBOM Poccuiickoi
depepauun, Koaekcom HaZnexKallen

npaktukn AIPM, BHYTPEHHUMU MOAUTUKAMU

KOMMNaHMKN, B TOM 4Yucie NOJUTUKOM
06paboTKM nepcoHanbHbIX AAHHbIX
nonb3oBaTenen, NONUTUKOM
KOoHPUAEHUMANBbHOCTH, npasuaamm

coobLecTBa coumanbHbIX Meana.

O6paboTKa nepcoHanbHbIX AaHHbIX

ocyuwiecTenAaeTca C cornacuAa Cy6'b€KTa

nepcoHanbHbIX AaHHbIX Ha 06paboTKy ero
nepcoHanbHbIX  AaHHbIX. Cornacue  Ha
06paboTKy nepcoHaNbHbIX AaHHbIX MOXET
6bITb  AaHO

Cy6'bEKTOM NnepCcoHanbHbIX

[laHHbIX WX ero npeacTaBuUTENEeM B Nt06OM

nossoAsowWen noaTBepaMTb GaKT  ero
nonyyeHma  ¢opme, ecAM  UHOe  He
YyCTaHOBNEHO  deaepanbHbIM  3aKOHOM.

Mcnonb3oBaHMe pas/iMdHbIX 3HAKOB

3.7. User personal data shall be
processed in accordance with the principles
and rules provided by the current legislation
of the Russian Federation, the AIPM Code of
Practice, and internal corporate policies,
including the policy for the processing of user
personal data, the privacy policy, and the

social media community rules.

Personal data may be processed only
with the data subject's consent to the
processing of his/her personal data. The
consent to personal data processing may be
given by the data subject or his/her
representative in any form enabling

confirmation of the fact of its receipt unless

otherwise provided for by federal law.

The use of various signs (checkbox) on
the registration page when posting the full
text or a hyperlink to the text of consent to
user personal data processing shall serve as a
valid form of expressing consent to the

processing of personal data of social media

users unless the written consent of the data
subject is required in accordance with the

12



(checkbox) Ha cTpaHuue perucTpauum npu

OA4HOBPEMEHHOM pasmelLeHnmn NnONHOTO

TEKCTa WU TMNEepPCCbIIKM Ha TEKCT cornacus
Ha 06paboTKky

NnepCoHasnbHbIX  AaHHbIX

nonb3oBaTenemn ABNAETCA  AOMNYCTUMOM

dopMmoit BbipaxkeHMA cornacusa Ha 0bpaboTky

NnepCcoHanbHbIX AaHHbIX nonb3oBaTenemn
coumanbHbIX meguna 34 NUCKNKOYEHNEM
cnyyaes, Korga B COOTBETCTBUM C

3aKoHoaaTenbcTBom Poccuitckoi

depepaumMm 0 NEpcoHaNbHbIX  AaHHbIX

TpebyeTca nonyyeHwe cornacus cybbekTa
NMUCbMEHHOM

NnepCoHaNbHbIX OadHHbIX B

dopme  (Hanpumep, npu  obpaboTke

nepCcoHanbHbIX AaHHbIX (o) COCTOAHNU

310pOBbA).

B MpaBunnax coobliecTsa

pPeEKOMeHAYeTCcA Pa3sMeCTUTb TMNepCccblKy(uK)
Ha [loAnTUKY 06paboTKM NepCcoHaNbHbIX
AaHHbIX U TONUTUKY KOHOUAEHUMANBHOCTH

(npn ee Hannuuu).

Nonb3oBaTenb KOHTPOJAMPYEMOro KaHasa

KOMMYHWKauuu, obnagalowmin  npasamu

agMUWHUCTPATOPa  COUManbHbIX  Meaua,

MOMET ObITb YMNO/JIHOMOYEH KOMMaHUEN
OCYLLECTB/ATb KOHTPONb 33 HaA/erKalinm
oTobpaxkeHnem B AO0CTYyNMHOM ans
nosb3oBaTenen pexume

COOTBETCTBYHOLLUX MOSTUTUK U YBeAOMﬂeHMVI

06 n3mMeHeHUAX B HUX.

legislation of the Russian Federation on
personal data (for example, when processing
personal data about the state of one's

health).

It is recommended to include a
hyperlink(s) to the Personal Data Processing
Policy and the Privacy Policy (if any) in the
Community Rules. A user of a controlled
communication channel possessing the
rights of a social media administrator may be
authorized by the company to exercise
control over the proper display of relevant
policies and notifications about amendments

thereto in a mode accessible to users.

13



4, PekomeHaauumn no
GOopMMPOBAHUIO KOHTEHTA COUMAJbHbIX
megma

4.1. Ona KOHTPO/INpyemoro

KOMMNaHueln KOHTeHTa 06A3aTesibHblI:

*  COOTBETCTBUE TpeboBaHMAM
AencTByOLWEro 3aKOHOAATebCTBA
Poccuiickoi depnepaumn, Kopekca

Hagnexkawen npaktukn AIPM, BHYyTpeHHMX
NONUTUK KOMNaHuW, Mpasunam coobluecTsa

(kaK onpeaeneHo HUXKe);

*  yKaszaHue HauMeHoBaHUA
KOMMaHUu, oT KoTopoWu ncxoamT
MHbopmaums, n/mnu onpeaeneHHoro
bpeHaa, oOTHocAWeroca K

dbapmaL.eBTUHECKOMY NPOAYKTY;

cobnogeHune npoueaypbl
YTBEPXKAEHUSA, YCTAHOBNEHHOW B KOMMNAHUU

(nyHKT 8.1 KoaeKca Haanexallen NpakTUKK

AIPM).

4.2, KomnaHumn HeobxoaMmo
OpraHun3oBaTb:

®  MOHMUTOPUHT U  MOAepauuto
KOMMEHTMPOBAHMA KOHTPOINMPYEMOro
KOMMaHMEN  KOHTEHTa  MN0/Ab30BaTeNAaAMMU

counanbHbIX meana;

* npouecc cbopa MHboOpmaumM No
6e3onacHocTH bapmaLeBTUYECKOTO
NPoAyKTa M NPeTeH3U No ero KayecTsy Ha
KOHTPOMPYEMbIX KaHanax KOMMYHUKaLUIA.

BO3MOXKHOCTb KOMMEHTUPOBAHNA

4. Guidance for Generating Social

Media Content

4.1. For company-controlled content,

the following are required:

e compliance with the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules (as defined below);

* an indication of the name of the
company providing the information and/or
brand

the specific related to the

pharmaceutical product;

* compliance with the approval
procedure established by the company

(clause 8.1 of the AIPM Code of Practice).

4.2. The company shall arrange:

e monitoring and moderation of
the comments of social media users on the

company-controlled content;

e the ©process of collecting

information on the safety of the

pharmaceutical product and complaints

about its quality on controlled
communication channels. It is recommended

to switch off the ability to comment if it is not

14



peKkoMeHayeTCcA  OTKAYMTb B C/yyae
HEBO3MOXHOCTU PEryaspHOro MOHUTOPUHIa
KOMMEHTapueB MoNb30BaTesiel KOMMNaHWeN
M/MAN NpUBNEKAEMON KOMNaHMEN TpeTben
CTOPOHOM Ha NpeaMeT COAEepKaHUA B HUX
nHpopmauum no 6esonacHoCTM MAM O

NPeTeH3nAX NO KaYecTBy NPOAYKTA.

4.3. KomnaHuA MOXeT YNOJIHOMOUYUTb
nonb3oBaTenA coumasnbHbIX Meaua cneguTb
32 KOHTEHTOM UM KOMMEHTapuUAMKU Ha
NOAKOHTPO/IbHOM  emMy  NAOWAAKe  Ha
npegMmer MX CoOoTBeTCTBMA TpeboBaHMAM
AencTByloLero 3aKOoHOAaTeNbCTBa

Poccuiickoi depnepaumn, Kopekca
HagnexKawen npaktukn AIPM, BHYTpeHHMX
NOANTUK KOMMNAHMN, NpaBuiam coobuyecTsa.
Mpn 3TOM C KOMMNAHUM He CHUMAeTCA
OTBETCTBEHHOCTb 3a HapyLleHne

YCTaHOBNEHHbIX TPebOBaHUN.

4.4. Ha KaHanax KOMMYHWKauum c
OorpaHUYeHNAMN BBOAA M/WAWN pasmelLeHus
MHbOPMALMM AONYCKAETCA NpeaocTaBieHme
KPATKOro COOOLEHUs U, ecn NPUMEHUMO,
CO CCbI/IKOM HA pa3BepHYTYD MHPOPMALMIO
npu cobaoaeHnn noanyHktos 3.2.2 n 4.2.2
Koaekca Haanexkawien npaktuku AIPM wu

COOTBETCTBYIOLWMX PA3bACHEHUN K HAM.

possible for the company and/or a third party
engaged by the company to monitor user
comments regularly in terms of the presence
information or

therein of any safety

complaints about product quality.

4.3. The company may authorize a
social media user to monitor the content and
comments on a company-controlled site for
their compliance with the requirements of
the current legislation of the Russian
Federation, the AIPM Code of Practice,
internal corporate policies and community
rules. At the same time, the company shall
remain responsible for any violation of the

established requirements.

4.4. A brief message and, if applicable,
a link to detailed information is allowed on
communication channels with restricted data
input and/or posting subject to sub-clauses
3.2.2 and 4.2.2 of the AIPM Code of Practice

and related clarifications thereto.
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5.1. Mpasuna BepeHusA
CcouManbHbIX meauna Ha KaHanax
KOMMYHMKaLUWN, KOHTPOIMpYEeMbIX

KomMmnaHuew

5.2. KomnaHuu pekomeHAayeTcA

pa3paboTaTb  BHYTPEHHIOO

npoueaypy,
YCTaHaBANBAIOLLYIO TpeboBaHuA no

CO34aHUIO, BEAEHUID U YMNpPaBAEHUIO
KaHa/IoM KOMMYHMKaLUMN, KOHTPOUPYEMOM
KoMnaHuen, BKAYaa TpeboBaHus  no
MOHUTOPUHIY U 06paboTke MHPopmaummn no
6e30MacHOCTM M NpeTeH3ui Nno KayecTsy
dapmaueBTUYECKMX MPOAYKTOB, a TaKXKe
03HAaKOMMWTb C HEN COTPYAHMKOB KOMMNAHUN U
npuBaeKaemom KOMMNaHMewn TpeTben
CTOPOHbI, A TaK¥Ke BCeX NNL, y4acTBYHOLMX B
CO343aHUM, BEAEHUN N YNPABIEHNM KaHAJOM
KOMMYHMKaLNK, KOHTPOAMPYEMOM
KOMMNaHWen.

5.2. NHPopmauyms oT UMEHU

KOMMaHUM  [JO/KHA  pa3mewaTbca €
KOPNOPATUBHOM YYETHOM 3aMMCU KOMMNAHWUK
NMb0 MHbIM cNOCOH6OM yKasbiBaTb Ha TO, YTO
MHPOPMaALMA UCXOAUT OT KOMMAHUM (4TO
[O/IKHO ObITb YKa3aHO B OMUCAHUU y4YEeTHOW

3anucum).

5.3. KomnaHum pekomeHayeTca

pa3paboTaTb MNpaBuna cooblecTsa
COOTBETCTBYIOLLEr0 COUMANIbHOTO meaua U

pasmectnuTb UX B AONOJ/IHEHME K ONMUCAHUIO

Media on

5.3. Rules for Maintaining Social

Communication Channels

Controlled by the Company

5.1. The company is advised to
develop an internal procedure establishing
requirements for the creation, maintenance
and management of a communication
channel controlled by the company, including
requirements for monitoring and processing
safety information and complaints regarding
the quality of pharmaceutical products, and
to familiarize the employees of the company
and a third party engaged by the company, as
well as any persons involved in the creation,
maintenance and management of the

communication channel controlled by the

company, with such procedure.

5.2. Any information posted on behalf
of the company shall be posted from the
company's corporate account or otherwise
indicate that the information originates from
the company (to be indicated in the

description of the account).

5.3. The company is advised to
develop Community Rules for the relevant
social media and post them in addition to the

community description. The format of such
16



coobuiecrsa. dopmart pasmeLlleHun

YKa3aHHbIX AOKYMEHTOB onpeaenAaeTca

TEXHUYECKMMU BOSMOKHOCTAMU NNOLWAAKN.

B MpaBunax coobuiectsa ykasblBaeTcs

cneayowan MHGopmauma:
*  uenesas ayauTopus;

*  BO3pacCTHble OrpaHUMYEeHUs npu
HeobxoamMmocTn (Hanpumep, MHGopmauma o
dbapmaLeBTUYECKOM NPOAYKTE He [A0/KHA

6bITb agpecoBaHa Muam maaguwe 18 ner);

e onucaHue crnocoba
naeHTUdMKaumMmM nonb3osBaTenei B cayyae
HeobXoAMMOCTU NPUMEHEHNSA OrPaHUYEHUN

LeNeBomn ayamuTopum;

e OMNyCTUMble M HeaonyCcTUMble
TeMbl COOOLWEHNN U 0BCYKAEHNIN C y4eTom
BCEX NPUMEHMMbIX TpeboBaHUI W HOPM.
Ocoboe BHMMaHMe cneayet  yaAeNUTb
opraHu3auum paboTbl C TaKMMKU BOMPOCAMM,
KaK MNOJIOXUTeNbHble U OTpMUATE/NbHblE
OT3biBbl O ¢dapMaLLEeBTUYECKOM MPOAYKTE,
npumeHeHne GapmaLeBTUYECKOro NpoayKTa
B COOTBETCTBMM C  WHCTPYKUMEn no
MeANLUHCKOMY NPUMEHEHMUIO, cbop
MHbopmaumm no 6e3onacHOCTM U NPeTEH3NN

Mo Ka4yecTBy NPOAYKTa;

*  npeaynpexaeHue ans
nosib3oBaTenein o TOM, YTO B C/ly4ae, ecau B
MX COODBLLEHMAX COAEPNKUTCA He3TUYHan
n/vnu HepgocToBepHas MHGOPMALMA, a TaKKe
ecnm OHMU

HapywaT TpeboBaHuA

AENCTBYIOLWEro 3aKOHOAATENbCTBA

documents shall be determined by the

technical capabilities of the platform.

The Community Rules shall include

the following information:
e the target audience;

e age restrictions if necessary (for
example, information on a pharmaceutical
product shall not be addressed to persons

under the age of 18);

e a description of the wuser

identification procedure if the target

audience is restricted;

e acceptable and unacceptable
topics of messages and discussions, taking
into account all the applicable requirements
and rules. Particular attention should be paid
to the procedure for handling such matters as
positive and negative reviews about a
pharmaceutical  product, wuse of a
pharmaceutical product in accordance with
the package leaflet on medical use, collection

of safety-related information and complaints

about product quality;

e 3 warning that, if user messages

contain  unethical and/or inaccurate
information, as well as if they violate the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies or

community rules, such messages will be

17



Poccuitckoi depepaumn, Kopekca
Hagnexxalen npaktmkm AIPM, BHYTpPEHHUX
NONUTUK KOMMAHWM, NpaBuaa coobuiecTsa,
nx coobuieHma byayT yaaneHbl, a focTyn K
maTepmanam

rpynnol OrpaHn4yeH nnn

3a6/10KMpPOBaH;

*  MNOAUTUKA 06paboTKM
NepPCOHaNbHbIX AAaHHbIX NOAb30BATENEN UM

rmnepccblsika Ha Hee (cm. n. 3.7);

® NONNTUKaA KOHd)VI,CI,eHLI,MaﬂbHOCTM

WA TMNEepCCbisIKa Ha Hee (cm. n.3.7).

5.4. B counanbHbIX meana, 4OCTYMHbIX
ONA  WNMPOKOM ayauTopuM, KOMMAHUM He

MOTYT NpUBJIEKaTb NOJIb30BaTENEN:

* ana uenen pa3smeLLeHuA
MHPOPMALMM O peLenTypHbIX NPOAYKTax

KOMMNaHWu;

* [NA Cco34aHuA pas3genos  AnA
0T3bIBOB/peKoMeHaaLui
naumeHTos/noTpebuTtenei o)

bapmaueBTMYECKMX NPOAYKTAX;

* Aana obCyKOeHUs peLenTypHbIX

bapmaueBTUYECKUX NPOAYKTOB;

e ana npeaocTaBieHnn
MEAMLUMHCKMX KOHCY/bTauuMii, B TOM YnC/e B

YacTM peKomeHgaumnn dapmaueBTUYECKUX

NPOAYKTOB.

KOHTEHT couManbHbIX Megua He
AOKEH COCTaBNATb npeamet
NIMLLeH3UpyeMOM MeOMLMHCKOM

deleted and access to group materials will be

restricted or blocked;

e the personal data processing
policy or a hyperlink thereto (see Clause 3.7

hereof);

e the privacy policy or a hyperlink

thereto (see Clause 3.7 hereof).

5.4. In social media accessible to the
public, the companies may not involve users

for the following purposes:

e for the purpose of posting

information on the company's prescription

medicines;
* to create sections for
reviews/recommendations of

patients/consumers about pharmaceutical

products;

e to discuss prescription

pharmaceutical products;

e to provide medical advice,

including to recommend any pharmaceutical

products.
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aeatenbHoctu (n. 2.6 Kogekca Haanexauwen

npakTuKn AIPM).

5.5. KomnaHumn wn opraHusatopy
COUMANbHbIX Megma B KOHTPOAMPYEMOM

KaHa/sie KOMMYHUKaLMIA peKoMeHayeTca:

°* He BCTynaTb B AUCKYCCUIO C

nonb3oBaTesIAMU, pasMmeLllatolLMMN KOHTEHT,

cogeprralumm HE3TUYHYIO n/mnm
HeA0CTOBEPHYHO nHbopmaumtio, He
COOTBETCTBYHOLW MM TpeboBaHMAM
AeNcTByOLWEro 3aKOHOAAaTeNbCTBa
Poccuiickoi depnepaumn, Kopekca

Hagnexkawen npaktukn AIPM, BHYTpeHHMX

NONNTUK KOMHaHMﬁ, npasuiam COO6LLI,eCTBa,'

® CKpbIBaTb niz YAANATb

KOMMEHTapUK, COoAEpPMKaLLMe  HEITUYHYIO

M/MAN HeLOCTOBEPHYH MHbOPMaLUIO, He

COOTBETCTBYHOLWME TpeboBaHMAM
AencTByOLWEro 3aKOHOAATeNbCTBa
Poccuiickoi depgepaumn, Kopekca

Hagnexkawen npaktukn AIPM, BHYyTpeHHMX

NONUTUK KOMMNAHMN, NpaBuKiam coobLLecTBa;

° 6]10KVIpOBaTb I'I011b3OBaTel'Iel7I,

pasmMelaWmx  KOHTEHT,  coAepXKallini

HEe3TUYHYIO n/vnu He0CTOBEPHYHO

nHdopmaumio, He COOTBETCTBYHOLLUIA

TpeboBaHMAM OeNCTBYOLWEro

3aKoHoaaTenbcTBa Poccuiickon depepauun,

Kopekca Hagnexawen npaktukn AlPM,

Social media content must not be the
subject of licensed medical activity (clause

2.6 of the AIPM Code of Practice).

5.5. It is recommended that the
company and the organizer of social media in

a controlled communication channel:

* not enter into discussions with
users who post content containing unethical
and/or inaccurate information that does not
meet the requirements of the current
legislation of the Russian Federation, the
AIPM Code of Practice, internal corporate

policies and community rules;

e hide or delete comments

containing unethical and/or inaccurate
information that does not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules;

* block users who post content

containing unethical and/or inaccurate
information that does not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules.
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BHYTPEHHMX MONIUTUK KOMMNAHWUIA, NpaBuIam

coobulecTsa.

5.6. KomnaHun pekomeHayeTcd, a B

YCTAaHOB/1€HHbIX 3aKOHOM CNydaax

Heobxoanmo:

*  OCyLW,eCTBAATb perynnapHbIi

MOHUTOPUHI  COObLWEHNI nonb3oBaTenemn
COUMANbHbIX Mmeamna Ha npeamet
COAEpPXaHMA B  HUX HE3ITUYHOM u/unm
HeA0CTOBEPHOM MHPopMaLmm, He
COOTBETCTBYHOLLEMN TpeboBaHMAM
AenCcTByOLWEro 3aKOHOAATeNbCTBa
Poccuiickoi depnepaumn, Kopekca

HagnexKawen npaktukn AIPM, BHYTpeHHMUX

NONNTUK KOMHaHMﬁ, npasuiam COO6LLI,eCTBa,'

*  OCyLW,ecCTBAATb perynapHbIi

MOHWUTOPUHI  COOBLWEHNI Monb3oBaTenem
COUManbHbIX Meaua Ha npegmMmeT Hanuuma B
HUX MHPopmauum no 6esonacHoctTn wu/mnu
NpPeTeH3nAMM no KayecTBy

bapmaL,eBTUYECKMX NPOAYKTOB KOMMNAHUM.

MOHUTOPUHT MOXKeT 6bITb

aBTOMaTU3NPOBaH B pexume 24/7.

Echm B coobuweHun comepuTca

nHopmauma no 6esonacHoctM M/ mau
NpeTeH3nsa No Kavectsy hbapmMaLeBTUYECKOrO
NPoAYyKTa, OPraHn3aTop CoLManbHOro meana
0653aH TaKoM

OCyLWecTBUTbL  Nepeaayy

nHdopmaymm B COOTBETCTBUM o
TpeboBaHMaAMM pa3genoB 8, 9 HacToAWMX

PekomeHaauuii;

5.6. The company is advised and, in

cases prescribed by law, required to:

e regularly monitor messages of
social media users in terms of the presence
therein of any unethical and/or inaccurate
information that does not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules;

e regularly monitor messages of
social media users in terms of the presence
therein of any safety information and/or
complaints regarding the quality of the

company's pharmaceutical products.

Such monitoring may be automated

to take place round-the-clock.

If a message contains safety-related
information and/or a complaint regarding the
quality of the pharmaceutical product, the
social media organizer shall report such
information in accordance with the

requirements of Clauses 8, 9 of this Guidance;

® moderate user comments

containing unethical and/or inaccurate
information that does not meet the

requirements of the current legislation of the
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*  MOAOEpUPOBaTb  KOMMEHTapuu
NoNb30BaTeNel, COAepNKalMe HesITUYHYIO

W/VNN HeAOCTOBEPHYH WHPOopMaumio, He

COOTBETCTBYIOLMNE TpeboBaHMAM
AeNCTByOLWEro 3aKOHOAaTeNbCTBa
Poccuiickoi depnepaumn, Kopekca

HagnexKawen npaktukn AIPM, BHYTpeHHMX
NONUTUK KOMNaHWK, Mpasunam coobLLecTsa,
B TOM 4uc/ie KOMMEeHTapuu, cofeprkalime
peKknamHyto MHbopMaLmio 0
dbapmaLeBTMYECKMX NPOAYKTAX KOMMAHUM,
MHPopmaumio o] npUMeHeHnK
dbapmaL,eBTMYECKOTO NPOAYKTa, He
COOTBETCTBYIOLLLEM WMHCTPYKLMMK no
MeaANLMHCKOMY NPUMEHEHMUIO, o]
NPMMeHeHUM Mo He3aperncTpMpPoBaHHbLIM

NoKasaHuAM, nopoyatune [EeN0BYIO
pPenyTaumilo KOHKYPEHTOB, MHPOpMaLMUIO O
peuenTypHOM ¢papmMaLLeBTUYECKOM NPOAYKTe
B COUMabHbIX

meauna n KaHanax

KOMMYHMKaLMKU, AOCTYMNHbIX ANA LWUPOKOMN

aygutopun.
ana uenemn HaCTOALLMNX
PekomeHgaumMn  nop  MOAEPUMPOBAHMEM

NMOHMMAETCA pearmMpoBaHMe Ha HE3TUYHYIO

n/mnm HeLOCTOBEPHYIO  MHPOpMaumio,
KOHTEHT, He COOTBETCTBYHOLWMNI TpeboBaHNAM
[eNCTByOLWEero 3aKOHO4ATEeNbCTBA

Poccuitckoi depgepaumn, Kopekca
Hagnexkawen npaktuku AIPM, BHYTpPEHHUX
NOAUTUK KOMMaHui, Mpasuaam coobLiecTsa,
nyb6anKaumm

nytem KOMMEHTapunes n

APYroro KOHTEHTa, YAANEHUA WU CKPbITUA

Russian Federation, the AIPM Code of
Practice, internal corporate policies and
including comments

community rules,

containing any promotional information

about the company's pharmaceutical
products, information about any use of a
pharmaceutical product not included into the
package leaflet for medical use or about its
off-label use, information that discredits the
business

competitor's reputation, or

information about a prescription
pharmaceutical product in social media and
communication channels available to the

general public.

For the purposes of this Guidance,

moderation shall mean responding to
unethical and/or inaccurate information or
content that does not meet the requirements
of the current legislation of the Russian
Federation, the AIPM Code of Practice,
internal corporate policies and community
rules by posting comments and other
content, deleting or hiding comments and, if
necessary, by blocking users. At the same
time, such information shall be processed in

accordance with the internal corporate

policies.
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KOMMEHTapueB U, Npu HeobxoaAMmocCTH,

610KMPOBKHM nonb3oBaTenen.
OOHOBPEMEHHO YKa3aHHaa WHpopmauma
A0/MKHA 6bITb 06paboTaHa B COOTBETCTBUM C

BHYTPEHHUMU NOTNTUKAMUN KOMIMAHUN.

5.7. Ecam umHbopmaums B pamKax
KOHTPO/IMPYEMOro KaHasla KOMMYHUKaLUK
npegHasHayeHa TONbKO AN1A CheuManncTos
3/1paBOOXpPaAHEHUA, KOMMaHuA n/mnu
npuBAEeKaeMana KOMMAHWEN TPeTbA CTOPOHA
obA3aHa YCTAaHOBWUTb BHYTPEHHMUIM Mpouecc
MOEHTUPMKALUMM U KOHTPOAA  LLesieBOM
ayautopum (Hanpumep, Nonb3oBaTeNb MNpwU
3anpoce [0CTyna K COuManbHbiM meaua
OO/KeH noaTsepaAnTb, ABNAETCA AU OH
cneumanncTtom 34paBOOXPAHEHMuA, nyTem
KAMKa Ha oteeT [a/HeTt, u pgpyrue mepbl

KOHTPONA U naeHTUbMKaumnn).

6. Pabota ¢ 3anpocamu ot

nonb3oBaTeNed CouMaNbHbIX Megua o

dapmaueBTMYECKMX NPoAYKTax

6.1. B cnyyae BO3HMKHOBEHMA

BOMPOCOB n/mnn 3anpocos oT
nosib3oBaTeNiei Ha KOHTPO/MpPYEeMbIX U/Unu
HEKOHTPONPYEMbIX KaHanax
KOMMYHWKaL M, KacatoLmxcs
bapmaueBTUYECKMX MPOAYKTOB, KOMMaHUA

MOXEeT NpeaocCTaBNATb HAa HUX OTBETDI.

Komnanusa u/unm  npusnekaemas
KOMNaHWen TpeTbA CTOPOHA, AENCTBYOLLAA

OT MMEHUN WUIN NO NOPy4YeHUD KOMMNaHUWY,

5.7. If the information within a

controlled communication channel s
intended only for healthcare professionals,
the company and/or a third party engaged by
the company shall establish an internal
process for identifying and controlling the
target audience (for example, when
requesting access to social media, the user
shall confirm whether he/she is a healthcare
professional by clicking on a Yes/No
response, and other measures of control and

identification).

6. Responses to requests for
pharmaceutical products from social media

users'

6.1. In the event of users' questions
and/or requests regarding pharmaceutical
products coming through controlled and/or
uncontrolled communication channels, the

company may respond to them.

The company and/or a third party
engaged by the company, acting on behalf or
in the name of the company, must indicate
the pharmaceutical company which the
information is coming from, and their

22



OOMHbI yKasaTb, oT KaKow

bapmaueBTUYECKOW  KOMMNAHUMM  UCXOAUT
MHPOPMaUMA, NPU 3TOM UX aBTOPMU3OBAHHbIE
COTPYAHWUKM A0NXKHbI 06naaaTh 3HAHMAMM B
OTHOLWEHUMU

TpeboBaHui HacToAWMX

pekomeHaaummn, AencTByoLwero
3aKoHogaTenbcTBa Poccuitckon degepaymm,
Kogekca Hapnexkawen npaktukum AlIPM,
BHYTPEHHUX MNOJIUTMK KOMMNAHUN, BKAOYAnA
TpeboBaHMA dapmaKkoHag3opa M paboTbl C

MeaULNHCKOM MHPOopMaLmen.

6.2. Bonpocbl OT cneuvanucTos

34paBOOXPaHeHUsA n naLMeHTOoB,
Kacalowmecs npeaoctaBieHna MeanLMHCKOM
MHPopPMaLumy, OO/KHbI ObITb
3aperucTpmMpoBaHbl, €c/iM OHW 3afaHbl Ha
KaHafe KOMMYHMKaUUM, KOHTPOANPYEMOM
KOMMNaHWen, WAN Ha HEKOHTPOAMPYEMOM
KaHane (ecnM B KOMMaHMU  CylLecTByeT
Npouecc MOHUTOPMHIA COLUMANbHbIX Meauna,
HAaCTPOEHHbIN Ha BblABAEHUE MNOAO0OHbIX
BOMpPOCOB). Ha 3aperncTpmMpoBaHHble
BOMPOCbl KOMMNAHUA NpeaocTaBAseT OTBETbl
cornacHo Kopekcy Hagne)kalem npakTUKu

AIPM (nyHKTbI 3.9, 4.5).

6.3. OTBeTbl NONb30BaATENAM A0NKHbI
orpaHn4mMBaTbCA OTBETOM Ha

HEenocpeAcTBEHHO 3a4aHHbIA  BOMPOC WU
cooTBeTCcTBOBATb NYHKTam 3.9 n 4.5 Koaekca

HaaneKalen npakTukm AIPM.

authorized employees shall be
knowledgeable about the requirements of
this Guidance, the current legislation of the
Russian Federation, the AIPM Code of
Practice and internal corporate policies,

including pharmacovigilance and medical

information requirements.

6.2. Questions from healthcare
professionals and patients regarding the
provision of medical information shall be
registered if asked via a communication
channel controlled by the company or via an
uncontrolled channel (if the company has a
social media monitoring process configured
to identify such questions). The company
shall give answers to registered questions in

accordance with the AIPM Code of Practice

(clauses 3.9, 4.5).

6.3. Responses given to users shall be
limited to direct answers to the question
asked and shall comply with clauses 3.9 and

4.5 of the AIPM Code of Practice.
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OTBeT B TOM 4uUCne He [0/XKeH

Mcnonb3oBaTbCA B  UEeNAX pexkaambl WU

NpoABUNKEHUA bapmaLeBTMYECKOrO
npoaykTa (Hanpumep, B cnydyae Bonpoca bes
YKa3aHun

TOproeoro HamMmeHoBaHMA, B

OoTBETE  TOProBoe€  HaMMEHOBaHME  He
MCNonb3yeTca), coaep:KaTb PEKOMeEHAAUUM
(coseTbl

MeANLMHCKOTo XapakTepa

OTHOCUTE/NIbHO Tepanuu, A03MPOBOK U T.M. ).

6.4. WHPopmauma OT KOMMaHuU
[ONIXKHA OblTb aKTyaNbHOM, ACHOM, TOYHOWM,
0bObEKTUBHOM, AOCTOBEPHOM, OCHOBbIBATHLCA
Ha YTBEPXKAEHHOM WMHCTPYKLUMN no

MEANLMHCKOMY MPUMEHEHUIO.

6.5. lpenocrtaBnAa B OTBETE CCbIIKY

Ha He3aBMCUMbIN KOMMNaHuA

pecypc,
npoBepAeT aKTya/lbHOCTb WM COOTBETCTBUE
nHGOpPMaLMM NO CCblJIKE BCEM NPUMEHMMbIM
TpeboBaHMAM  (TpeboBaHMA  KOMMNaHUW,
AIPM, poccuiMCKOro 3akoHOoAaTenbCcTBa) Ha
0ATy NMPOBEPKU; peKoMeHAyeTcAa YKasbiBaTb
naty nocnegHero aocTyna no

Hpe,ﬂ,OCTaBﬂﬂeMOVI CCbIJIKE.

6.6. Npun npepoctaBNeHMN OTBETA Ha
KaHane, AOCTYNMHOM LUMPOKOM ayanTopum,
KOMMaHMA AoHa cobnogath cneayowme

TpeboBaHusA:

The answer, among other things, shall
not be used for advertising or promoting a
pharmaceutical product (for example, if the
question does not contain a trade name, a
trade name shall not be used in the answer)
or contain medical recommendations (advice

on treatment regimen, doses, etc.).

6.4. The information provided by the
company shall be relevant, clear, accurate,
and based on the

objective, reliable,

approved package leaflet for medical use.

6.5. When providing a link to an
independent resource in its response, the
company shall verify the relevance and
compliance of the information available via
the link with all applicable requirements
(company requirements, AIPM requirements,
Russian legislation) as of the date of such
verification; it is recommended to specify the

date of the last access.

6.6. When providing a response on a
channel accessible to the general public, the
company shall comply with the following

requirements:
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® OTBE€Tbl KOMMNAHUMN HEe OO0J1KHbI

noAMEHATb KOHCyNbTaUUIO Bpa4a nan

NPun3biBaTb K CaMOJ1IEHEHUNIO;

* B  OTBeTax Ha BOMPOCHI,
Kacatowmeca npumeHeHus 6espeLentypHoOro
dbapmaL,eBTMYECKOTO

NPOAYKTa, AOJ/IKHO

coaepxaTbea npeaynpexaeHuve 0
HeobXxoAMMOCTU MOYYNTb  KOHCY/IbTaLMIO
cneuumanmcra 34paBOOXpPaHeHnn n
NpUMeHeHnsa GpapmMaLLeBTUYECKOro NPOAYKTa
B COOTBETCTBMM C Ha3HaYEeHUAMM eyallero
Bpaya. Mpwn aTOM AonycKaeTcs
npeaocTaB/ieHUe CCbIIKM Ha MHCTPYKLMIO NO

MEANLMHCKOMY MPUMEHEHMIO NPOAYKTA.

e B C/lyyae, eCAM BOMPOC Kacaetca
peuenTypHoro bapmaLeBTUYECKOTO

NPoAyKTa, OTBeT AO0/MKeH ObITb orpaHuyeH

npeaynpexaeHMem o0  HeobxoaMmMOCTU
MNOMIYYNTb  KOHCYNbTaUMIO  cheuuManucTa
34paBOOXPaHeHUs n npUMeHeHnn
bapmaLeBTUYECKOTO NpPoAyKTa B

COOTBETCTBMMN C HaA3HA4YeHMAMMU nNevallero

Bpaya WAM  0bpaTuTbcA B CAYXKOY

npeaocTaBaeHnn HEOT/IOXKHOWM
MEeLNLMHCKON NoMoLLu. Mpr 3TOM KOMNAHKUA
ocyliecTBaseT paboTty C OaHHbIMM
3anpocamu cornacHo nyHkTy 4.5. Kopgekca
Hagnexxauen npaktnkn AIPM un pasgenam 8
M 9 HacToAWMX PekomMeHaauui (B cnydyae
3anpocoB nNo 6e30MacHOCTM M NpeTeH3nn no

KayecTBy NPOAyKTa).

M B oTBEeTax Ha BOMNPOChI,

Kacawouinecs 3aboneBaHun, nx

e the company's responses shall
not replace a doctor’s consultation or

advocate self-treatment;

e answers to questions regarding
the use of an over-the-counter
pharmaceutical product shall contain a
warning about the need to consult a
healthcare professional and to use the
pharmaceutical product in accordance with
the instructions of a consulting physician. In
this case, it is allowed to provide links to the

package leaflet for medical use of the

product;

e if the question concerns a
prescription pharmaceutical product, the
answer shall be limited to a warning about
the need to consult a healthcare professional
and to use the pharmaceutical product in
accordance with the instructions of the
consulting physician or to contact emergency
medical services. The company shall handle
such inquiries in accordance with clause 4.5
of the AIPM Code of Practice and parts 8 and

9 of this Guidance (in the case of safety

inquiries and product quality complaints);

* answers to questions concerning
diseases, their prevention and treatment,
and healthy lifestyles may include links to
patient-oriented resources, including the
contact information of a dedicated “hotline”.

When answering, it is not recommended to
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NPodUNaKTUKM W NeyYeHus, 340POBOro
06bpasza KM3HM, AOMYCKAEeTCa pasmelleHune
CCbINIOK Ha pecypcbl, NpeaHasHayeHHble Ans
NauMeHToB, B TOM 4YMUC/Ie  KOHTaKTbl
BblAE/IEHHOM «ropsaYeln IMHUKMY. B oTBETaxX He
PEKOMEHAYEeTCA UCNOb30BaTh CneLmanbHble
MeANLMHCKME TEPMUHbI, NpeaHa3HayYeHHble

ANA CNeunanmcToB 34paBOOXPaHEHNS;

® OTBE€Tbl HE AO0JIXKHbl COAepXKaTb

Ha3BaHWM dapMaLEeBTUYECKUX MNPOAYKTOB,

OTMyCKaemblx MO  peuenTy, a paBHO
n3obpaxkeHni YyMaKOBKM TaKNxX
bapmaueBTUYECKMX MNPOAYKTOB WUAn  ee

3/IEMEHTOB, WAN UMHbIM o0bpa3om ObiTb

HanpaB/AeHHbIMU Ha npoAaBuXKeHne
dapmaLeBTUYECKOTO NnpoAayKTa,

OTMYCKaemoro no peuenTy ;

°* B C/lyyae, eCc/iM HAMMEHOBaHMe
6e3peLenTypHOro npoAyKTa coBnagaetr c
HaMMeHOBaHMEM peLenTypHOro NpoayKTa, B
oTBeTe A0/IKHO ObITb YeTKO 0603HAYEHO, YTO
OTBeT KacaeTca 6e3peuenTypHOro npoaykrta
(Heobxoammo ykasatb MHH, dopmy Bbinycka,
O03MPOBKY W MNpoyMe acneKkTbl, KOTopble
OT/INYatoT

JaHHbIN 6e3peLenTypHbIN

NPOAYKT OT peLenTypHoro);

* B C/lyyae, ecnu AO0CTyn K KaHany
KOMMYHMKaLMM NpeaHasHayeH TO/NbKO ANs
CneunanncToB 34paBoOXpaHEHNA, KOMMNaHUSA

BNpaBe  NPeAoCTaBATb  MHPOpMauMio,

KacalolylocA  peuenTypHbIX  NPOAYKTOB

KOMMNaHunn, He ABNAKLWYHOCA peKﬂaMOVI

(moanyHKT 2.5.2 Kopekca Hagnexkalien

use specialized medical terms intended for

healthcare professionals;

e answers shall not contain the

names of prescription pharmaceutical
products or images of their packaging or
elements thereof or otherwise be aimed at
promoting a prescription- pharmaceutical

product;

e if the name of an over-the-
counter product is the same as the name of a
prescription product, the answer must clearly
state that it concerns the over-the-counter
product (INN, pharmaceutical form, strength
and other aspects that distinguish this over-
the-counter product from the prescription

product must be specified);

e if the communication channel is
accessible only to healthcare professionals,
the company shall have the right to provide
information  regarding the company's
prescription products if it is not promotional
in nature (sub-clause 2.5.2 of the AIPM Code
of Practice). The information provided in
response to an inquiry of a healthcare
professional shall be comprehensive and
evidence-based. The information shall be
supported by appropriate links indicating the
author's name, the full name of the article or
monograph, the place of its publication, the
year of its publication, and volume, issue and
page numbers (sub-clause 3.9.10 of the AIPM

Code of Practice); answers to questions

concerning the use of unauthorized products
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NPaKTUKK AIPM). NHdopmaums,

npegocraBnAaemaa B OTBET Ha 3anpoc

cneymnanncta  34paBOOXPaHEHUNA, OO0/1XKHA

6bITb ncyepnbiBaroLLe n Hay4HO

060CHOBAHHOMN. MHbopmauma  AOKHa

noAKpennATbCA COOTBETCTBYHOLLMMMU
CCbIIKAMM C YKa3aHMEM WMEHM aBTopa,
MOMHOrO Ha3BaHMA CTaTbM UAM MOHOrpadum,
mecTa nybamkaumm, roga usgaHui, Homepa
TOMa, BbIMycKa M cTpaHuubl (noanyHKT 3.9.10
Kooekca Haanexauwer npaktukn AlIPM);

OTBETbI Ha BOMpPOChI, Kacawuwneca

npYMeHeHus He3aperncTpMpoBaHHbIX
NPOAYKTOB WAW BbIXOAALWME 33 npesessbl
NHCTPYKLMN no MeAULMHCKOMY
NPUMEHEHMNIO, MOTYT ObITb MpPeaoCTaBNEHbl
WCKNOYMTENbHO MONb30BaTeNto, 3a4aBliemy
BONPOC (Hanpumep, B IMHHOM COOBLLEHNN),
npM 3TOM CamM BOMPOC [AO/XKeH ObITb
YAANEeH/CKPbIT C KaHa/la KOMMYHMKauMu B
CNyyae, eCAM  KaHan  KOHTpoaupyeTca
KOMNaHWen Uan NpuBAEKAeMOM KOMMaHWemn

TpeTben CTOPOHOM.

or off-label use may be provided exclusively
to the user who asked the question (e.g., in a
direct message), while the question itself
shall be deleted/hidden from the
communication channel if the channel is

controlled by the company or a third party

engaged by the company.
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7. MWcnpasneHue

HepoCToBepHOK  u/wmam HEKOPPEKTHOM1

uHpopmaumMm  Ha  HEKOHTPOAUPYeMbIX

KOMMNaHUe KaHanax KOMMYHUKaLUnun

7.1. B cnyyae, ecinm Ha KaHane
KOMMYHUKaLmK, He KOHTPO/IMPYyeMOM
KOMMNaHWEeN UAN NPUBNEKAEMOIN KOMMNAHWEN
TpeTbeh CTOPOHOM, BO3HMKAeT BOMPOC OT
nonb3osaTens no 6e3peuentypHOMy

bapmaueBTMUYECKOMY  NPOAYKTY  u/uau
ANCKyCCUA NoNb30BaTeNen, KomnaHum u/mnm
npuBAEKaeMOoM KOMMNaHneln TpeTben CTOpoHe
Ha CaMOM KaHane peKkomeHAyeTca caenaTb
npeaynpexaeHne  nonb3oBaTento(am) o
HeobxoaMmocTn CcobAAEeHUA MHCTPYKLUK
no MeANLMHCKOMY NMPUMEHEHMIO, O HATMYNK
NPOTUBOMOKa3aHWM K NPUMEHEHUIO
dapmaueBTUYECKOTO NpPOAYKTa,

HGO6XO[I,VIMOCTVI nonyvyeHmMA KOHCyY/1bTaunmn

CneunanuncTos, a TaKxe (npwm
HeobxoaMmocTH) obpatutbea K
nonb3osaTento, obnajalolleMy MpaBamu
agMUHUCTpPATOpPa [AaHHOro0  couManbHOro

meauna, C 3anpocom Ha yaaneHue wWnau

KOPPEKTUPOBKY HEe3TUYHOM n/mnm

HeJoCTOBEPHOM  MHPOPMALMKN,  KOHTEHT
KOTOpON He cooTBeTcTByeT TpeboBaHMAM
AeNCcTByOLWEro 3aKOHOAATeNbCTBa
Poccuitckon depepaumn, Koaekca

Hagnexkawen npaktukm AIPM, BHYTPEHHWX

NONNTUK KOMHaHMVI, npasuiam COO6LLI,eCTBa.

7.2. B cnyyae, ecnnm Ha KaHane

KOMMYHUKaLMKU,  HE  KOHTPOAMPYyEeMOM

Incorrect

7. Correction of Inaccurate and/or

Information on Communication

Channels not Controlled by the Company

7.1. If a user's question and/or a

discussion about an over-the-counter

pharmaceutical product arises on a
communication channel not controlled by the
company or a third party engaged by the
company, the company and/or a third party
engaged by the company is advised to warn
the user(s) about the need to comply with the
package leaflet for medical use, the existence
of contraindications to the use of such a
pharmaceutical product and the need for
professional advice, and (if necessary) to
contact a user having administrator rights in
this social media with a request to delete or
correct unethical and/or inaccurate
information whose content does not comply
with the requirements of the current
legislation of the Russian Federation, the
AIPM Code of Practice, internal corporate

policies and community rules.

7.2. If a user's question and/or a

discussion about a prescription
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KOMMNaHWeN UAN NPUBAEKAEMON KOMMAHUEN
TpeTbel CTOPOHOM, BO3HUKAET BONPOC M/nnm
ANCKYCCUA NONb30BaTeNel No peuenTypHOMY
bapmaueBTMYECKOMY NPOAYKTY, KOMMNaHWUU
M/MAN NpUBNEKAEMON KOMNaHMEN TpeTben
CTOPOHE, B C/ly4ae ObHapyKeHUA U Hannuuna
TEXHWUYECKOWN BO3MOXKHOCTU, PEKOMEHAYETCA
06paTUTbCA K NoNb3oBaTento, obnagatowemy
npasamu

agMUHUCTpaTOopa AaHHOro

COUMANbHOroO Mmeama, C  3anpocom  Ha
yAaneHne HeaTUYHON U/Unm HeZoCTOBEPHOM
MHOOPMALMM,  KOHTEHT  KOTOpOWM He
cooTBeTCcTBYeT TpeboBaHMAM [ENCTBYHOLLErO
3aKoHogaTenbcTBa Poccuiickoint depepaumn,
Koaekca Hagnexkawen npaktuku AlPM,
BHYTPEHHMX MOJIMTUK KOMMAHWUI, npaBuiam

coobulecTsa.

Mpn HanpasneHWM TaKoro 3anpoca
KOMMNaHWA WAN NpUBAEKaeMaa KOMMaHMeM
TPEeTbA CTOPOHA AOJIXKHbl YKa3aTb, OT KaKoOWM
KoMnaHuu ncxoamt nHbopmauma. KomnaHma
co3gaeT M UCNoAb3yeT A[as 3TUX uenew
TONbKO KOPMOPATUBHYIO YYETHYH 3anucb C
Ha3BaHMEM KOMMNAHUM B COCTaBE MMEHMU
y4yeTHOM 3anmcu (npu 3TOM Ha caiTe
KOMMNaHUN MW MHOM KaHane KOMMYHMKaLUK
C OTKPbITbIM AOCTYNOM A/A MOJib30BaTenemn
HeobxogMmo OTpasuTb, 4YTO MHPOopMaLums,
nybaMKyemaa nocpeacTBOM TONbKO TaKOM
YY4ETHOM  3anucy,

oTpa)kaeT  Mo3uuMmio

KOMMNaHnK).

pharmaceutical product arises on a
communication channel not controlled by the
company or a third party engaged by the
company, in case of its detection and if it is
technically possible the company and/or a
third party engaged by the company is
advised to contact a user having
administrator rights in this social media with
a request to delete unethical and/or
inaccurate information whose content does
not meet the requirements of the current
legislation of the Russian Federation, the
AIPM Code of Practice, internal corporate

policies and community rules.

When sending such a request, the
company or third party engaged by the
company shall indicate the company from
which the information is coming. For this
purpose, the company shall create and use
only a corporate account with the company's
name included in the account name (in this
case, the company's website or other
communication channel with open access for
users shall state that only the information
published via such an account reflects the

company's true position).

The information provided by the
company shall not be promotional in nature
or go beyond the scope needed to correct
inaccurate information (in accordance with
the package leaflet for medical use of the

pharmaceutical product).
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NHdopmaLms, npeaocTasnsemasn
KOMNaHWEN, He A0MKHA HOCUTb PEKNAMHbIN

XapaKTep W BbIXOAUTb 3a PamMKM 0bbema,

Heobxoanmoro ana ncnpasneHus
HeJ0CTOBEPHOM nHpopmaumu (B
COOTBETCTBUM C WHCTPYKLMEN no
NPUMEHEHUIO dapmaueBTMyeckoro
npoAayKTa).

Mpun HanpasaeHuu
COOTBETCTBYIOLLEr0  3ampoca  KOMMaHuu

M/MAN NpUBNEKAEMOM KOMNaHWEN TpeTbei

CTOPOHE  PEKOMEHAYeTCA  OTC/AEeXMBATb
npouecc yaaneHua Wu/Man KoppPeKTUPOBKMU
NHPopMaLmm nonb3oBaTesiem,
obnapgarolero npasamm agmuMHUCTpaATopa.
Mpn HeooOCTUXKEHUM pe3ysibTaTa KOMMNAHWUM
/NN NpuBNEKaeMO KOMMNaHWEn TpeTbewn
CTOpPOHe pekomeHayeTcA HanpaBuUTb
NOBTOPHbIM 3anpoc Bnafenbly camta WK
AencTBoBaTh B COOTBETCTBMU C MOJIUTUKAMM U
npaBunamm paboTbl CO CMOPHbIM KOHTEHTOM,
npeaycCMOTPEHHbIMMU onpeaenieHHbIM

coumanbHbIM Meaua.

8. PeKomeHpauum No MOHUTOPUHTY U
06paboTKke nHpopmauum no 6esonacHocTu

dapmaueBTMYECKMX NPOAYKTOB

8.1. KomnaHun cnegyet perynspHo
OCyLLEeCTBNATb MOHWUTOPUHT
KOHTPO/IMPYEMbIX KaHanoB KOMMYHUKaALUWUN,
OTKPbITbIX A4/1A LWUPOKON ayauTopuu, Ha
npegmert

Haan4unAa noTeHUManbHbIX

When sending a request to this effect,
the company and/or a third party engaged by
the company is advised to monitor the
process of deletion and/or correction of
information by the user having administrator
rights. In the event of a failure to reach the
desired result, the company and/or a third
party engaged by the company is advised to
send a second request to the website owner
or act in accordance with the policies and
rules for handling contentious content

provided for by the given social media.

8. Guidance for Monitoring and
Processing Information on the Safety of

Pharmaceutical Product

8.1. The company shall regularly
monitor controlled communication channels
open to the general public for potential user
messages

concerning the safety of

pharmaceutical products.
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coobLLeHui nonb3oBaTesnen no
6e3onacHocTH bapmaueBTUYECKNX
NPOAYKTOB.

Cnepyert obecneunTb TaKylo
nepuoaAnNYHOCTb npocmoTpa

KOHTPOIMPYEMbIX KaHaNoB KOMMYHUKaLMA

KOoMNaHuewm n/mnn npuBaeKaemomn

KOMMaHMen TPpeTbel CTOPOHOM, YTOObI
BbIMO/IHANOCL TpeboBaHWE B OTHOLIEHUU
BPeMeHW NpeaoCcTaB/eHUs MOTEeHUMaNbHbIX
BaNMAHbIX coobueHnit no 6esonacHocTn B
YNO/IHOMOYEHHble OpraHbl, HAYMHAA C AaThbl,

Korga uHoopmauyma bbina pasmeleHa.

KomnaHua peructpupyet coobuieHua
nosib3oBaTe e no 6e3onacHocTH
dbapmMaLeBTUYECKMX MPOAYKTOB B pPaMKax
YCTAHOBNEHHOMW B  KOMMNAHUM  CUCTEMDI
dapmaKoHag3opa, NPOM3BOAUT OLEHKY Ha
npegmeT Ux BaAMAHOCTUN UAN HEBAZIMAHOCTH,
a TakXke 06paboTKy M nepegavy nHbopmaumm
B COOTBETCTBUM c AENCTBYHOLLMM
3aKOHOZaTe/IbCTBOM n BHYTpPEHHeM

NMONUTUKOM KOMMNAHWUMN.

8.2. B KOHTpOAMpyembix KaHanax
KOMMYHUKaUMM KOMMNAHUU PEeKoOMeHAYyeTcs
obecneynTb NO/b30BATENSIM BO3MOMKHOCTb
Ana 0bpaTHOM CBA3M C KOMMNAHWEN C Lenbto
coobuieHna nHbopmauum no 6esonacHocTH
dapmaLeBTUYECKNX MNPOAYKTOB, Hanpumep,
yepes ¢opmy obpaTHOM cBA3KU, opmy

CoObLLEeHNA, aApec 3/NEKTPOHHOM MoYTbl

It is necessary to ensure that the
company and/or a third party engaged by the
company review controlled communication
channels frequently enough that the
requirement regarding the time limit for
provision of potential valid safety messages
to regulatory authorities, starting from the
information was

date the posted, is

observed.

The company shall register consumer
reports on the safety of pharmaceutical
products within the framework of the
pharmacovigilance system established by the
company, evaluate their validity or invalidity,
and process and transfer information in
accordance with applicable laws and internal

corporate policies.

8.2. In the company-controlled
communication channels, it is recommended
to provide users with an opportunity to
provide feedback in order to report
information on the safety of pharmaceutical
products, for example, through a feedback

form, message form, e-mail address and/or
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n/mnn Homep TenedoHa ynoaHOMOYEHHOTO

oTAeNIa KOMNaHUN.

B dopme obpaTHOM CBA3M KOMMAHUMU
pekomeHayeTcs npeaycmoTpeTb
cneumanbHoe none  (checkbox) ana
npeaocTaB/ieHMa NONb30BaTeNIEM COrnacus
Ha 06paboTKy MepcoHanbHbIX AaHHbIX B
COOTBETCTBMW C TPeboBaHMAMU MNOAUTUKMK
06paboTKM

nepcoHanbHbIX AaHHbIX

KOMMNaHUMN.

Mpu nonyyeHun obpaweHna oOT

nosb3oBaTens C MHPopMaLmen no
6e3onacHocTH dapmaueBTMYECKOro
npoaykta 4epe3 ¢opmy ob6paTHOM CBA3M
KOMNaHWM HeobxoaMMmo NpeaoCcTaBUTb OTBET
noab3oBaTento no YKa3aHHbIM UM

KOHTAaKTHbIM AaHHbIM B COOTBETCTBUU C

TpeboBaHMAMM BHYTPEHHEWN NONUTUKMU
KOMMNaHUMU.
Mocneaytouyto KOMMYHUKaLUIO

KOMMNaHUU U/UNn NPUBNEKAEMOM KOMNAHUEN
TPeTbel CTOPOHbI C TaKMM MONb30BaTeNEM B

CBA3M C ero coobuieHMem, CoAepMKalimum

NOTEHLMANbHYIO NHdopmaLumio no
6e3onacHoCTH dapmaLeBTUYECKOro
NPoAyKTa, PEeKOMeHAyeTCcA OCyLWecTBAATb

BHE PaMOK CouUMabHbIX Meana NocpeacTtsom

KOpnopaTuBHOM y4YeTHOM 3anucu o

Ha3BaHMEM KOMMAHUM B COCTaBe WMMEHMU
y4YeTHOM

3anncum B COOTBETCTBUU C

Tpe6OBaHVIF|MVI, YCTaHOB/1IEHHbIMU

BHYTPEHHUMU NOTUTUKAMUN KOMMNAHWM.

phone number of the company's authorized

department.

In the company's feedback form, it is
recommended to provide a special field
(checkbox) for the user to give his/her
consent to personal data processing in
accordance with the requirements of the

company’s personal data processing policy.

When receiving a user report
containing information on the safety of a
pharmaceutical  product through the
company's feedback form, it is necessary to
provide a response to the user using the
contact information indicated by him/her
pursuant to the requirements of the

company's internal policy.

It is recommended to conduct any
subsequent communication between the
company and/or a third party engaged by the
company and such a user in connection with
his/her potential

report containing

information on the safety of a
pharmaceutical product, not through social
media, but through a corporate account with
the company's name included in the account

name in accordance with the requirements

established by internal corporate policies.
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8.3. B C/lyyae npusaevyeHusn

KoMnaHuem TpeTbemn CTOPOHBbI ana
OCYLLECTB/IEHNA MOHUTOPUHIA MHGOPMaLMn
no 6e3onacHocTH bapmaueBTUYECKMX

NPOAYKTOB,  KOMMNaHUW  peKoMeHayeTcs
NPOBOAMUTbL ANA COTPYAHUKOB NPUBIEKAEMOM
opraHuM3auMn TPEHWHTM NOo  BOMpocam
dapmakoHaga3opa M npoueaypam cbopa wu
nepegayun COOTBETCTBYIOWEN MHDOPMaLMK, a
TaKKe perynapHyto

CBEPKY MMetoLmxca

AaHHbIX no 6e3onacHocTH

dbapmaL.eBTUYECKMX NPOAYKTOB.

8.4. MNpun obHapyXeHUn coobuieHni
no 6esonacHoCTH bapmaLeBTUYECKNX

NPOAYKTOB Ha HEKOHTPO/IMPYEMbIX KaHanax

KOMMYHUKaLMK, Takue coobueHnn
nepegatTcA B YNONHOMOYEHHbIA OTAenN
KOMNaHnun U1 nognexatr obpaboTke B
COOTBETCTBUMU C TpeboBaHMAMM

3aKOHO4aTENbCTBA U BHYTpeHHeﬁ NONUTUKOM

KOMMaHUM. PekomeHpyeTca BECTU
KOMMYHMKaLMIO C JIMLOM, COOBLMBLLMM
MHPopMaLmto no 6e3onacHocTH

dbapmaueBTMYECKMX NpoAyKTOB, B ¢dopmaTe
JINYHbIX COOOLWEHUNA C Uenbio M3berkaHun
nybanyHoro poctyna K uMHPopmauum o

COCTOAHWUN 340P0OBbA NLIA.

8.3. If the company engages a third
party to monitor information on the safety of
pharmaceutical products, the company is
advised to arrange trainings for the
employees of the organization so engaged on
matters of pharmacovigilance and
procedures for collecting and transmitting
relevant information, as well as regular
verification of the available data on the safety

of pharmaceutical products.

8.4. Upon the detection of messages
on the safety of pharmaceutical products on
uncontrolled communication channels, such
messages shall be transmitted to the
company's authorized department and shall
be processed in accordance with the
requirements of the law and internal
corporate policies. It is recommended to
communicate with the person who provided
information on the safety of pharmaceutical
products in the form of private messages in

order to avoid public access to information

about the person's health status.
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8.5. KomnaHmam perkomeHayeTcsa

OCYLLEeCTBNATb MOHUTOPUHT cainTos
NoAAEPKKN MALMEHTOB U COLMANbHbIX TPynn
no onpeaefieHHbIMU 3aboneBaHUAMU Ans
uenen cbopa nHdopmaumm no 6esonacHOCTH
bapmaLeBTUYECKMX NPOAYKTOB.

nepMOﬂ,W—IHOCTb MOHUTOPUHTA AaHHbIX

CalToB CnefyeT onpeaenATb B 3aBUCMMOCTU
OT PUCKOB, CBA3AHHbIX C MOHUTOPUPYEMBIM

dbapmaL,eBTUYECKMM MPOAYKTOM.

8.5. Companies are advised to

monitor patient support websites and social
groups dedicated to specific diseases to
collect information on the safety of
pharmaceutical products. The frequency of
monitoring of such websites shall be

determined depending on the risks

associated with the monitored

pharmaceutical product.
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9. PeKomeHAaLUN N0 MOHUTOPUHTY U

0b6paboTKe npeTeH3UMA NO  Kayecrsy
dapmaueBTUUECKMX NPOJYKTOB
9.1. KomnaHuu pekomeHayeTcA

OCYLLECTBAATb MOHUTOPUHT
KOHTPO/IMPYEMbIX KaHa/lioB KOMMYHUKaLUM
Ha npegmMeT HaaAuumMa  NOTeHUMaANbHbIX
cooblleHNn nonb3oBaTenei, coaepKalimx
NPeTeH3nn No KayecTBy papmMaL,eBTUYECKMX
NpPoAyKToB. NepnoanYyHOCTb MOHUTOPUHTA, a
TaKXe  npasBuia  06paboTKM  AaHHbIX
coobuieHnt onpeaenatoTca TpeboBaHUAMM

BHYTpeHHeﬁ NOZIMTUKU KOMNAHUMN.

PekomeHpyeTca perynapHbIi
MOHWUTOPUHI  KOHTPOAMPYEMbIX  KaHanoB
KOMMYHUKaLN KOMMaHueMn n/mnu
npuBieKaemomn KoMnaHuem TpeTben

CTOpOHOﬁ B cooTBeTCTBUAN C Tpe6OBaHMF|MVI

3aKOHOZaTeNbCTBA n BHYTPEHHMMM
NONANTUKAMM KOMMAHUN.

Pabota c coobueHmaAMmn
nosnb3oBaTesnen, pasmMmeLLeHHbIMK B
HEKOHTPOANPYEMbIX KaHanax
KOMMYHUKaLN, ocyliecTsaseTca B

cooTBeTCcTBUN C Tpe6OBaHVIF|MM BHYTpeHHeﬁ

NONMNTUKN KOMNAHUMN.

9.2. B KOHTpoaupyembIx KaHanax

KOMMYHUKaUMN KOMNAHUWN pPeKoOMeHAOYyeTCA

9. Guidance for Monitoring and
Processing Complaints Concerning the

Quality of Pharmaceutical Products

9.1. The company is advised to
monitor controlled communication channels
for potential user messages containing
complaints concerning the quality of
pharmaceutical products. The frequency of
such monitoring, as well as the rules for
processing such messages, shall be
determined by the requirements of the

internal corporate policy.

It is recommended to ensure regular
monitoring of controlled communication
channels by the company and/or a third party
engaged by the company in accordance with
the requirements of legislation and internal

corporate policies.

User messages posted via
uncontrolled communication channels shall
be handled in accordance with the

requirements of the internal corporate

policy.

9.2. In the company-controlled

communication channels, it is recommended
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obecneyntb MONb30BaTENIAM BO3MOMKHOCTb
ANnA obpaTHOM CBA3M C KOMMNAHUEN C Lenbto
coobuieHns MHPopmauuu, coaepikalien
npeTeH3umM No Kadvectsy $papmaL,eBTUYECKMX
NPOAYKTOB,

Hanpumep, dopmy

yepes
obpaTtHoi cBA3n, dopmy cooblieHuns, agpec
3N1EKTPOHHOM NOYTbI U/UNn Homep TenedoHa

YNO/THOMOYEHHOrIo oTAe/1la KOMNaHUN.

B dopme obpaTHOI CBA3M KOMMNAHUMU
pekoMeHAayeTcs npeaycmoTpeTb
cneumanbHoe none  (checkbox) gnsa
npeaocTaB/ieHMa NONb30BaTeNEM COornacus
Ha 06paboTKy NepcoHa/NbHbIX [AaHHbIX B
COOTBETCTBUN C TpeboBaHUAMU MNOAUTUKMU
06paboTKM

nepCcoHanbHbIX AaHHbIX

KOMMNaHUMN.

Mpu nonyyeHun obpaweHna oOT

nonb3oBaTena ¢ MHGopmaumen No KavyecTsy
bapmaueBTMYECKOro NPOAYKTa Yepe3 popmy
obpaTHOM CBsI3M KOMMAHWUM HeobxoaMmo
npeAocTaBUTb

OTBE€T MNoJib30BaTeENIO NO

YKa3aHHbIM MM KOHTAKTHbIM JAdadHHbIM B
cooTBeTCcTBUN C Tpe6OBaHVIF|MM BHyTpeHHeVI

NONNTUKU KOMNAHUMN.

9.3. Mpu OTCYTCTBUU

dopmbl
06paTHOM CBA3M Ha KaHaNe KOMMYHUKALUu

Aonyctmmo npegnoxnTb nonb3oBaTesito

nepegatb B KOMNaHWUO  coobuieHue,

coaep)kaliee NPeTeHsuto Mo KayecTBy

dbapmaLeBTMYECKOTO  MPOAYKTA, MNHbIM

cnocobom, Hanpumep, nocpeacTBom

to provide users with an opportunity to
provide feedback in order to communicate
information containing product quality
complaints, for example, through a feedback
form, message form, e-mail address and/or
phone number of the company's authorized

department.

In the company's feedback form, it is
recommended to provide a special field
(checkbox) for the user to give his/her
consent to personal data processing in
accordance with the requirements of the

company’s personal data processing policy.

When receiving a user request
containing information on the quality of a
pharmaceutical  product through the
company's feedback form, it is necessary to
provide a response to the user using the
contact information indicated by him/her
pursuant to the requirements of the

company's internal policy.

9.3. If there is no feedback form on
the communication channel, it is permissible
to ask the user to provide the company with
the message containing a complaint
concerning the quality of a pharmaceutical
product in another way, for example, through

the official website of the company and/or of
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obMuManbHOro caiTa KomnaHum wu/mam

COOTBETCTBYIOLLENO dbapmaueBTMYECKOTO

npoaykta wuam TtenedoHa KomnaHuu. [pu

aTOM KOMMaHUK pekomeHAayeTcA
OCyLLEeCTBNATb KOMMYHMKaLMIO C
nonb3oBaTenem nocpeacTBOmM
KOpnopaTuBHOM y4YeTHOM 3anucu o

Ha3BaHMemM KOMMaHWKN B COCTaBe WUMEHMU

y‘-lETHOVI 3anuncum B COOTBETCTBUM C

Tpe6OBaHVIF|MVI, YCTaHOB/1IEHHbIMU

BHYTPEHHUMU NOTNTUKAMMU KOMMNaHUN.

9.4. Mpun obHapyXeHMn coobuleHuin

Nno KadyectBy $apmaueBTUYECKMX NPOAYKTOB

Ha KOHTPO/IMpPYEMbIX KaHanax
KOMMYHMKaLmK, Takue coobueHns
nepefaroTcA B YNOJHOMOYEHHbIA OTAEN
KOMNaHun U1 noanexatr obpaboTke B
COOTBETCTBMMU C BHYTPEHHEN MNOJUTUKOM
KOMMaHUM. PekomeHpyeTca BECTU
KOMMYHMKaLMIO C JIMLOM, COOBLMBLLMM
nHbopmaLmio no KayecTsy

dbapmaueBTMYECKMX NpPOAYKTOB, B ¢dopmaTe
JINYHbIX COOOLWEHUNA C Uenblo M3berkaHun
nybanyHoro poctyna K uMHPopmauum o

COCTOAHWUN 340P0OBbA NLA.

KomnaHus pernctpupyert coobuieHus
nonb3oBaTenemn no KauecTBy
bapmaueBTUYECKMX MNPOAYKTOB B pPamKax
YCTaHOB/IEHHON B

KOMMNaHUU CnCTtembl

KOHTPONA  KayecTBa  ¢$apmaLeBTUYECKMX
NPOAYKTOB, NPOMU3BOAMT OLLEHKY Ha NpeameT

MX BaMAHOCTUN NN HEBAZTMAHOCTUN, @ TaKXKe

the corresponding pharmaceutical product or
by the company's telephone. The company is
advised to communicate with the user
through a corporate account with the
company's name included in the account
name in accordance with the requirements

established by internal corporate policies.

9.4. Upon the detection of any reports
on the quality of pharmaceutical products on
controlled communication channels, such
messages shall be transmitted to the
company's authorized department and shall
be processed in accordance with the
requirements of internal corporate policies.
It is recommended to communicate with the
person who provided information on the
quality of pharmaceutical products in the
form of private messages in order to avoid

public access to information about the

person's health status.

The company shall register user
reports on the quality of pharmaceutical
products within the framework of the
pharmaceutical product quality control
system established by the company, evaluate
their validity or invalidity, and process and
transfer information in accordance with the

requirements of internal corporate policies.
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06paboTky M nepegayvy uHPopmauumn B
COOTBETCTBMM C TPEOOBAHUAMMU BHYTPEHHEM

NONNTUKU KOMMNAHUMN.

9.5. O6paboTKa CoOobLEHN

nonb3oBaTesieil, KoTopble OAHOBPEMEHHO
coaepat uHpopmaumto no 6esonacHoCTn n
KayecTBy ¢dapmMaLeBTUYECKOro NPOAYKTa,
OCyLLLeCTBNAETCA B nopaake,
npeaycMOTPEHHOM BHYTPEHHEW MNOAUTUKOM
KomnaHumn

KOMMNaHuu. pekomeHayeTcA

npeaycmoTpetb 3OPeKTUBHbIM  MexaHU3M
B3amMmogenctena n obmeHa mHdbopmaumen
no TaKMMm

coobuieHnam MexXay

COOTBETCTBYOLMMMU bYHKLMOHaNbHbIMM

nogpasgeneHnamm KOMnaHun.

9.5. User messages that
simultaneously contain information on the
safety and quality of a pharmaceutical
product shall be handled in the manner
prescribed by internal corporate policies. A
company is advised to provide an effective
mechanism for interaction and exchange of
information on such messages between the

corresponding functional departments of the

company.

38



MpunoxkeHue
HactoAawmwme PekomeHgaumnm
noAroToBNEHbI Ha OCHoBe aHanun3a

cneayrownx OCHOBHbIX AOKYMEHTOB:

— ®epepanbHbli

13.03.2006 r. N2 38-®3 «O peknamey;

3aKOH oT

- ®epepanbHbii 3aKOH oT
12.04.2010 r. Ne 61-®3 «O6 obpaleHun

NeKapCTBEHHbIX CPeACTBY;

- ®epepanbHbii 3aKOH oT
21.11.2011 r. Ne 323-®3 «06 ocHoBax
OXpaHbl 340pO0BbA rpaxgaH B Poccuiickol

depepaymny;

- ®epepanbHbii 3aKOH oT
27.07.2006 r. Ne152-®3 «O nepcoHanbHbIX

[aHHbIX»;

— ®epepanbHbii 3aKOH oT
27.07.2006 r. Ne 149-®3 «06 nHbopmauum,
MHPOPMALMOHHBIX TEXHONOTUAX U O 3aLLmTe

nHPopmaLmn»;

- ®epepanbHbii 3aKOH oT
29.12.2010r. Ne 436-P3 «O 3awwmTe aeten ot
NPUYNHAIOLLEN

MHPopMauuy, Bpen ux

3[10POBbIO U PA3BUTHION;

— 3akoH Poccuiickon depepaumu
ot 27.12.1991 r. Ne 2124-1 «O cpeacTtBax

MaccoBOM MHOPMaLMnY;

- PeweHne Coseta EBpasuiickom
3KOHOMMYecKor Komuccum ot 03.11.2016 .
Ne 87 «06

yTBepaeHun  lpasun

Appendix

This Guidance were prepared on the
basis of the analysis of the following core

documents:

- Federal Law No. 38-FZ dated
March 13, 2006 "On Advertising";

— Federal Law No. 61-FZ dated April
12, 2010 "On Circulation of Medicines";

— Federal Law No. 323-FZ dated
November 21, 2011 "On the Fundamentals of
Citizens’ Health Protection in the Russian

Federation";

- Federal Law No. 152-FZ dated July
27,2006 "On Personal Data";

— Federal Law No. 149-FZ dated July
27, 2006 "On Information, Information

Technologies and Data Protection";

— Federal Law No. 436-FZ dated
December 29, 2010 "On Protection of
Children from Information Harmful to Their

Health and Development";

— Law of the Russian Federation No.
2124-1 dated December 27, 1991 "On Mass
Media";

— Resolution of the Council of the
Eurasian Economic Commission No. 87 dated

November 3, 2016 "On Approval of the Rules
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Hagnexalen npakTMku dapmakoHaasopa

EBpa3MﬁCKOFO 9KOHOMUYECKOro Coro3a»,

— KogeKkc Haanekawen npPaKkTUKK

Accoumaumm MeXAYHaPOAHbIX
bapmaLeBTUYECKUX npoussoauTenei
(AIPM);

— Kopekc Haanekauwien npaxkTUKK

IFPMA;

- Kopgekc Hagneskalien npakTUKu
EFPIA;

- PeKkomeHgaumun no cobnogeHuto
3aKOHOZATeNbCTBA o) pekname

6e3peuenTypHbIXx npenapatoB (0406peHbI

®AC Poccun);

- PexkomeHpgauunu AIPM no

nporpammam noagep*Kku nauneHtos (PSP);

- General Data Protection
Regulation (Pernament (EU) 2016/679,
Oupektusa (EU) 2016/680);

- CoOoTBeTCTBYIOLINE BHYTPEHHUE

NOMIUTUKM dapPMaLLEBTUYECKMX KOMMNAHUWA —

yneHos AIPM.

of Good Pharmacovigilance Practice of the

Eurasian Economic Union";

— Code of Practice of the
Association of International Pharmaceutical

Manufacturers (AIPM);
— |IFPMA Code of Practice;
— EFPIA Code of Practice;

— Guidance for compliance with
legislation on advertising over-the-counter

medicines (approved by the FAS of Russia);

- AIPM Guidance for patient
support programs (PSP);

- General Data Protection
Regulation (Regulation (EU) 2016/679,

Directive (EU) 2016/680);

- Relevantinternal policies of AIPM

member companies.
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